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Silver Gilt and Cloisonné Enamel Serving Dish of 17th Century Spanish Workmanship. 
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THE INFLUENCE OF THE CLASSIC 


Grey, windswept seas breaking on the shore inspired an 
early artist. The beauty of his conception carried his de- 
sign down through the ages. It was a favorite of the Etrus- 
cans. The brothers Adam revived it in England. Colonial 
silversmiths brought it to America. 

Today, given a new interpretation by the Gorham 
Master Craftsmen this same motive is the theme of their 
Etruscan pattern. Because of the ageless beauty that is its 
underlying charm, passing fads will not affect your fond- 
ness for this exquisite pattern 

Etruscan will harmonize well with any home where 
s'mple beauty is the keynote. And, wrought of sterling 
silver by the Gorham Master Craftsmen, you know that 
even though it has the hardest use it will live almost for- 
ever 

Your jeweler will gladly show you the standard Etruscan 
pieces as well as many others which make especially de- 
lightful gifts (Etruscan Tea Spoons, small, $7.75 for 6, 
ey Knives, $21.00 for 6, Dessert Forks, trade, $20.00 
for 6. 
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9 those who purvey silverware to the 

home the rapidly growing enthusiasm 
over Spanish-American Colonial silver 
is likely to have soon a vital, practical 
interest. Although important collections 
of this work created when a large part 
of the New World was under the rule 
of Spain are owned by connoisseurs in 
Europe and in South American cities, it 
has been only recently that this country 
has awakened to its charm and beauty. 
Tourists from the United States or 
those who have business interests in 
Latin-American republics have, however, 
been able to obtain some fine examples 
of this handicraft. So little was it 
known a few years ago that massive 
bowls, ewers and platters wrought in 
exquisite designs were bought in out of 
the way parts of Chili and Peru for 
their weight in American silver coin. 
Imagine an art object of the 17th cen- 
tury being sold on such a basis with- 
out regard to its pattern, its workman- 
ship nor its history. Such opportuni- 
ties as these are passing, if they have 
not already passed. It does not take 
much gift of prophesy to foretell that 
one day there will be a demand for 
reproductions from the period and that 
designers will seek in its forms a new 
inspiration. The trade is already re- 
ceiving inquiries concerning this style 
from customers who are fond of Span- 
ish decorations and furnishings. 

There are now thousands of Ameri- 
can homes of Spanish architecture. 
Especially in Florida and California the 
Spanish spirit is appealing to the popu- 
lar imagination. A millionaire publish- 
er has furnished his ranch house with 
antique furniture, tiles, potteries, and 
textiles of the Spanish Colonial days. 
In New York are scores of apart- 
ments adorned as were the palaces of 
the grandees of Spain who ruled as vice- 
roys and governors on this side of the 
Atlantic. The writer has seen in such 
surroundings many splendid examples 
of this silverware which once were in 
the stately dwellings of those Dons of 
long ago. So substantial are these cre- 
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ations and so generously was the ma- 
terial used in making them, that many 
of them are even now used as dinner 
services. 


They were fashioned for util- 
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ity, their lines are on the whole simple 
and dignified and on that account they 
are worthy of study by all who have to 
do with silverware employed for do- 
mestic purposes. ; 


Spanish American silver 


Colonial 


The Origin of Spanish American Colonial 


was largely made by Indian metal 
workers who were trained by the com- 
paratively few silver and _ goldsmiths 
brought over here by the expeditions 
of the Conquerors, such as Cortez, and 
Pizarro. It is, of course, essentially 
and basically Spanish, and at first these 
native artisans slavishly copied the pat- 
terns set for them by their instructors. 
It was nol iong, however, before they 
were introducing motifs of their own 
in decoration, which gave what might 
be called an archaic feeling. The ex- 
pert senses this quality on sight, subtle 
as it often is, and he does it, too, de- 
spite the fact that such silver bears no 
hall marks and rarely has it any dis- 
tinguishing sign or date. Those who 
deal in silver of English or early Amer- 
ican periods are guided by the hall 
marks of the master craftsmen with 
which they are as familiar as a school- 
boy is supposed to be with his A. B. 
Cr, 

Until lately little has been written 
about the Spanish Colonial, and as far 
as this writer knows, no museum in 
the United States has a representative 
collection of it. There are some critics 
who even maintained that it did not 
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PLATES AND WATER VESSEL OF GOLD, SHOWING TECHNIQUE OF ANCIENT 
ARTISANS BEFORE THE SPANISH CONQUEST 
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represent a period at all, but the mas- 
terly treatise of the French authority, 
M. Raoul d’Harcourt, published a few 
months since in Paris should dispose 
of all doubts on that score. Monsieur 
d’Harcourt has cleared up many points 
concerning this art in silver, which has 
been described in some catalogues as In- 
can, which gives a wrong idea, that it 
originated while Peru was ruled by 
those proud native monarchs of the dy- 








BUST IN AMERICAN MUSEUM OF 
NATURAL HISTORY 


INCA 


nasty known as the Incas, who were 
overthrown by the Spanish conquerors. 

Inasmuch as the silver work of this 
period represents the blending of in- 
dustrial arts of two races, the two fac- 
tors or elements concerned in it will 
be described in this first article. In a 
second article will be given a detailed 
account of the style as it was finally 
evolved, and descriptions of important 
examples. 

Although the Spaniards and the na- 
tives of Mexico and of South America 
were separated by an unexplored ocean, 
their use of precious metals in their 
arts was strikingly similar. According 
to the early historians, Spain was a 
land of gold and silver. Its mountain 
chains had vast stores of the noble met- 
als which the half savage tribes mined 
and smelted and from which they fash- 
ioned vessels for ordinary uses. Those 
crafty traders, the Phoenicians, reported 
that the natives of Iberia, as the Span- 
ish peninsula was called, were so fool- 
ish that they “made their vilest vessels 
of silver, even their pots and barrels.” 
The Phoenicians traded. cheap trinkets 
for solid ingots of silver and even threw 
away their own pots and pans and tubs, 
to displace them with silver utensils 
fabricated by the early Spaniards, so as 
to be able to carry away every pound 
of the white metal their ships could 
stow. They even had new anchors made 
of silver, to take the place of their iron 
mudhooks, and those anchors made 
many a bowl for the palaces of Tyre 
and Sidon or coin for the kings. 

Through immigration and _ through 
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the civilization which was imposed up- 
on them by invading nations, the abo- 
riginal Spaniards learned what gold 
and silver really meant. They learned 
skill in metal working, too, from the 
Greeks who came to trade with them, 
and also from the Romans who con- 
quered them and made Spain a prov- 
ince ruled by the legions. From old 
Carthage, too, the Spaniards learned 
both arts of peace and war, for through 
their country Hannibal marched with 
his elephants into Italy over the moun- 
tain passes. There came the _ sturdy 
Visigoths from the north—the Celts who 
later were called the Lusitanians by the 
Romans, and last arrived the Moors, 
who ruled the land and brought to it 
learning, education, culture, and the arts 
and crafts of a high civilization. Out of 
this mixture of races and ideals emerged 
the modern Spaniards, virile, romantic, 
imaginative. 

In metal working the Spanish have 
always excelled. Long before Sheffield 
was heard of for its cutlery, swords 
and knives of Toledo, once capital of 
Spain, had become famous. In the Mid- 
dle Ages the goldsmiths and _ silver- 
smiths of the Spanish guilds also were 
masters of their craft. They boasted 
of such leaders as Lobarello, Berni, Bel- 
loch, Ximenes and Antonio de Valdes. 
Spain had in Juan de Arfe y Villafane 
an artist in silver who is regarded by 
many authorities as of equal rank with 
Benvenuto Cellini. Her craftsmanship 
in the noble metals, of course, was much 
influenced by the general revival of the 
arts and letters, the Renaissance, which 
had spread from Italy throughout Eu- 
rope. 

The metal workers found good patrons 
for their art among the aristocrats or 
ruling families. When the kings and 
queens and the dukes and duchesses 
went traveling through the land, the 
various communities they visited pre- 
sented them with silver services or ob- 
jects for table decoration. Ships of 
silver and silver gilt made for voyages 
over the damask coverings and salt cel- 
lars fashioned in the form of castles 
standing on cliffs belong to this period. 
Some idea of the pleasure which the 
Spanish grandees took in this domestic 
silverware is furnished by the inventory 
of the personal property of.the Duke 
of Alburquerque on which it is said the 
appraisers and their clerks worked for 
six weeks. It had, for instance, such 
items as 1,400 dozen of silver plates, 700 
large silver dishes and 500 smaller ones. 
Although the vessels and other objects 
used in the churches have attracted 
much attention, and there were a great 
many coffers and caskets made in silver 
after Moorish designs, there was in 
Spain at the beginning of the 16th cen- 
tury a well developed ° silversmithery 
which was applied to ware for personal 
uses, 

Spanish explorers followed close up- 
on Columbus’s discovery of America in 
1492. The expedition of Cordoba in 
1517 discovered Yucatan and brought 
back with it many exquisite examples 
of gold work in the form of ‘birds and 
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animals and idols. Off the coast of 
Yucatan had been seen a canoe in which 
there were nine fishermen trying their 
luck with hooks of gold, with which 
they readily parted in exchange for a 
few glass beads. Thus began the Span- 
ish conquest of Mexico, of Central 
America and of the lands below the 
Isthmus in the mad search for new 
wealth, for by this time the gold and 
silver mines of Spain were much de- 
pleted. 

To the natives of the New World gold 
and silver meant as little as it did to 
the ancestors of the Spaniards centuries 
before. Gold was used largely in mak-- 
ing objects for worship, and silver was 
considered none too good for pans and 
pots and bowls used for cooking and 
serving food. In South America along 
the west coast was that vast area which 
was called Peru, from which most of 
the present Latin-American republics 
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were formed, such as Peru, Chile, Ecua- 
dor and Bolivia. In what is now Boliv- 
ian territory was Mount Potosi, a great 
hill of silver, from which Spain took 
treasure valued at many millions of 
pesos. 

The metal workers of the Indian 
tribes which Spain conquered had a 
wonderful skill, and some of their pro- 
ductions were fully equal to those of 
the Spanish artisans of the period. 
They wrought plumes, brooches, neck- 
laces and breastplates from gold for 
the use of the native rulers and priests. 
Of such objects was the ransom which 
Pizarro, the Spanish Conqueror, de- 
manded from the last ruler of the In- 
ca dynasty. The gold treasure was to 
have filled a large room. 

Old Peru had been until then under 
the domination of a league of six tribes, 
known as the Quichuas. The ruling 
tribe in this union was the Incans, from 
which chiefs and officials were selected. 
Its head was the Inca. There have 
been auction sales of Spanish-American 
silver in which specimens have been cat- 
alogued as “Incan,” which of course is 
incorrect as the Incas dynasty had been 
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overthrown by 1531, with the beginning 
of the Spanish conquest. The pre-Span-; 
jsh work of Peru in silver might be 
called Incan in the same way that in 
European countries a style is named for 
the monarch, such as Louis XV. The 
natives whom the Spanish trained to 
work in silver were really Quichuans, 
for most of the Incan tribe, being war- 
riors and officials took little interest in 
craftsmanship and many of them died 
with their boots on, to use the Western 
expression. 

With all these Spanish conquerors 
were artisans who worked in gold and 
silver. It was thought that they would 
be useful in a land which was supposed 
to be El Dorado where even the houses 
had: roofs of gold and the rivers had 
sands of silver. South of the Rio 
Grande the Spanish dream of untold 
wealth did come true and the artificers 
got busy. Much of the fine gold work 
was beaten up and melted into ingots 
and sent to Spain. Silver being less 
valuable was used in making sacred 
vessels for the churches and cathedrals 
the Catholic missionaries erected in the 
Colonies. The conquered territories of 
South America were ruled over by vice- 
roys, Spanish noblemen, who established 
all the splendors of royal courts in ram- 
bling palaces, built by native workmen 
under the direction of Spanish artisans. 
As the grandees had always been so 
fond of silver table service, the native 
metal workers were taught the Euro- 
pean methods of handling’ the precious 
metals. The few Spanish silversmiths 
belonged to the guilds of the plateroes, 
who were experts with the hammer or 
martellio. In repousse and chasing they 
produced examples of distinction. Other 
silversmiths were brought over from 
Spain, to work in the Colonies, but so 
great was the demand for table services 
and other household articles in silver 
that even the newcomers put in much 
of their time training these Indian ap- 
prentices. 

Wealthy Spaniards of the colonies 
were then living in huge rambling one- 
story houses, with court yards or pa- 
tios within them. Many of these pal- 
ace-like dwellings were in three sections, 
each with its patio. The artisans who 
made furniture, tiles, and all such fur- 
nishings had their quarters, surround- 
ing their own patio. Every one of 
these establishments had its own silver- 
smith, perhaps several  silversmiths. 
In some instances the silversmith was a 
Spaniard who supervised the work of 
several native apprentices. Often, 
however, he was a full blooded Indian— 
an “indigen” as the Spanish employers 
called him, whose indigenous art had 
been blended or grafted by the tech- 
nique of the master plateroes from 
Spain. He was really a household ser- 
vant in these feudal homes of the New 
World. If anything was wanted for 
the table or for adornment, this resi- 
dent silversmith melted up and ham- 
mered out the silver metal to order. Ifa 
handle were knocked off a bowl he would 
weld or solder on a new one. 

Massive and strong was this Spanish 
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Colonial silver, for it had to stand hard 
usage at times. The servants of the 
kitchen and the dining room were not 
easily trained to be gentle with it. They 
were no respecters of platters. What did 
they care if a cup were bent or a bowl 
acquired a dent. It was up to the sil- 
versmith in that house to make a new 
utensil or to repair the damage. Some 


of the silverware of this period is flor- 
id and ornate in design, but most of it 
is distinguished by dignity and simplic- 
ity of pattern and a quality of dura- 
bility. 


It usually had the dull finish 





SILVER URN OF EARLY 17TH CENTURY 
SPANISH DESIGN 


peculiar to hammer work. Some of it 
to this day, even when kept in the cab- 
inets of collectors, has traces of the 
rough and tumble uses to which it was 
subjected in the home of some grandee 
of Spanish Colonial days. 

To some extent this Spanish Colonial 
silver showed the influence of fashion 
and of changes in the mother country 
across the seas. When the Bourbons 
obtained a strong hold on Spain through 
accession of Philip V, grandson of Louis 
XIV, as king, the French culture and 
art had a marked effect. The very or- 
nate styles such as that of Louis XV of 
France, were impressed upon the design 
of decorations and naturally upon the 
patterns of silver. The power that was 
Spain was passing in the 18th century 
and about 1775 a marked decline was 
noted in the art of the silversmiths. 
The reflex of this change was felt to 
some extent in the Spanish colonies, but 
by this time the silver work in the South 
American countries had an individuality 
not only in its design but in the tech- 
nique, owing to the blending of the 


Spanish and the Quichuan elements. 


which was taking place during that 
period. 

The early part of the 19th century 
saw the South American colonies and 
Mexico gain their independence from 
Spain, and organize themselves as re- 
publics. These insurrections began in 
1816 and in 1827 the various countries 
had formed a league. The Spanish Co- 
lonial period therefore, counting from 
the invasion of Pizzaro in 1531 to the 
victories of General Bolivar covers 
about 200 years. 

The best examples of the silver work 
which distinguishes it are attributed to 
the 17th and 18th centuries. Some are 
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treasured in museums in South Amer- 
ica such as the one at Lima, or in ¢ca- 
thedrals among which is that at Cuzco, 
the ancient capital of the Incas. Many 
of their important pieces, both in insti- 
tutions and in private collections have 
well authenticated pedigrees. This 
then is the historical background of 
the period against which in the article 
which is to follow this will be displayed 
typical examples. 





EpITor’s Note: The above article is the 
first of a series of two articles on Spanish- 
American Colonial silver by Mr. Harrington. 
The second will appear in an early issue of 
THE JEWELERS’ CIRCULAR. 
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When the Buyer Uses His Eyes 


HE jeweler had offered to sell certain 

goods at a certain price. 

“The goods are stored in the Kellog 
warehouse, you can go down and exam- 
ine them, and if they suit you, you can. 
have them at that price, less 10 per cent. 
for cash,” the jeweler agreed. 

The buyer wended his way to the 
warehouse, examined the goods, or all of 
them that he cared to examine, came 
back, reported that the goods were sat- 
isfactory, paid for them, and took deliv- 
ery thereof. 

Twenty-four hours later the buyer 
complained that the goods were defec-. 
tive as far as the quality of the mer- 
chandise was concerned. 

“There is an implied warranty of 
merchantable quality,” the buyer con- 
tended. 

“Not when you examined the goods 
yourself,” the jeweler retorted, and the 
United States Supreme Court has ruled 
in his favor on this point. 

“No principle of the common law has: 
been better established, or more often: 
affirmed, both in this country and in 
England, than that in sales of personal 
property, in the absence of express war- 
ranty, where the buyer has an oppor- 
tunity to inspect the commodity, and the 
seller is guilty of no fraud, and is neither 
the manufacturer nor grower of the 
article he sells, the maxim of caveat 
emptor applies. Such a rule requiring 
the purchaser to take care of his own 
interests has been found best adapted to. 
the wants of trade in the business trans-. 
actions of life. And there is no hard- 
ship in it, because if the purchaser dis- 
trusts his judgment he can require of 
the seller a warranty or that a sample 
be exhibited. If he is satisfied without: 
a warranty, and can inspect and decides. 
not to do it, he takes upon himself the 
risk that the article is merchantable. 
And he cannot relieve himself and charge 
the seller on the ground that the ex- 
amination will occupy time, and is at- 
tended with labor and inconvenience. If 
it is practicable, no matter how incon- 
venient, the rule applies,” says the court 
in a case decided in 1870, which is still 
good law. 

“If the buyer has accepted the goods, 
there is no implied warranty as regards 
defects which such examination ought to 
have revealed,” says the Uniform Sales 
Act.—M. L. H. 
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Jewelry and Gown Styles in Paris 





Covered Neck and Arms Now the Vogue Call for Brooches, 
Bracelets and Other Articles of Jewelry—Aittractive Corals 
and Enameled Jewelry Are Worn with Bright Colored 
Bathing Gowns—New Color Combinations for 
Autumn Dress May Stimulate Demand 
for Jade Ornaments 


By L. Rem, Special Correspondent 


Paris, July 28.—A commercial trav- 
eler just back from Deauville, says that 
the: seaside is going “stronger than 
Paris,” accentuating the modes prevail- 
ing in the capital and that bare necks 
are a thing of the past. The slip frock 
showing the top of the arm, always an 
unsightly spectacle, has gone or if worn, 
has a light wrap, a fichu round the 
shoulders, or a shawl. All kinds of in- 
ventions for wrapping up the throat 
have been contrived. Gowns have ends, 
at the neck, that are thrown lightly 
round the throat, all kinds of contriv- 
ances are wound around it, scarves, big 
enough to cover the top of the shoulder, 
too, as a rule. 

These new fashions are affecting the 
jewelry trade. Fichus need large 
brooches to hold them in place, while 
low wraps round the top of the arms, 
need earrings, for it only requires a 
study of the old prints to see that the 
shawl or wrap is always accompanied 
by earrings, hanging by chains from 
the ears. If the arm is sleeveless, be- 
low the shawl or light wrap, many 
bracelets must be worn. In the hot 
weather, the sleeveless arm is still seen, 
although for a walking gown, even in 
the lightest material, long _ sleeves, 
coming over the hand are preferred. 
With these sleeves, often finished with 
lace, one rich bracelet may be worn, be- 
low the lace, or a bracelet lying among 
it. Especially with flimsy material, 
bracelets to hold the sleeve in place, or 
to look as if they held it in place, and 
bangles, to serve as a clip for the hand- 
kerchief, are used. If the fullness of 
the very long sleeve is not held in by a 
bracelet, at the wrist, it is only to al- 
low of a big loose sleeve being worn. 
This is sometimes confined below the 
elbow, by a bracelet, or a piece of black 
velvet ribbon, and as the sleeve is loose. 
several bracelets may be worn, as they 
are visible, when the arm is moved, es- 
pecially when the lower part of the 
sleeve is in tulle or lace. Bracelets, so 
made, that they do not catch in the 
flimsy material are chosen. 

* ok * 


Leaf and flower patterns are giving 
place to spotted patterns of one kind 
and another, but the spots are irregular, 
in size, although not in disposition, in 
most cases. Very often, they are so 
tiny as to be lost in the general scheme 
of things. It is likely that this “rage” 


for spots will be followed in jewelry de- 
signs, to match, for it has not affected 
them hitherto, excepting in enamel de- 
signs, that are easily changed to suit a 
passing fancy, and where ornaments 
with what the French call “pois” or 
peas are seen. Some of the robes made 
in spotted material have a deep collar, 
falling over the top of the arm, others 
have a fichu fastened on one shoulder, 
for the unseen effect is much sought 
after. The deep collar is fastened by a 
bow of ribbon, the fichu, on the shoul- 
der, with a jeweled pin or brooch. Some- 
times the fichu is knotted, just below 
the shoulder, ends of the flimsy material 
being left hanging. In this case the 
wearer specializes on the belt and neck- 
let, on the earrings, all required to pro- 
duce the desired effect. When the collar 
of the gown is made of a strip of mate- 
rial, several inches deep, and perhaps a 
yard and a half in length, fastened to 
the back of the gown and either worn 
hanging loose over the shoulders, or 
wrapped around the throat as desired, 
only a long sautoir is suitable. This 
follows the lines of the scarf, makes a 
relief in color. With “pea’’-studded 
gowns, pearls or beads are worn, as the 
jewelry must also be in peas or spcts. 
Sometimes a variation is sought by 
wearing square or oblong beads with a 
gown in a pea design, but the general 
idea is to keep to one design. Amid all 
the light gowns with darker spvts, navy 
blue gowns are seen for the sea. Usual- 
ly relieved by cardinal red, or with un- 
derdresses in white, the sautoir and 
other jewelry naturally matches the re- 
lieving coior. Mantles, nearly white are 
the thing for the sea, in all kinds of 
beige and putty colors, they cover gown 
and jewelry, but form a background for 
a number of jeweled accessories. There 
is the belt, holding in the white mantle. 
It is in white kid, with a gold edging, 
or in silver rings, superimposed. Some- 
times the white kid belt is studded with 
red buttons, sometimes with pebbles, set 
in silver or in gold. This belt, which 
is almost inevitable on the chic mantle 
or gown, is the keynote to the other 
accessories. The handbag must be in 
the same leather, unless it is spotted to 
match the loose bow worn at the neck. 
A tailored costume in white serge, had a 
white bow, with scarlet spots, the hand- 
bag was in white kid, with scarlet spots, 
the belt in white kid with scarlet but- 
tons. The shoes, to match, in white kid, 
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with scarlet facings, made a pretty en- 
semble. The wearer had a sunshade in 
white with scarlet spots, with an ivory 
handle, while sautoir, bracelets and 
brooch were in white and scarlet ivory 
beads. 

* * * 

With the tendency to cover the neck 
and the top of the arms there is a cor- 
responding tendency to wear seaside 
gowns shorter than ever, while bathing 
gowns have very short knickers. To- 
gether with these short knickers, coats 
coming below the knickers, but not 
reaching to the knee, are worn. These 
coats in light colors are thrown on the 
sand when the wearer enters the water, 
or retained by the bather who merely 
enters the surf. Much prettier than the 
bathing mantle, proper, they must 
match the suit, which is usually in two 
colors when worn with a coat. Navy 
blue knickers are worn with a scarlet 
blouse, in which case the coat is navy 
blue. In this case, red ivory ornaments 
are worn, or coral, or again enamel to 
make an exact match with the scarlet. 
Sometimes it is difficult to distinguish 
between bathing and walking gowns, 
the latter when made up of pleated 
skirts and blouses of a different color 
being worn extremely short. The bath- 
ing blouse or jumper, just at the pleated 
skirt top, is held in with a belt. The 
belt is chosen according to circum- 
stances. One made of coral beads or of 
pebbles will stand a wetting, ivory, bone 
and imitation amber being suitable for 
this purpose, for even if never taken 
into the water, the material should not 
be subject to damage by a bath, other- 
wise it looks unsuitable. 

* * * 


A lady doing a big business in hats, 
asserts she was making more money at 
Deauville in accessories than in the hats 
themselves. Having induced a customer 
to buy a jeweled trimmed hat, she gen- 
erally finds that she can be persuaded 
to take a handbag, to match, a belt and 
perhaps a pair of shoe buckles. All this 
fancy stuff brings in a big profit, more 
in fact than the millinery itself. Sen- 
sible women always buy in series, she 
says, aware that it is very difficult to 
obtain the exact shade eleswhere. 

* * * 


Curious combinations in grays and 
greens are seen, and certain tints in 
gray will be worn with green under- 
gowns. This will mean a fresh lease of 
life for jade ornaments, this autumn, 
when the beiges will probably be less 
seen. Tailored gray gowns open on vivid 
green slips, in which case the jewelry 
matches the underdress. The unpro- 
nounced red_ shades, chestnuts and 
“rust” are still worn, but there is a dis- 
tinct tendency to substitute scarlet, 
crimson, carmine, especially when only 
strips of the material are seen, two faint 
tints not going well together, something 
decided and startling being needed to 
make the contrast. 








G. O. Hanson will open a jewelry 
business at Hankinson, N. D. 
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The News from England 





Jewel Bandits Escape in Automobile with $50 Booty After 70 
Mile Chase—Large Assortment of Jewelry Sold at Christie’s 
at Final Sale of Season—Crystal Necklace W orn with Low 
Neck Waist—T hief Caught by Amateur Sprinter After 
Robbing Window of Holborn Shop—Output of 


Diamonds Increased in 1927—-New Novelties 
Seen in London Jewelry Stores 


LoNpDON, Aug. 4.—Two bandits in a 
motor car carrying only $50 worth of 
jewelry stolen from a Littlehampton 
jewelry shop defied 60 members of the 
Surrey and West Sussex police force 
early the other morning and succeeded 
in escaping along 70 miles of road to 
London, smashing several road barriers 
en route, and eventually ditching their 
stolen automobile near London Bridge. 
It was a thrilling chase of 50 miles an 
hour while it lasted. When the police 
got word that the Littlehampton (Sus- 
sex county) jewelry shop had been 
raided and that the bandits in a motor 
car were making for the London road 
barriers of posts, trestles and poles were 
hastily erected at various points on the 
principal roads converging on the me- 
tropolis and manned by groups of police 
officers. The escaping car was chased 
by police and civilians in cars and on 
motorcycles. As it dashed out of Little- 
hampton the officer on “point” duty 
threw his truncheon through the wind 
screen. Two policemen who were guard- 
ing a narrow bridge on a side road had 
to jump on to the parapet to avoid be- 
ing knocked over by the car which ac- 
celerated when it reached them. At 
the first road barrier erected the thieves 
answered the police demand to stop by 
crashing right through it. The same 
tactics were adopted at succeeding bar- 
riers and although, in some cases, the 
impact caused the driver temporarily to 
lose control of the steering wheel he 
managed each time to avoid a crash 
when the car swerved and dodged the 
police officers who rushed to board the 
vehicle. A civilian chauffeur who hung 
on to the escaping car after it had 
burst through the police cordons was 
held up near London by early morning 
traffic and saw the raiders disappear 
the other side of it. The jewelry shop 
of Cooper & Co. was the place robbed. 
A neighboring retailer was awakened by 
the crash of window glass. He shouted 
the alarm, and the thieves were inter- 
rupted in their work of clearing the 
trim. None of the items of jewelry miss- 
ing was found in the abandoned car. 

* * * 


The Liverpool police are in communi- 
cation with Scotland Yard and the Paris 
police in connection with the arrest of a 
woman reported to have in her posses- 
sion 71 pearls valued at $35,000, which 
it is said were stolen in Paris last No- 


vember. The accused, a governess, was 
remanded at Liverpool this week. The 
police stated that they have only the 
woman’s own statement as to the source 
of the pearls. 


* * * 


The final sale of the season at Chris- 
tie’s this week would indicate that there 
is a big demand for good sapphires, em- 
eralds and rubies that cannot be met. 
At the famous sale rooms it was stated 
that the demand for high quality colored 
gems has been marked throughout the 
spring and summer sales. Since last 
November jewelry sales at Christie’s 
have realized $1,650,000. There were 40 
lots of jewelry put up at the last auc- 
tion of the season this week and the 
day’s total was more than $87,500. Two 
outstanding jewelry pieces were an em- 
erald suite consisting of a tiara, neck- 
lace and two brooches, and a necklace of 
163 matched pearls. The emerald suite 
realized $32,500, and the necklace $27,- 
500. 

* * * 

With the square-cut loose-necked 
waist the waterfall crystal necklace is 
rather effective. This type of necklace 
is in favor with young girls. The neck- 
lace is designed in about five rows of 
pendants which taper down to a single 
pendant at the bottom. Shoulder sprays 
of gardenias accompany this type of or- 


nament. 
ok * * 


Antique silver buttons are now oust- 
ing the anchor engraved buttons of gold 
that have been fashionable with the 
feminine yachting jacket. A _ specially 
designed envelope handbag is now be- 
ing used by yachtswomen here, while 
little leather or felt close-fitting caps in 
various colors embellished with a Chanel 
brooch in mascot form, or a plain an- 
chor in gold or silver and crystal, is the 
correct type of headgear this season. 


* * ae 


Following the death of a much loved 
Alsatian dog, the 23-year-old wife of a 
Paddington, London, jeweler was found 
dead from gas poisoning during the 
week-end. The jeweler said that the dog 
was run over by a motor truck a few 
days ago and that the animal bit his 
wife seven times as she was trying to 
lift it up. She grieved for the loss of 
her pet. 
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A London jeweler is credited with 
having made one of the smallest wrist 
watches known. Its length is under 
half an inch—about the third of the 
diameter of a 50-cent piece. The works 
are on two platforms and the watch 
itself is on a flexible link chain. 

* * * 


Following the theft of a tray of dia- 
mond rings from the store window of 
Walter Bull & Sons, the Holborn jewel- 
ers, this week, the police arrested a 
man and took him to Bow St. A hole 
was smashed in the window with a brick. 
The tray contained 600 rings, the 
jeweler said. Practically all of them 
were found although many were scat- 
tered along the sidewalk. One of the 
employes at the jewelry store is an ama- 
teur sprinter and he dashed off after 
the thief. Prisoner was sent up for 
trial. 

* * * 

Among the newest novelties now seen 
in the jewelry shops are little ashtrays 
of rose quartz decorated with tiny jade 
elephants, pink shagreen cigarette cases 
(for which pink covered cigarettes are 
available), handbags of white velvet 
embroidered in pearls and steel beads 
and vanity cases done in mother-of- 
pearl, ivory and Spanish Toledo work. 
The latest opera glasses are very small 
and of mother-of-pearl. 

* ok * 


According to the Standard Bank of 
South Africa the output of the gold 
mining industry last year exceeded 10,- 
000,000 ounces for the first time in the 
history of the Transvaal. Its value was 
around $215,000,000, and its recovery 
involved an expenditure of some $150,- 
000,000, of which two-thirds would be 
distributed in South Africa. Around 
$42,000,000 was paid in dividends on 
this gold. As regards the diamond out- 
put, Chairman J. P. Gibson at the Lon- 
don meeting this week said this was 
substantially increased during 1927 as 
a result of the enormous expansion in 
alluvial production. The difficult posi- 
tion created has, he says, been success- 
fully overcome by capable handling as- 
sisted by the steadying influence of the 
Diamond Syndicate. Sales of diamonds 
since the beginning of the present year 
have, he says, exceeded expectations. 

* * 5 


At Sotheby’s sale rooms this week a 
pair of silver-gilt candlesticks weighing 
65 ounces, of early 18th century German 
workmanship, realized $5,500. It was 
expected that the articles would realize 
only $500. 

* * * 

Although retailers are reported to be 
purchasing the best quality silver and 
electro-plated ware the Sheffield manu- 
facturers say they do not expect any 
real increase in orders for some months. 
Orders for the holiday season were con- 
cluded some time ago, and the impor- 
tant silver and electro-plated ware trade 
can be put down as still laboring under 
acute depression. Current orders are 
mostly from hotels, restaurants and 
shipping companies. 
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Paris News Notes 


Sunday Closing Opposed by Some Jewelers 
—Thieves Posing as Workmen Rob 
Exclusive Jewelry Shop 


Paris, July 21.—Sunday closing and 
the stricter enforcement of the Law of 
Dec. 29, 1923, is the one subject of 
conversation in trade circles this week. 
An extraordinary general meeting of 
members of the Jewelers and Watch- 
makers Syndicate was called, and an 
unanimous vote of con‘idence in the ad- 
ministration was voted.. It was called 
upon “to pursue energetically its action 
against this disastrous law, and against 
the enactments that form so serious an 
injury to individual liberty and rights.” 
The Rue de la Paix jeweler, the Avenue 
de l’Opera shop, all merchants dwelling 
in the Champs Elysees, the coming trade 
center in Paris, naturally close down of 
a Sunday. All the great emporiums do 
likewise, no one even thinking of keep- 
ing open on a Sunday or even on a fete 
day, of which there are many in France. 
The great emporiums and some other 
shops, do not open until noon on a 
Monday morning, since the Great War, 
to give their employes a chance of get- 
ting out into the country, on a Sunday. 
This is found to be much better than 
the closing down on a Saturday after- 
noon, which is general in London. 
While all the great stores close on Sun- 
day, the small tradesmen remain open, 
some until noon, some all day long. 
Provision shops, small general stores, 
white stores, in the poorer quarters all 
do a big trade on the Sunday, which 
is also market day in the environs of 
Paris. Much jewelry is sold at the 
market, especially half-precious and 
artificial stuff, while good watches and 
clocks are sold in large quantities. At 
the Fairs, which are especially active 
on a Sunday, jewelry is sold. If the 
small, local man, whose business is much 
injured by itinerant fairs by the weekly 
market, is to close down on a Sunday, 
his small trade will .be further 
diminished. His is frequently a one- 
man business, or in the family, he and 
his wife running it together. He feels 
it is no hardship to remain open on Sun- 
day until noon, or all day long, especial- 
ly as he can close down on a Monday if 
he cares to do so, a measure taken by 
butchers in certain towns, by _hair- 
dressers and others whose trade is most 
active on Sundays. Chemists have re- 
sisted the Sunday closing law, consider- 
ing that just so long as they employ no 
salaried ghelp, they can do as_ they 
please in the matter. The Frenchman 
very much resents socialistic legislation 
compelling him to conform to any regu- 
lations, especially When only he, himself, 
or self and wife is affected. 

* * * 


Something quite out of the ordinary, 
if not entirely new in the chronicle of 
crime against jewelers is recorded by 
the press and the experience of the 
Parisian jeweler may serve as a warn- 
ing to others in different countries. A 
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big building which has a jeweler’s shop 
on the ground floor, in the Chaussee 
d’Antin, is being repaired. The Chaus- 
see d’Antin, one of the best streets in 
Paris, running up from the big boule- 
vards, is visited by people wanting to 
purchase high grade jewelry, not neces- 
sarily of the latest freak-fashion type. 
This class of booty was well worth wait- 
ing for, and the present coup was care- 
fully planned. The thieves, dressed as 
workmen, mingled with the various car- 
penters, masons, etc., got to know their 
way about the house, and began their 
preparations as regular workers. They 
completed three in one night, sawing a 
hole in the parquet floor of the first 
story, then making their way through 
the ceiling, a rope, attached to a heavy 
object below serving as a ladder. They 
carried off platinum and silver objects, 
all the jewelry that was displayed in 
the shop, but did not touch the safe 
that contained a considerable quantity 
of precious stones. They were probably 
surprised, or frightened as they left 
skeleton keys, their workmen’s blouses 
and other remains of their raid, behind 
them. They escaped by a passage with 
a door in another street, a considerable 
distance away. 








Patent Commissioner Refuses Regis- 
tration of Colored Ring Trade 
Mark for Fountain Pens 


WASHINGTON, D. C., Aug. 9.—William 
A. Kinnan, first assistant commissioner 
of patents, has rejected the appeal of 
Mabie Todd & Co. of New York city, 
from the decision of a Patent Office 
examiner denying to the company regis- 
tration of a trade mark used on fountain 
pens, comprising a yellow ring bordered 
on each side by a black ring, in view of 
the registrations to the Moore Pen Co., 
Nos. 210560 and 210561, March 16, 
1926, of a mark consisting of three 
alternate bands of black and gold. 

The examiner held the applicant’s 
mark so nearly resembles these regis- 
tered marks used upon the same kind 
of merchandise as to be likely to cause 
confusion or mistake in the mind of the 
public or to deceive purchasers. 

“The applicant has argued that the 
large number of alternate yellow and 
black rings constituting the registered 
mark serves to distinguish from the ap- 
plicant’s mark and has sought an 
analogy based upon the different initial 
letters of the colors gold and yellow,” 
says the assistant commissioner. “It 
seems clear, however, that the applicant 
has approached too near the registered 
mark. The pens upon which both marks 
are used would be likely to be known 
in the trade and called for by customers 
as the pens with the black and yellow 
rings. It is believed confusion would be 
inevitable if both marks appeared upon 
these same goods in the same market. 
The decision of the examiner is 
affirmed.” 








Ernest Wetteroth has succeeded to 
the business of Lange & Wetteroth, 
Kansas City, Mo. 
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Stops Misbranding 


Federal Trade Commission Takes Action 
Against Use of Term “Solid Electric 
Silver” on Plated Ware 


WASHINGTON, Aug. 9. — Advertise- 
ments and labels such as “solid electric 
silver” and “silver” on plated ware con- 
taining no silver are prohibited in a 
stipulation agreement between the Fed- 
eral Trade Commission and a corpora- 
tion engaged in the manufacture and 
sale of plated ware which resorted to 
this method of misbranding its products. 
The name of the manufacturer was not 
disclosed by the Commission but the 
facts are presented for the information 
of the trade. The text of the stipulation 
whereby the corporation has agreed to 
cease and desist from using the word 
“silver” on its products reads: 


Respondent, a corporation, engaged in the 
manufacture of plated ware and metal goods 
and in the sale and distribution of the same 
in interstate commerce, and in competition 
with other corporations, individuals, firms 
and partnerships likewise engaged, entered 
into the following stipulation of facts and 
agreement to cease and desist forever from 
the alleged unfair methods of competition 
as set forth therein. 

Respondent, in the course and conduct of 
its business, in soliciting the sale of and 
selling its products in interstate commerce, 
caused certain of its products to be marked, 
stamped, branded or labeled “Solid Electric 
Silver” and with such marks, stamps, brands 
or labels affixed thereto sold said products 
in commerce between and among various 
States of the United States, the said-products 
being placed or packed in pasteboard or 
other containers bearing a label containing 
the word “Silver,” and said respondent in 
soliciting the sale of and selling its products 
in interstate commerce also caused its prod- 
ucts to be advertised as “Solid Electric 
Silver’ in its catalogs, circulars and other 
printed matter circulated in interstate com- 
merce; when in truth and in fact said 
products were not manufactured of silver 
and were not manufactured so as to contain 
nine hundred and twenty-five one thousandth 
parts of silver and seventy-five one thous- 
andth parts of copper or other metal. 

Respondent in soliciting the sale of and 
selling its products in interstate commerce 
agreed to cease and desist forever from the 
use in advertisements and advertising mat- 
ter, or as a brand~or label for its products, 
of the word “Silver” either independently or 
in connection or conjunction with any other 
word or words which import or imply that 
said products are manufactured of that 
product known to the trade and purchasing 
public as “silver,’’ and from the use of the 
word “silver” in any way which may have 
the capacity and tendency to confuse, mis- 
lead and deceive the purchasing public into 
the belief that the said products were manu- 
factured of silver. 

Respondent also agreed that if it should 
ever resume or indulge in any of the prac- 
tices in question, this ‘said stipulation of 
facts may be used in evidence against it in 
the trial of the complaint which the Com- 
mission may issue. 








The Platinum Market 


Conditions in the platinum market 
still remain unchanged with no indica- 
tions of any immediate rise or fall in 
The official prices quoted yes- 


prices. 
terday (Wednesday) are as follows: 
Per Ounce 
SMI ssa a) ora @) cores octane uaa en aialeiet eae $78 
Platinum containing 5 per cent 
ee ee ener 
Platinum containing 10 per cent 
NNN ose ccaceivic x a crane cesta 99 
MMIII 5.55. Fut charac al ora mate anal wie eter eras 325 








The style of the Blackwell Drug Co., 
Silver City, N. M., has been changed to 
Blackwell’s Book Store. 
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Thieves Invade Boston 





In Epidemic of Thefts Four Jewelry Sample 
Cases Are Stolen, But One Containing 
Watches W orth $25,000 Is Recovered 


Boston, Mass., Aug. 10.—The snatch- 
ing of two more jewelry sample cases 
within two days of each other, one in- 
volving $25,000 worth of watches, and 
the other $100 worth of imitation pearls, 
took place here last week, and followed 
closely upon another incident when two 
sample cases were stolen from a porter 
employed by a Providence jeweler. It 
is believed by the police that the same 
gang operated in all three instances, and 
that the youths who carried out the 
thefts acted under the direction of a 
leader, an experienced thief, who sub- 
sequently receives the goods and pays 
the young men a small sum for the 
crimes. 

The most recent robbery took place 
Aug. 9, when a thief sneaked up behind 
John Sullivan, a professional jewelry 
carrier, while Sullivan was standing 
outside the store of Hodgson, Kennard 
& Co., Inc., on the Newbury St. side of 
the Ritz Carlton, and snatched a heavy 
sample case containing watches valued 
at $25,000. Sullivan had set his bur- 
den on the sidewalk while waiting for 
Guy Morrill, salesman for the Zenith 
Watch Co., New York, to complete his 
business with Hodgson, Kennard & Co. 

As the thief ran up Newbury St. Sul- 
livan gave chase, yelling “Stop thief.” 
Others took up the chase. As Sullivan 
gained, the thief suddenly turned and 
threw the heavy bag at his face. The 
man jumped into an automobile stand- 
ing on Berkeley St. and drove off with 
two other men. Witnesses took the num- 
ber of the machine, and the owner is 
known to the police. An arrest is ex- 
pected shortly. Sullivan, of course, im- 
mediately returned to the store with the 
case. 

The second bag-snatching incident oc- 
curred Aug. 8, when a porter carrying 
two cases for Albert Smith, salesman 
for Henshel & Co., New York, left one 
bag on the sidewalk while he went up an 
elevator to the first floor of Smith, Pat- 
terson Co.’s store. The carrier followed 
Mr. Smith up with one bag, and within 
a minute returned for the other case, 
which had been stolen in the brief in- 
terval. 

The missing bag contained about $100 
worth of imitation pearls. Pinkerton 
detectives were notified of the robbery. 
Meanwhile Mr. Smith returned to New 
York to get another case of samples, as 
those stolen were all that he had brought 
with him on the previous trip. Boston 
police are also working on the case, but 
have not hit upon any clue yet. 

The robberies took place within a few 
days after warning had been sent out 
by police headquarters to all jewelers 
in this city that gangs from other cities 
were planning to descend upon Boston 
and that some of the most daring and 
experienced crooks were likely to make 
this city theri hunting ground for the 
next few weeks. 

A man giving his name as Frank 
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Wallace is held by the police here in con- 
nection with the robbery of two sample 
cases taken from the porter employed 
by a Providence jeweler. He is also 
wanted in Detroit, as previously re- 
ported in THE JEWELERS’ CIRCULAR, for 
the alleged part played by him in the 
holdup of the Detroit News, when the 
payroll was stolen and one employe of 
the newspaper killed. 

Those in Boston retail stores who 
have had opportunity to observe, say 
that some of the porters are careless 
with their. burdens, seemingly laboring 
under the false impression that this city 
is absolutely safe from such robberies. 





Boston, Mass., Aug. 11.—Alibi wit- 
nesses for Frank Wallace, alias “Gus- 
tin,” under arrest here in connection 
with the robbery of a jewelry bag be- 
longing to a Providence jeweler, and 
wanted by Michigan authorities to an- 
swer charges of participating in the 
murder of a policeman killed during a 
holdup of the Detroit News, claim that 
the man was in this city the day of 
the slaying. 

Despite a rigid examination, the wit- 
nesses remained firm in their testimony 
that Wallace was in Boston the day of 
the murder, June 6. Previously, police 
authorities of both States questioned 
Wallace in the sheriff’s office at the 
Charles St. jail. 

His answers and direct testimony 
given by him corroborated in detail the 
alibis offered by defence witnesses. The 
witnesses included “Jim” Maloney, 
South Boston boxer; George A. Savage, 
assistant municipal court clerk; Miss 
Hazel Aschoff, cashier for a local in- 
surance company; Howard W. Knox, 
cashier for a Boston automobile agency; 
Sergeant Chester McCarthy, Officers 
William J. Goldston and Charles Fland- 
ers, William J. Greenough, William J. 
Finnigan, Peter J. Di Sessa, Joseph F. 
Hart and Captain Livingston, all of the 
Boston police department. 

It was established that Wallace was 
in jail at the time it was contended that 
he was identified in the Suffolk court- 
house, but later in the day it was 
brought out that the prosecuting officials 
had mistaken the date and that the 
identification had been made, according 
to them, the day before, when he was 
at liberty. 

Maloney testified as to Wallace’s pres- 
ence in Boston on the day of the De- 
troit crime, and Eugene P. Durgin, as- 
sistant superintendent at the L-St. baths 
gave testimony showing that’ the 
prisoner was at the baths on the day 
before the crime and on the day after. 
Durgin was not on duty on the day 
of the murder and could not offer in- 
formation as to Wallace’s presence on 
that day. 

City Councillor Lynch declared that 
he met Wallace about noon of the day 
in question and that he had an extended 
conversation with him. Lynch denied 
that he knew of any “Gustin gang,” 
although he stated he knew the members 
of the Wallace family. 

Henry Hunter, employed in a North- 
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ampton St. garage, testified that a man 
giving the name of Frank Wallace left 
a tire in the garage on the night of 
June 4 and called for it the following 
day. Joseph A. Dinnelli, a South Boston 
automobile mechanic, stated that Wal- 
lace came to his shop about 6.30, June 6, 
and left a tire and rim to be mounted 
and returned for it an hour later. 

James J. O’Meara, Boston insurance 
broker, said that on the night of June 
6, he talked with Frank Wallace, whom 
he has known for 20 years. He added 
that they had talked about an auto- 
mobile accident in which Wallace was 
involved. 

Albert H. Hines, assistant clerk, 
Superior Criminal Court, testified that 
after supper one evening, in the early 
part of June, he met Wallace waiting 
for a street car and the latter asked him 
how the Moriarty case came out. Hines 
replied that he did not know, but that 
the jury was still out. Counsel for 
Wallace brought out that the Moriarty 
case lasted one day and that day was 
June 7. 

The hearing was then suspended and 
the entire party went to Charles St. 
jail to interview the prisoner, who is 
held waiting trial for conspiracy to rob 
in connection with the bag snatching 
case. 





Boston, Aug. 11.—The Boston police 
have taken into custody a suspect in 
connection with the attempted larceny 
of a jewelry case containing $25,000 
worth of jewelry from the sidewalk in 
front of the store of Hodgson, Kennard & 
Co., in the Ritz Carlton Hotel, Aug. 9. 
Arrest of two other suspects is expected. 

The jewelry is the property of the 
Zenith Watch Co., New York, Guy Mor- 
row, salesman for the company, being in 
the store at the time the bag was seized 
by a snatch thief as a porter put it down 
for a second. The suspect was taken 
into custody after the police had made 
an investigation of the registration num- 
ber of the automobile used in the escape. 








Former Employe of Griffin, Ga., Con- 
cern, Held on Charge of Being 
Short in His Accounts 


GRIFFIN, GA., Aug. 9.—F. J. Day, a 
former employe of the T. H. Wynne 
Jewelry Co., has been bound over before 
Judge W. H. Taylor, under a $9,000 
bond, charged with larceny after trust 
of $10,000 from the Wynne concern. 
Day was arrested on a warrant signed 
by Dozier Wynne, manager of the com- 
pany and lodged in the Spalding county 
jail. 

T. H. Wynne claims that Day was 
short $10,044 in his accounts for the two 
years he worked for the company. Mr. 
Day claims that he settled with Mr. 
Wynne for an alleged shortage of $740 
for 1927, that the shortage claimed is a 
theoretical one, and that he is being 
“framed” by his former employers. 

Day has not yet made bond, but has 
announced that he will appeal the rul- 
ing of the judge and ask for a smaller 
bond. The trial of the case is expected 
to come on within a few weeks. 
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United States Customs Rulings 





Tariff Classifications Fixed on Beaded Bags, Necklaces in Part 
of Fringe, Alabaster Lamps, and Other Items 


Decisions recently announced by the 
United States Customs Court fix classi- 
fications under the Tariff Act, of inter- 
est to the jewelry and allied trades in- 
cluded the following: 


BEADED BAGS 


Beaded bags, imported by the Frank 
P. Dow Co., Inc., and Dujardin’s, Inc. 
of San Francisco, were subjected to 
duty by the customs appraising officers 
at the rate of 90 per cent ad valorem, 
under Par. 1430, Act of 1922. The 
United States Customs Court, in an 
opinion by Judge Tilson, has just ruled 
that this rate was correct and claims for 
duty at either 75 per cent, under Par. 
1430, or at 60 per cent, under Par. 
1403, are set aside. 


NECKLACES IN PART OF FRINGE 


Imported necklaces, composed of 
beads, in part of fringe, were the sub- 
ject of a tariff controversy presented to 
the Customs Court in the name of Berg 
Bros. Co. of New York. Duty was 
exacted by the collector of customs at 
the rate of 90 per cent ad valorem, 
under Par. 1430, Act of 1922. Judge 
Tilson, after reviewing the facts at some 
length, sustains a claim of the import- 
ers for duty at only 80 per cent ad 
valorem, under the jewelry paragraph, 
1428. These necklaces, Judge Tilson 
points out, are properly classifiable as 
jewelry. 

ALABASTER LAMPS 

Granting an import claim of the W. 
X. Huber Co. of Los Angeles, the Cus- 
toms Court concludes that certain im- 
ported lamps of alabaster, assessed by 
the collector of customs at 50 per cent 
under Par. 233, Act of 1922, should have 
been taxed at only 20 per cent under 
Par. 229. Judge McClelland writes the 
opinion in this case. 


LACQUERED WOOD BOXES 


Certain lacquered wood boxes, im- 
ported by the B. H. Dyas Corporation of 
Los Angeles, were classified upon entry 
as being wholly or in chief value of plati- 
num, gold or silver, plated and colored 
with gold lacquer. Protesting to the 
Customs Court, the Los Angeles concern 
stated that this classification was errone- 
ous; that the boxes in question werc not 
as returned by the appraising officers. 
Judge Tilson agrees with the importers, 
fixing duty at 331/3 per cent ad 
valorem, under Par. 410, Act of 1922. 
The collector’s assessment at 60 per cent 
ad valorem, under Par. 399, was there- 
fore reversed. 


MILLINERY ORNAMENTS 


The duty on certain millinery orna- 
ments is lowered in a decision by the 
Customs Court sustaining a protest of 
the National Bead Co. The item in 


question consisted of pins with orna- 
mental heads composed of colored and 
faceted pear-shaped glass and metal set 
with imitation stones, and with steel 
shafts. Each pin was inserted in an 
ornamental sheath composed of colored 
glass and metal. Duty was collected 
upon entry through the customs at the 
rate of 80 per cent ad valorem, as 
jewelry, under Par. 1428, Act of 1922. 
The court, in an opinion by Judge 
Sullivan, fixes duty at 55 per cent ad 
valorem, under Par. 218 of the Act of 
1922. 


NECKLACES 


Judge Sullivan writes a voluminous 
opinion regarding the classification of 
certain necklaces imported in the name 
of Geo. S. Bush & Co. of Seattle. All 
of the items, the subject of this case, 
were returned by the customs officers 
as jewelry and duty imposed at the rate 
of 80 per cent ad valorem, under Par. 
1428, Act of 1922. As to so-called 
mother of pearl bead necklaces and 
mother of pearl beads, the Customs 
Court fixes duty at 35 per cent ad 
valorem, under Par. 1403, Act of 1922. 
As to “Takase Necklaces” and imitation 
pearl beads, covered by the protests, the 
court points out that these should have 
been assessed at 60 per cent ad valorem, 
under Par. 1403. Inasmuch, however, 
as this claim was not made by the imr- 
porters the court is unable to grant 
relief as to these particular items. It 
is made clear that while refund cannot 
be ordered with regard to the Takase 
necklaces and the imitation pearl beads, 
that the court does not acquiesce in the 
collector’s classification. 


OTHER NECKLACES 


Other necklaces were involved in a 
decision partly sustaining protests of 
Kaplan & Schwartz, A. & H. Veith, the 
Premier Jewelry Co. of New York, and 
O’Connor Moffatt & Co., H. B. Thomas 
& Co., the F. F. G. Harper Co., and 
Tai Chong & Co. of San Francisco. All 
of these necklaces were assessed at 45, 
60 or 80 per cent ad valorem under the 
appropriate paragraphs of the tariff 
act. 

Beads in bunches, also involved in 
this ruling, are held dutiable at 35 per 
cent ad valorem, under Par. 1403, Act 
of 1922. 

Glass beads in imitation of precious 
or semi-precious stones, are held duti- 
able at 45 per cent ad valorem, under 
Par. 1403, Act of 1922. 

Jet beads, temporarily strung, not 
jewelry and not articles composed of 
beads, in the opinion of the court, are 
held dutiable at 35 per cent ad valorem, 
under Par. 1403, Act of 1922. 

Merchandise invoiced as nut bead 
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necklaces, glass bead necklaces and 
“Dobu” shell bead necklaces, stipulated 
to be beads of wood, glass and shell, 
temporarily strung, is also covered by 
this ruling. The Customs Court holds 
the nut bead necklaces, being wooden 
beads temporarily strung, dutiable as 
beads under the first clause of Par. 1403, 
Act of 1922, at 35 per cent ad valorem. 
As to the merchandise invoiced as “glass 
bead necklaces” and “Dobu” shell bead 
necklaces, the appraiser’s report in- 
dicated that the glass beads were not 
in imitation of precious or semi-precious 
stones but was silent as to whether or 
not the beads in the “Dobu shell bead 
necklaces” imitated pearls or precious 
or semi-precious stones. Duty is fixed 
at 35 per cent ad valorem,-under Par. 
1403, Act of 1922, on the glass bead 
necklaces, but the protest as to the 
“Dobu shell bead necklaces” is overruled 
without the court acquiescing in the col- 
lector’s action relative thereto. 


Beads temporarily strung are held by 
the court dutiable at 35 per cent under 
Par. 1403, while paste back jewels are 
held dutiable at 20 per cent under Par. 
1429. Other beads of semi-precious 
stones, cut but not set, and suitable for 
use in the manufacture of jewelry, and 
not advanced to the state of jewelry 
finished or unfinished, temporarily 
strung, are held dutiable at 20 per cent, 
under Par. 1429, Act of 1922. 


ROSEQUARTZ BEADS 


The duty on rosequartz beads and 
other beads, watch cases, etc., is re- 
duced in another decision granting 
claims of Rothschild Bros. & Co., J. E. 
Bernard & Co., Friedman & Parkowitz, 
Wm. A. Brown & Co., Pulver & Kirsch- 
ner, Chas. Noll, A. Fantl & Co., Inc., 
and C. Mairs, Inc. of New York, the 
May Co. of Los Angeles, and the Meier 
& Frank Co., Portland, Ore. Duties 
fixed by the court follow: 

Pendant watch cases, assessed as 
jewelry at 80 per cent, Par. 1428, are 
held dutiable at 45 per cent, under Par. 
367, Act of 1922. 

Beads in bunches, taxed at 45 per 
cent, under Par. 1403, are held dutiable 
at 35 per cent, under the same para- 
graph. 

Beads of semi-precious stones, gradu- 
ated and matched, temporarily strung 
in necklace lengths, held dutiable at 20 
per cent, under Par. 1429, Act of 1922, 
rather than as assessed at 80 per cent, 
under Par. 1428. 

White metal flasks, assessed at 60 per 
cent, under Par. 399, are held dutiable 
at 40 per cent, under said Par. 399. 

Crystal beads, rosequartz beads and 
carnelian beads, assessed at 80 per cent, 
under Par. 1428, Act of 1922, are held 
dutiable at 20 per cent under Par. 1429. 


DRAWBACK ON NECKLACES 


The Treasury Department has just 
allowed drawback on imitation pearl 
necklaces, manufactured by the Tecla 
Pearl, Inc., New York, with the use of 
imported, loosely strung’ imitation 
pearls. 
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New Orleans Jeweler Exhibits Giant Tarpon Caught Under 
Unusual Circumstances 


New ORLEANS, LA., Aug. 9.—Mem- 
bers of the trade and public generally 
are still commenting on the most un- 
usual display that appeared in the 
jewelry show window of Coleman E. 
Adler, one of the city’s best known 
jewelers, at 722 Canal St., recently. In- 
stead of being devoted to watches, 
clocks, silverware and jewelry and gems, 
Mr. AdJer had a veritable fish disp'ay, 
in which he inciudee a giant tarpon, 
mounted on a mahogany board, which 
Mr. Adler and Al Smith landed July 
12, at a favorite fishing ground of 
New Orleans anglers, known as Post 
Nine on the Rigolets. 

A strange thing about the landing of 
this fish lay in the fact that the tarpon 
was hooked not on a regular tarpon 
tackle but on an ordinary No. 7 
O’Shaughnessy hook held by a mere 80 
feet of ordinary No. 18 Hall line. The 
lines were on Mr. Smith’s skiff boat and 
became entangled, but with Mr.. Adler’s 
help they were straightened out and the 
tarpon finally landed by Mr. Adler after 
a fight lasting 55 minutes. The tarpon 
is 57 inches long and weighs 67 pounds. 
In the fight the fish carried Mr. Adler, 
Mr. Smith, and another man in the skiitf 
over a mile. 

The illustration herewith shows Mr. 
Adler’s window together with other tro- 
phies captured on previous angling ex- 
ploits. Mr. Adler, as can be seen by 


this window is not only an ardent but 
capable fisherman. 

To say that the window attracted at- 
tention is to put it mildly. In fact, the 


crowds were so great that they blocked 
traffic and the police had constantly to 
act to clear the jam of fascinated pedes- 
trians who gathered to look at the win- 
dow and read the true fish story that 
was inscribed on a card beneath the 
tarpon. Mr. Adler’s jewelry store win- 
dow also received a large amount of 
publicity in the daily newspapers of 
New Orleans. 








Increase in Imports of Clocks to 
Great Britain and Northern Ire- 
land in First Half of 1928 


WASHINGTON, D. C., Aug. 9.—An in- 
crease of 314,000 was recorded in the 
number of clocks imported into Great 
Britain and Northern Ireland during 
the first six months of 1928, compared 
with the 1,093,228 clocks brought in dur- 
ing the corresponding period of 1927, 
the American consulate general at Lon- 
don reports to the Department of Com- 
merce. 

German clocks accounted for over 
122,000 of the total, French for a little 
over 51,000, American for 22,500 and 
other countries for 117,500. Imports of 
French clocks into Britain show a 
marked decline contrasted with 1927. 
A significant factor in the trade is that 
American clocks are lowest in average 
unit value. 

Over 324,000 more watches were im- 
ported by Great Britain in the current 
half year than in the corresponding 
period in 1927. 





WINDOW OF NEW ORLEANS JEWELER SHOWING GIGANTIC TARPON AND 


OTHER TROPHIES 
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Can’t Sell His Diamonds 





South African Government Restricts Output 
of Namaqualand’s Largest Producer 


LONDON, Aug. 6.—According to the 
Daily Mail’s Johannesburg correspon- 
dent, the Union government, South 
Africa, has refused permission to the 
biggest producer of Namaqualand dia- 
monds to sell his stones and the restric- 
tion will result in some 500 white dig- 
gers being thrown out of work. 

The government’s edict regarding sales 
has caused consternation in the diggings, 
as according to the president of the dig- 
gers’ union, this is a most prolific field 
and would produce millions of dollars 
worth of diamonds monthly, if the gov- 
ernment allowed the gems to be sold. 








Diamonds Smuggled Over Canadian 
Border May Be Sold at Auction 


Utica, N. Y., Aug. 10.—Diamonds 
valued at $80,000 smuggled across the 
Canadian border in 1925 by Henry Mar- 
gueleis were brought to Utica, Thurs- 
day, by United States Marshal Daniel F. 
Breitenstein. They were brought by 
automobile from Rouses Point, where 
they were in a safe during the criminal 
actions against the smugglers. 

The diamonds, now in a Utica bank, 
will be sold at public auction, if persons 
claiming them do not succeed in obtain- 
ing them at a show cause hearing in 
Albany, Sept. 1, before Federal Judge 
Frank Cooper. The auction date will 
probably be set at that time. 

The smuggled goods consist of 279.86 
carats of diamonds. 

Conrad J. Levine, termed as _ the 
master mind in the smuggling, was 
taken to Atlanta, Ga., prison last March 
15 for a term of one year and 10 months. 








Indictment Charging Larceny of 
Ring Lodged Against Atlanta, 
Ga., Diamond Dealer 


ATLANTA, GA., Aug. 9. — An indict- 
ment charging larceny after trust has 
been returned by a Fulton county grand 
jury against J. Parks Hays, a local dia- 
mond dealer. 

Hays is alleged to have disposed of a 
diamond ring valued at nearly $1,500 
which was intrusted to him for sale by 
Mrs. Mary B. Smith and diverted the 
proceeds to his own use. The ring, it is 
claimed, was recovered in an Atlanta 
loan office. 

A similar indictment was _ returned 
against Hays a few days ago, the 
jewelry in this case being a diamond 
ring worth $3,000. 








The Cutler building, Church and 
Chapel Sts.. New Haven, Conn., was 
entered recently by burglars who in 
this manner gained access to the jewel- 
ry establishment of George H. Gamble 
on the fourth floor of the building. A 
lady’s ring, one lady’s wrist watch and 
two other watches were stolen. 
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Manufacturers Hold Annual Outings 





Employes of Providence, Attleboro and North Attleboro Con- 
cerns Enjoy Summer Picnics at Nearby Resorts 


PROVIDENCE, R. I., Aug. 11.—Several 
of the manufacturing jewelry establish- 
ments of this city held their annual 
summer outings and field days during the 
past week when the usual programs for 
such occasions were successfully carried 
out. These occasions are carefully 
planned and anxiously looked forward to 
for several weeks in advance, so that 
when the day of anticipation finally ar- 
rives everyone enters into the spirit and 
enjoyment of the affair with full-hearted- 
ness and vim. A ride into the country 
or down to the seashore by trolley, 
motor busses or automobiles, a clam 
bake, games and sports, bathing and 
dancing, not forgetting the proverbial 
baseball game, furnish the features that 
give diversion to all. 


Employes of Gorham Mfg. Co. Enjoy 
Outing 


Today was the occasion of the annual 
outing and field day 6f the Gorham Mfg. 
Co., and that it was appreciated was 
evidenced by the more than 1000 per- 
sons, officials, executives and employes 
of the corporation, who attended. 
Rumblings of thunder and threatening 
showers during the afternoon failed to 
mar the pleasures of the party and the 
committee’s excellent and diversified pro- 
gram was carried out in accordance with 
the scheduled plan. 

The plant shut down half an hour 
earlier than usual today, so that immedi- 
ately after 11.30 o’clock several special 
trolley cars and a long line of automo- 
biles left the factory in Elmwood and 
began the 12-mile ride to Rocky Point. 
Upon arrival at the resort a luncheon 
of chowder and clamcakes was served, 
after which the field day events were 
staged in the baseball park and furnished 
much amusement for everybody—partici- 
pants and spectators alike. Plentifully 
sprinkled in between the regulation races 
and sports were numerous “st nts” 
which included a bottle race, a balloon 
race, cracker eating contest, paper roll- 
ing race, blindfold race, pig back race, 
quoit contest and various other  in- 
genious numbers that added fun and zest 
to the affair. Handsome prizes, made 
possible through the generosity of the 
company, were awarded the winners in 
each event. 

Some of the contests were especially 
amusing. In the 100-yard dash Jim 
Lynch after leading the field for 75 
yards, suddenly took a “nose dive” and 
was beaten to the tape. Fred Colvin, 
who boasts of a weight approximating 
closely to the 300-pound mark, exerted 
every energy to win the fat man’s race, 
but second place was the best he could 
attain. Lewis, the 12-year-old son of 
William Strong of the plating depart- 
ment, showed his heels to all com- 


petitors in the boy’s 50-yard dash, while 
little Dorothy Glover, daughter of 
William Glover who represented the 
bronze department on the general com- 
mittee, was under the wire for first hon- 
ors in the 50-yard dash for girls. The 
bathing beach and dance hall were also 
meccas for many of the excursionists 
during the afternoon and the several at- 
tractions that form the Midway came in 
for considerable attention. But when 
the gong sounded at 5.30 for the special 
dinner there were no laggards and the 
seats in the dining hall were quickly 
filled. Then came the serving of the 
Rhode Island shore dinner. 

As the shades of early evening started 
to gather, the excursionists began their 
homeward retreat, not, however, until it 
had been voted that the outing was the 
best ever and a vociferous vote of thanks 
extended to the committee which con- 
sisted of Robert I. Durfee, chairman; 
Robert J. Hill, vice-chairman; William 
E. White, secretary; Reginald W. Hob- 
son, treasurer; Frank S. Ellis, Albert E. 
Carrigan, William J. Glover, F. R. 
Westell, R. E. Miner, Jeremiah Barrett, 
John W. Odsen, Raymond I. Blanchard 
with H. Norman Nugent, ex-officio. 


Armbrust Chain Co.’s Employes Hold 
Picnic 


The annual outing of the executives 
and employes of the Armbrust Chain Co. 
on Saturday last was a gala event in the 
history of that concern, the factory clos- 
ing an hour earlier than usual so that 
the party could get a good start. De- 
parting from the usual program of these 
affairs, the committee had arranged for 
a delightful ride by automobiles and 
busses some 20 miles into the country, 
the rendezvous being “Bill” Young’s 
Farm, across the border line into Con- 
necticut. The long ride served to give 
the excursionists a keen appetite for the 
luncheon which was ready upon arrival 
and then the sports committee took 
charge and ran off a long card of events 
in which the winners were awarded 
handsome prizes. Late in the afternoon 
a chicken dinner was enjoyed and for an 
hour or more the party sat round and 
indulged in group and community sing- 
ing until the signal was given to entrain 
for the ride home. 


Annual Outing of Imperial Pearl Co.’s 
Employes 


Plum Beach, down on the -west shore 
of Narragansett Bay within a few miles 
of Narragansett Pier, was the scene of 
the annual outing and field day of the 
Imperial Pearl Co., 167 Dorrance St. As 
soon as the power stopped at noon, A. 
Marsello, general manager of the con- 
cern, marshalled the entire force of the 
establishment, from the executives to the 
errand boys, and in record time had 
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them aboard the motor busses that fur. 
nished transportation for the party ta 
the pleasure grounds. Chowder was 
ready on arrival and then followed about 
four hours of games and sports which in- 
cluded baseball games, tug-of-war, horse- 
shoe pitching, beach parades, swimming 
matches and other events with suitable 
prizes to the winners of each. A clam- 
bake, with lobsters and chickens, was 
served by Mr. Butler at 5 o’clock and for 
more than an hour the 125 members of 
the party gave themselves assiduously to 
the task of devouring the good things as 
rapidly as the corps of waiters could 
bring them on. 


Employes of Kestenmann Bros. Mfg. Co. 
Enjoy Field Day 


The employes of the Kestenmann Bros. 
Mfg. Co. were the guests of the concern 
on the occasion of the annual outing 
which was held last Saturday at Rocky 
Point. At 9 o’clock all hands “knocked 
off’ work for the day, cleared their 
benches, lathes and benches, locked up 
shop and hurriedly found seats in the 
long line of busses and automobiles that. 
were drawn up in front of the factory 
at 150 Chestnut St. The party number- 
ing nearly 75 was soon under way and 
made the run to the Point. Games were 
the order of the forenoon and then came 
the shore dinner which was served in 
one of the small dining apartments and 
at which souvenirs were distributed. 
During the afternoon the Midway at- 
tractions, bathing, dancing and other 
features afforded amusement until the 
time came for the return trip to Provi- 
dence, tired but happy from the enjoy- 
ment of a “perfect day.” 

ATTLEBORO, MAss., Aug. 11.—Several 
of the manufacturing jewelry concerns 
of this city and North Attleboro held 
their annual outings and field days the 
past week with the usual programs of 
field games and sports, baseball games, 
shore dinners, dancing contest and the 
other events that have come to be in- 
separable features of summer festal 
days. 


L. G. Balfour Relief Association Stages 
Annual Event 


One of the largest of the season’s ex- 
cursions was that held under the auspices 
of the L. G. Balfour Relief Association 
at Rocky Point, on Narragansett Bay. 
About 450 members of the association 
with their families made the trip, about 
65 automobiles and three large motor 
busses being necessary to transport what 
is claimed to be the largest factory out- 
ing ever to leave the Attleboros. The 
start was made from the factory yard, 
where Jacke Clarke and his corps of as- 
sistants got the party off on their jour- 
ney on schedule time at 8 o’clock. Escort 
was given the long line of machines by 
the local police to Baker’s corner, from 
which point the procession proceeded 
through Rumford, East Providence and 
Providence and thence down the shore 
road to their rendezvous. 

Upon arrival at Rocky Point a pro- 
gram of sports for valuable prizes of- 
fered by the concern was the first order 
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of business which was handled by Louis 
Balser and Norman Stone with Harry 
Fisher as chief announcer. The crown- 
ing event of the day was the sumptuous 
shore dinner served specially in the con- 
vention hall. Needless to say, everyone 
did ample justice to this part of the pro- 
gram from clam chowder to the lobster. 
At 3.30 o’clock in the afternoon the water 
sports were held and then followed a 
round of the Midway attractions and 
dancing and early in the evening the ma- 
jority of the excursionists had returned 
to Attleboro. 


Evans Case Co. Employes Participate in 
Outing 


The Evans Case Co.’s annual outing 
held the past week at Crescent Park 
proved to be the best ever held by the 
shop. The attendance on the excursion 
was nearly 100 per cent and everyone 
voted that a better time had never been 


- arranged by the shop committee. Numer- 


ous automobiles were commandeered to 
convey the party to the resort where a 
luncheon was waiting. Then followed a 
long program of sports and games, in- 
cluding races, jumping, baseball throw- 
ing and other events. There were prizes 
for the winners of each event and the 
individual prize for the outstanding 
athlete in the field contests was won by 
“Bud” Fisher, while Florence Hart was 
the outstanding woman contestant. A 
shore dinner was served later in the 
afternoon and then came dancing, and it 
was well into the evening before the re- 
turn to North Attleboro was made. 








Convicted of Arson 





Owner of Hollywood, Cal., Shop Sentenced 
to Serve from Two Years to Life in 
Penitentiary for Starting Fire Which 
Destroyed Premises 


Los ANGELES, Aug. 11.—After a trial 
extending over a period of 10 days, 
Michael Jevaho Tocaze, owner of the 
Hollywood Art and Gift Shop, and dealer 
in Roumanian curios and jewelry, was 
sentenced this week to San Quentin 
penitentiary for a period of from two 
years to life. The charges were arson 
and burning insured property. 

The fire for which Tocaze was con- 
victed occurred June 6, and property 
valued at $300,000 was destroyed. After 
the blaze, fire wardens and police de- 
tectives discovered evidences of arson and, 
learning that Tocaze had put on heavy 
insurance a short time before the fire 
and people having seen him around the 
place, he was arrested. 

At the trial there were several world 
famed cinema actors and directors as 
witnesses. 

Tocaze took the stand, also, and wept 
bitterly. His defense was insanity, but 
the jury, which deliberated only 22 min- 
utes, took but one ballot, finding him 
guilty. Motion for new trial was denied 
and Thursday Tocaze was called before 
Judge Doran for sentence. The penalty 
for arson is two years to life and for 
burning insured property one to 10 years. 

The fire started in the attic of Tocaze’s 
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shop which adjoined the Russian cafe, 
where there were hundreds of motion 
picture stars dining, among whom were 
stars known throughout the civilized 
world. The cafe was destroyed and the 
proprietor had a narrow escape from 
death. 








Auctioneers Quit 





Action of Better Business Bureau Causes 
Suspension of Two Philadelphia 
Concerns 

PHILADELPHIA, Aug. 13.—Thanks to 
the work of the Better Business Bureau, 
two auction houses, both operating on 
Market St., have been put out of exist- 
ence, temporarily at least, by the police 
authorities here. 

One of the places operated under the 
name of the Oriental Art Co., of San 
Francisco, at 1726 Market St. It offered 
Chinese and other more or less Oriental 
wares and jewelry of doubtful lineage 
and value, under the guise of a regular 
auction establishment, but neglected to 
comply with the city ordinance by ob- 
taining a license from the Department 
of Public Safety. The concern formerly 
was at 1537 Chestnut St., where after a 
time it announced it was selling out by 
the auction method. Diamonds, watches 
and other jewelry were offered. 

The Better Business Bureau, which is 
keeping a sharp eye on the auction game, 
investigated the concern and found it 
had no license. Before the police could 
act, however, the concern disappeared 
from the Chestnut St. store. 

Recently the concern rented the Mar- 
ket St. store and put up signs announc- 
ing an auction. Again the Bureau in- 
vestigated and informed the police, with 
the result that the Department of Public 
Safety closed the place and stationed 
patrolmen at the store to see that it was 
not reopened. If it attempts to obtain 
a permit, the Better Business Bureau 
will make a strong protest. 

The Hugo Hahn auction place at 520 
Market St., which has been the subject 
of complaints from reputable auctioneers 
in the city for months, also is closed and 
this time by the voluntary action of the 
reputed owner, Louis Wagman, in sur- 
rendering his license, which would have 
expired by the end of this month. This 
place long has been under surveillance of 
the Bureau and the police and has had 
a checkered career. The place was oper- 
ated for a long time before the auction 
license ordinance was enacted two years 
ago in the interests of Hahn. He ob- 
tained a license after the ordinance went 
into effect but this was revoked by the 
Public Safety Department after many 
victims had complained of alleged swin- 
dles. Next a permit was obtained in Wag- 
man’s name but a different address was 
given on the application, the business 
being carried on in the meantime at 520 
Market St., as it had been. When police 
authorities called Wagman to task about 
this, he explained the lease for the other 
address had fallen through. The Better 
Business Bureau then asked the police 
to revoke the permit on the grounds of 
the admitted deception but through po- 
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litical influence, the license was allowed 
to stand. 

A new attempt was about to be made 
by the Bureau to have the place closed 
when the police announced Wagman had 
turned in his permit. Investigation re- 
vealed that he is ill and about to enter 
a hospital and, according to his counsel, 
did not wish to be bothered by the busi- 
ness. Although the license has been 
voided, the place is still open but with 
apparently no sales being made or at- 
tempts made to bring victims inside. 
Agents of the Bureau are keeping a close 
watch on the place and will call on the 
police to act at the first sign of a re- 
newal of activities. 








Air Mail Reductions 





Chicago Jeivelers’ Association Reports on 
Air Service and Insurance 


Cuicaco, Aug. 10.—A special commit- 
tee of the Chicago Jewelers’ Association 
made an extensive investigation of the 
Air Mail Service with special regard to 
the subject of insurance on valuable 
shipments and recently sent the follow- 
ing letter out to all of the association 
members: 


To Members: . aa 

We call your attention to the revision 
downward of the air mail rates effective 
August 1, 1928. The new rates are to be 
5 cents for the first ounce and 10 cents for 
each additional ounce, and is equivalent to 
a reduction of approximately 75 per cent of 
the present rate and should permit of a 
greater volume of shipping by air mail. 

A special committee of our Association has 
been investigating the matter of air mail and 
air express insurance. Two methods are 
available. 

(1) The insurance may be included in the 
block policies which are written for a mini- 
mum premium of $250 and giving approxi- 
mately $15,000 of general coverage, includ- 
ing air mail and air express. 

(2) A special insurance policy covering 
air mail and air express shipments exclu- 
sively can be secured at the basic rate of 
25 cents per $100 on estimated annual ship- 
ments. The premium paid would be subject 
to adjustment, at the end of the year, allow- 
ing either for refund or unearned premium 
or for additional payment of excess premium 
due to shipments in excess of the anticipated 
volume. 

It has been intimated that if a sufficiently 
large number of jewelers desire a smaller 
block policy that the insurance agents would 
be interested in endeavoring to secure such 
a iia at a reduced minimum premium 
cost. 

Any further information desired by mem- 
bers on this increasingly important subject 
may be obtained by communicating with 
Louis Goldman. Likewise, any constructive 
suggestions on the subject will be welcomed. 

. Yours very truly, 
(Signed) H. P. Juergens, President. 


With the new reduced rate on air 
mail of five cents for the first ounce and 
10 cents for each additional ounce, which 
amounts to only a total of $1.55 for the 
first pound and $1.60 for each additional 
pound, jewelry merchants and dealers 
here feel that they can use the service 
much more extensively as they could 
send shipments of merchandise at a post- 
age cost only slightly more than first 
class mail. Some concerns were not tak- 
ing full advantage of the time savings 
offered by the air mail service on ac- 
count of the insurance feature, but, now 
that such valuable shipments by air mail 
can be covered by insurance, it is felt 
jewelers everywhere will make a greatly 
increased use of the service. 
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Committees Appointed 





A, C. Becken, President of National Wholesale Jewelers’ Asso- 


' 
' 


ciation Names Those in Charge of Association’ s 


Various Activities 


PHILADELPHIA, Aug. 13.—From the 
executive headquarters of the National 
Wholesale Jewelers’ Association, in this 
city, is announced the first official action 
of the new president, A. C. Becken of 
Chicago, in the appointment of the 
standing committees of the organization 
for 1928-29. Chief in interest of the 
appointments is the new group, the Good 
and Welfare Committee, just created at 
the recent national convention. 

Duties of this committee will be to 
hear and endeavor to adjust amicably, 
through education of moral suasion, 
principally, any inter or intra organiza- 
tion disputes or misunderstandings that 
may arise. Because of the probable 
necessity of frequent meetings of this 
committee, Mr. Becken has named Chi- 
cago men to its membership. The ap- 
pointees on this committee are as fol- 
lows: 

Chairman, Taylor Strawn, Elgin Na- 
tional Watch Co.; vice-chairman, Albert 
Ellbogen, Stein & Ellbogen Co.; P. T. 
White, Otto Young & Co.; Charles T. 
Gustafson, C. H. Knights-Thearle Co.; 
Sidney Y. Ball, Norris, Alister-Ball- 
Bridges Co.; Earl Marshall, C. & E. 
Marshall Co.; E. W. Filholm, Benj. 
Allen & Co. 

The same high caliber prevails all 
through the appointments to the other 
committees of the association which are: 

Membership — Chairman, Wm. R. 
Cooper, S. H. Clausin Co., Minneapolis; 
E. A. Kiger, C. A. Kiger Co., Kansas 
City; Walter Mayer, Wallenstein-Mayer 
& Co., Cincinnati; Emil Freyer, Samuel 
Weinhaus Co., Pittsburgh; Chas. T. Gus- 
tafson, C. H. Knights-Thearle Co., Chi- 
cago. 

Publicity—Chairman, H. L. Carpen- 
ter, Albert Walker Co., Providence; 
Wilder Harris, Norris, Alister-Ball- 
Bridges Co., Chicago; Robert L. Coates, 
L. P. White, Philadelphia; Joseph E. 
Reagan, Baldwin-Miller Co., Indianap- 
olis; H. W. Burdick, H. W. Burdick Co., 
Cleveland; R. J. Petersen, Petersen, Max 
& Co., Buffalo. 

Overhead Expense—Chairman, Jacob 
Engel, J. Engel & Co., Baltimore; B. 
Kleitz, B. Kleitz & Bros., Wilmington, 
Del.; A. C. Possin, Boszhardt-Possin 
Co., Milwaukee. 

Insurance—Chairman, Marcel M. Mir- 
abeau, Lissauer & Co., New York; Jonas 
Koch, Jonas Koch, New York; Wm. J. 
Ward, Wm. J. Ward Co., New York; 
Geo. A. Fernley, secretary, National 
Wholesale Jewelers’ Association, Phila- 
delphia. 

Trade Practice Conference—Chair- 
man, Joseph E. Reagan, Baldwin-Miller 
Co., Indianapolis; vice-chairman, Albert 
Ellbogen, Stein & Ellbogen Co., Chicago; 
W. R. Cooper, S. H. Clausin & Co., Min- 


neapolis; R. J. Petersen, Petersen, Max 
& Co., Buffalo; Edgar M. Docherty, Wm. 
C. Greene Co., Providence; C. T. Gus- 
tafson, C. H. Knights-Thearle Co., Chi- 
cago; George H. Edwards, Edwards- 
Ludwig-Fuller Jewelry Co. Kansas 
City, Mo.; Archie Silverman, Providence; 
Harald W. Ostby, Ostby & Barton Co., 
Providence; Charles F. Reeves, The Cel- 
luloid Corp., New York; A. Oppenheim, 
Block-Weinfeld Co., Chicago; J. Engel, 
J. Engel & Co., Baltimore; George 
Gambrill, Eisenstadt Mfg. Co., St. 
Louis; Walter Mayer, Wallenstein, 
Mayer & Co., Cincinnati. 

More than the usual interest attaches 
to the appointments on the Trade Prac- 
tice Conference Committee at this time 
because of the probability of its being 
called together with officials of the Fed- 
eral Trade Commission on a number of 
matters pertaining to the wholesale 
jewelry business. It had been expected 
that a conference of this nature would 
be called several months ago but for 
some reason it lapsed but intimations re- 
cently have been received from Wash- 
ington that one is to be held soon and 
it was deemed wise to have the commit- 
tee organized and in readiness for the 
meeting. 








Elder Kendricks Retire 





Second Generation of Well Known Family 
of Louisville, Ky., Jewelers Give Up 
Active Control of Business 


LOUISVILLE, Ky., Aug. 10.—The sec- 
ond generation of the William Kendrick 
family has retired from active connec- 
tion with the jewelry house of William 
Kendrick’s Sons, although continuing to 
retain its interest in the business, in the 
retirement of William C. Kendrick, 
president; and George P. Kendrick, vice- 
president, who become chairman of the 
board and vice-chairman respectively, 
these being really honorary titles. 

The Kendrick brothers are now in 
their 70’s, and wished to retire from 
active connection, and be free to come 
and go as they desired. They have been 
connected with the business since their 
boyhood, having entered it under their 
late father, William Kendrick, who es- 
tablished the business a century ago. 
William C. Kendrick is now 76 years of 
age; and George P. Kendrick is 72 years 
old. 

A third William Kendrick, in the per- 
son of William P. Kendrick, son of 
George P. Kendrick, becomes vice-presi- 
dent and secretary, he having been ac- 
tively connected with the business since 
his return from overseas at the close of 
the world war. P. B. Stith, who has 
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been treasurer, antl who has been with 
the company a number of years, has 
been made president and treasurer. 

The Kendrick business was established 
in 1832, although the late William Ken- 
drick had been in the jewelry business 
with the late Mr. Lemon prior to that 
date, in a firm operation. However, the 
company only claims 96 years of con- 
tinuous service to jewelry buyers of 
Louisville. 

The original founder of the business 
was a man known for his sterling quali- 
ties and high regard for honesty. At one 
time in his early days he failed on ac- 
count of a panic. Some years later he ar- 
ranged a dinner for his creditors, and 
all of those who attended found a check 
for full principle and interest on the old 
balances, most of which had _ been 
charged off years before. The others, 
who did not attend, received their checks 
by mail. 

The Kendrick firm was founded and 
has always been operated under the 
spirit of the Golden Rule, or under the 
policy of “Do unto others as you would 
have them do unto you.” It has been: 
very successful and has maintained a4 
high place in national jewelry circles, as 
well as among the people of Louisville, 
where many generations of some fami- 
lies have bought at the old store. A 
century is a long time, and in that period 
Louisville has grown from a straggling 
village to a town of close to 340,000 in- 
habitants. The Kendrick store has kept 
pace with the city, and continues to 
operate one of the best stores, in one of 
the most active retail blocks on Fourth 
Ave. 

The old officers in retiring from active 
duty and passing the active manage- 
ment over to younger men are relieving 
themselves of worry, and giving well 
trained men the opportunity for ad- 
vancement. 

Mr. Stith has served as an official of 
the Louisville Retail Jewelers’ Associa- 
tion, and also of the old Kentucky Retail 
Jewelers’ Association, has been active in 
the Retail Merchants Association and 
other organizations, and is capable and 
able. 

As to young William Kendrick, he is a 
chip from the old block, which is suffi- 
cient. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 


Selling Price 


London U.S. Gov’t New York 
Date Official Assay Bars’ Official 
Aug. 7. 27% 61% 58% 
¥ 8.... 27% 61% 59 
: - 2745 61% 59% 
: ee 27% 61% 59% 
: 11 27% 61% 59 
Rosine BE 613% 59 








Following a fire in the basement of 
the building occupied by the Tarentum 
Watch & ‘Clock Hospital, Tarentum, 
Pa., five watches were missing from the 
concern’s stock. An investigation of 
the loss is now being made by the local 
police department. 
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Twenty-five Years’ Service 





H. O. von Schuckmann, Member of New 
York Jewelry Firm, Honored by Fellow 
Workers at Dinner Marking Quarter 
Century with Same House 

H. O. von Schuckmann, vice-president 
and chairman of the board of directors 
of Dieges & Clust, 15 John St., New 
York, was the recipient of a testimonial 
dinner tendered by his firm at the Hotel 
Astor, Aug. 9. The event was to cele- 





H. O. VON SCHUCKMANN 


brate Mr. von Schuckmann’s completion 
of 25 years of service with the company. 

Mr. and Mrs. von Schuckmann were 
the guests of honor, the rest of the 
guests being composed of those members 
of the firm who have been connected 
with Dieges & Clust for five years or 
more, and their wives. 

Everyone assembled in the Yacht 
Room on the eighth floor of the Hotel 
Astor to welcome Mr. von Schuckmann, 
to whom the dinner was a surprise as 
he had expected to meet only one or two 
friends. A. O. Packer, New York sales 
manager, and chairman of the arrange- 
ments committee for this affair, gave the 
welcoming speech and explained the pur- 
pose of the gathering. He was followed 
by Prosper Clust, general sales manager 
and secretary, who spoke of Mr. von 
Schuckmann’s career, and emphasized 
his thoughtfulness and_ constructive 
leadership. The third address, by T. J. 
Canty, Chicago sales manager, brought 
out how Mr. von Schuckmann had con- 
stantly assisted others to rise while 
making his own success. At the con- 
clusion of his speech Mr. Canty pre- 
sented to Mr. von Schuckmann, the 
framed photograph of a grandfather 
clock, the original of which had been 
shipped to the von Schuckmann home 
as a token of the esteem in which he 
is held by his fellow-workers. 

Mr. von Schuckmann responded to 
these tributes, after thanking the as- 
sembled company, by telling of his ap- 
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preciation of their past cooperation and 
the general spirit of friendliness which 
had always existed throughout the firm. 

Following the reception, the gather- 
ing went to the roof garden where an 
unusually fine dinner was served and 
those who wished enjoyed dancing. 
The affair ended after midnight after 
everyone had enjoyed a pleasant eve- 
ning. 








First Golf Outing 





Credit Jewelers’ Association of Chicago 
Hold Successful Affair at Twin 
Orchards Country Club 


CuicaGco, Aug. 13.—The Credit Jewel- 
ers’ Association of Chicago held their 
first golf outing on Wednesday of last 
week at Twin Orchards Country Club, 
located at Wolf Road and Bryn Mawr 
Ave. Much credit is due Charles F. 
Baumrucker of Jones & Baumrucker, 
president and Irwin Litt of the Litt 
Jewelry Co., chairman of the entertain- 
ment committee for the perfect day of 
sport that was indulged in. 

Cars arrived at the Golf Club at 9.45 
o’clock, and after greetings the four 
foursomes commenced to tee off. After 
the 18 holes were played and the play- 
ers left the popular 19th hole luncheon 
was served in the club room. 

Old Sol was doing double duty that 
day, so the players decided they would 
spend the balance of the afternoon play- 
ing bridge instead of getting out on 
the golf course. It was a happy party 
that left for their homes at about 7 
o’clock. 

The entertainment committee have 
many plans laid for more parties of 
this kind, affairs that promote good 
fellowship and bring the jewelers closer 
together in a business way. 








Sneak Thieves Steal Rings Worth 
$800 from Pearl River, N. Y., 
Jewelry Store 


Nineteen diamond rings, said to be 
valued at $800 were stolen one evening 
recently from the jewelry store of James 
Magrath, Central Ave., Pearl River, 
N. Y. The theft was committed by one 
of two men who posed as customers, 
who came into the store to inquire about 
certain merchandise the jeweler had on 
display. 

One of the two men remained in front 
of the store while the other followed Mr. 
Magrath to the rear of the establish- 
ment to look at a display of clocks. The 
man who remained at the front of the 
store and who had been looking over the 
display of jewelry in the window, sud- 
denly left the place, and was soon fol- 
lowed by the other supposed customer. 

The jeweler thought nothing of the in- 
cident until he was about to close his 
store for the night when he missed the 
tray of diamond rings from the win- 
dow. He immediately reported the theft 
to the police. The only clews the authori- 
ties have are several finger prints left 
by the men. 
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Takes Own Life 





Jacob Plackter, Member of Boston Jewelry 
Trade, Kills Self at His Home 
in Brookline 


Boston, Aug. 11.—Jacob Plackter, 
jewelry job lot buyer, shot and killed 
himself at his home on Cappan St., 
Brookline, the night of Thursday, Aug. 
9. He left a note for his wife, who was 
at their summer home in Nantasket, in- 
dicating that he intended to take his 
life. She hastened to the home in Brook- 
line, but arrived too late. 

The news of Mr. Plackter’s death came 
as a great surprise and painful shock to 
a great many jewelers. He was so 
cheerful in nature, and apparently in 
such good health that no one expected 
him to come to such an end. 

Mr. Plackter, who was about 38 years 
of age, had offices in the Province build- 
ing, where he apparently did an exten- 
sive business. He was prominent in 
Masonic circles, being a 32nd degree 
Mason. He was also a Shriner and 
belonged to Germania Lodge of Masons, 
as well as to the Odd Fellows. He was 
also identified with the Congregation of 
Mishkan Tefila. 

He is survived by his widow and sev- 
eral children to whom the sympathy of 
the trade is extended. Funeral services 
will take place tomorrow, Sunday. 








Involuntary Bankruptcy Petition 
Filed Against Morris Lipsky, 
Syracuse, N. Y. 


Utica, N. Y., Aug. 11.—Morris Lip- 
sky, wholesale jeweler of the Keith 
Theater building, Syracuse, has liabili- 
ties of between $10,000 and $15,000, and 
assets of $5,500, according to an invol- 
untary petition in bankruptcy filed 
against him in the United States Dis- 
trict Court here today. The assets con- 
sist of merchandise, $5,000, and fixtures, 
$500. 

Mr. Lipsky admits in writing his in- 
solvency, according to the petition, and 
this is the basis of the request for a re- 
ceiver. Upon motion by Attorney Ben- 
jamin Stolz of Syracuse, Judge Fred- 
erick H. Bryant appointed James Crow- 
ley receiver with bond for $5,000. The 
court appointed William Seidel, Taylor 
Gregory and Seymour Marks apprais- 
ers. 

The petitioning creditors are Clarence 
Himmel, Detroit, claiming $200; David 
M. Holstein, $750, and W. P. Hitchcock 
Co. of Syracuse, $80. 








Death of E. E. Barron 


WAPPINGERS FALLS, N. Y., Aug. 11.— 
Edward E. Barron, 83 years old, who 
had conducted a jewelry store in this 
town for 35 years died Aug. 7. For 
many years he served as watch inspec- 
tor for the Erie railroad at Suffern, 
N. Y. 

Mr. Barron was a watch repairer by 
trade. 
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Jewelry Show Scores Striking Success 


Third Annual Exhibition Under Auspices of W holesale Jewelers of Chicago Visited by More 
Than 2000 Retailers from All Sections of the Country; Buying in Excess of Pre- 
vious Years While Exhibits Are More Numerous and Finer; Great 
Banquet Attended by More Than 1100; A Summary of Exhibits 


CuHIcaGco, Aug. 11.—That the annual 
jewelry and allied trades show held each 
year during the first week in August at 
the Hotel Sherman under the auspices 
of the Wholesale Jewelers of Chicago 
is a permanent institution in the jewelry 
trade of this country is no longer a de- 
batable proposition. The third annual 
show which was concluded yesterday 
afternoon at 5.30 o’clock settled the 
question beyond a doubt. Each year 
the interest has increased, retail jewel- 
ers in greater numbers have registered 





PRESIDENT OF THE 
ASSOCIATION 


JOSEPH S. STEIN, 
WHOLESALE JEWELERS’ 
OF CHICAGO 


and visited the exhibits. Wholesalers 
and manufacturers have realized the 
importance of this event and the one 
problem that confronts the sponsors of 
the show in the future is to secure suffi- 
cient space to accommodate those who 
wish to make displays at this annual 
gathering of jewelers. 

Every manufacturing center of the 
country was represented, wholesalers 
from all the Middle West portion of the 
country were here and retail jewelers 
from nearly every State in the Union 
were here from Oregon to Florida, from 
New England to California. The jewel- 
ers appreciate more each year the oppor- 
tunity this annual show offers them to 
see the latest productions of the jewelry 
manufacturers. The buying this year 
was far in excess of that of last year 
and the unanimous opinion of manu- 
facturers, wholesalers and retailers is 
that the Wholesale Jewelers of Chicago 





have sponsored a proposition that means 
much to the jewelry trade of the entire 
country. 

One of the most encouraging features 
of the week was the optimistic attitude 
of the retail jewelers from every part 
of the country. Unless their analysis of 
the various local conditions is all wrong 
this fall will be one of unusually good 
business for the jeweler. 

This show is held annually under the 
auspices of the Chicago Wholesale Jewel- 
ers, an organization of 12 prominent 
wholesale houses of this city. The mem- 
ber houses are Benj. Allen & Co., Block 
Weinfeld Co., A. C. Becken & Co., Emil 
Braude & Sons, J. W. Forsinger Co., 
Hart Jewelry Co., A. Hirsch & Co., C. H. 
Knights-Thearle Co., Leubusher-Schu- 
mann Co., Norris, Alister-Ball-Bridges 
Co., Stein & Ellbogen Co., and Otto 
Young & Co. Individuals from all these 
firms have labored for the success of the 
show but special mention should be made 
of Joseph S. Stein, president; A. C. 
Becken, Jr., vice-president and chairman 
of the exhibit committee; Emil Braude, 
secretary, and Charles Gustafson, chair- 
man of the publicity committee. The 
organization is to be congratulated upon 
their selection of show manager. A. B. 
Coffman, who is a_ successful man- 
ager of affairs of this kind and with 
his efficient staff the carrying out of 
every detail in a most successful manner 
was assured. 

The Banquet 


The great social event of the week 
was the banquet and dance at the 
Palmer House on. Wednesday evening. 
More than 1100 men and women gath- 
ered there at 6.30. The banquet was 
served in the Grand Ballroom on the 
fourth floor. The Grand Foyer was used 
for reception purposes and the Red 
Lacquer room for dancing. There was 
music and entertainment all during the 
menu hour and after a short intermis- 
sion an hour of high class vaudeville 
was given on the stage in the east end 
of the room. 

Before the picture was taken those 
present were welcomed by Joseph S. 
Stein, president, in a most hearty man- 
ner and he expressed the hope that all 
in attendance would enjoy the entertain- 
ment provided and turned the meeting 
over to A. C. Becken, Jr., chairman of 
the show committee. 

Mr. Becken stated that he knew none 
was there to hear any talks and confined 
his remarks to an announcement of the 
program of the evening. 

The entertainment was all of the high- 
est order, but no number was more 


heartily enjoyed or applauded than the 
extra dance number by Herman Kunath, 
the veteran jeweler of Spencer, Iowa, 
who favored those present with one of 
his acrobatic clog dances that he has 
been doing since longer than the memory 
of man runneth. While in years Mr, 
Kunath is one of the oldest retail jewel- 
ers in the United States, in spirit he is 
one of the youngest. A statement of his 
exact age is not permitted but he was a 
great big boy when the first guns were 
fired at Fort Sumter in 1861. 





‘ 


A. C. BECKEN, JR., VICE-PRESIDENT 
AND CHAIRMAN OF EXHIBIT COM- 
MITTEE 


When the program in the ballroom 
was finished dancing was announced in 
the Red Lacquer room and it was in the 
small hours of the morning when the 
last devotee of Terpsichore reluctantly 
said “Good Night.” 

The Exhibits 

The real story of the third annual 
Jewelry and Allied Trades Show is real- 
ly a description of what was seen on the 
mezzanine floor, in the ballroom and ex- 
hibit hall of the Hotel Sherman. Words 
are inadequate to describe that. Only 
those who were present can fully appre- 
ciate it. The descriptions which follow 
and the illustrations of a few of the 
booths will give some idea of the oppor- 
tunity afforded the jewelers who visited 
Chicago during this week. At this time 
it is not possible to state just what the 
actual registration of retail jewelers is 
but those in charge of this part of the 
work say that in their judgment the 
registration will compare with last year 
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in about the same proportion as that 
of the banquet attendance in the two 
years. In 1927 the attendance at the 
vanquet and dance was 850. This year 
it was 1160. The individual retail stores 
registered last year were about 1400 so 
it is conservative to estimate approxi- 
mately 2000 this year. 

The number of exhibitors this year 
was about 20 per cent greater than last 
year and the booth and decorations were 





EMIL BRAUDE, SECRETARY 


much more elaborate and attractive. 
The same general arrangement was 
carried out. The registration desk was 
at the head of the stair leading up from 
the hotel lobby and this was the only 
means of entrance or exit. The booths 
were arranged on the mezzanine floor of 
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the hotel, in the ballroom and the ex- 
hibit hall. This year the entire space 
of the exhibit hall was used and proved 
much more attractive than last year on 
account of the unique background in 
this room. Throughout the room the 
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decorations carried out the idea of the 
“Streets of Bagdad,” each booth being a 
representation of a picturesque orienta] 
shop. 

A brief description of many of the 
exhibits follows. 








The Exhibits Briefly Described 





J. W. FORSINGER CO. 


J. W. Forsinger Co. of Chicago made 
a nice display of modernistic mirrors in 
easel and plaque styles, musical novel- 
ties, gift items, Italian Graffito and 
Spanish pottery, watches and a general 
line of jewelry. D. A. Forsinger was 
in charge and was assisted by Mrs. M. 
C. Chase, Wm. Jackson, L. E. Butts and 
W. B. Waltman, representatives. 


HAMILTON WATCH CO. 


The Hamilton Watch Co., Lancaster, 
Pa., was well represented by W. R. At- 
kinson, sales manager; H. A. Ruthbart, 
manager of materials; Robt. Waddell, 
assistant advertising manager, and W. 
M. Rudolph, Middle West representative. 
They had an attractive background in 
painting showing the progress of time, 
the locomotive, steamship and aeroplane. 
In a large case attractively arranged 
were women’s and men’s wrist watches 
also men’s pocket watches, in platinum 
and solid gold in various shapes and 
styles of engravings. 


BENJ. ALLEN & CO. 


Benj. Allen & Co., wholesale jewelers 
of Chicago, were located to the left of 
the entrance of the ballroom. Edw. 
Filholm, salesmanager, was in charge 
of the booth and he was assisted by the 
following representatives: J. M. Wash- 





A GENERAL VIEW OF THE EXHIBITS 


burn, Ohio; P. L. Pendleton, Wisconsin; 
Norman Johns, Michigan; B. J. Porter, 
Indiana; R. E. Temple, southern dis- 
trict; C. H. Kalter, Minnesota; John D. 
Jacobson, Illinois; W. R. Burkett, Iowa; 
F. C. Knickle, Chicago; A. M. Brecken- 
ridge, lowa and Nebraska; O. H. Kitson, 
Northwest, and H. W. Benton, Kansas 
and Missouri. A large oriental carpet 
formed the background of their booth. 
Hall, wall and banjo clocks were shown, 
a large and beatiful display of large and 





CHARLES GUSTAFSON, CHAIRMAN PUB- 
LICITY COMMITTEE 


small diamond set rings, bracelets, pend- 
ants and watches. Costume jewelry 
with color stone sets were also shown, 
as well as compacts. Pewter table ser- 
vice, and a fine line of the new “Lucite” 

toiletware. 


SANGAMO ELECTRIC CO. 


The Sangamo Electric Co., Spring- 
field, Ill., displayed a line of mantel 
chimes and banjo clocks, electrically 
wound. These clocks were in beautiful 
walnut and mahogany cases and are 
among the most popular clocks of their 
kind. R. A. Reiner was in charge and 
he was assisted by B. W. Dickerman and 
C. F. Buck. 


ILLINOIS WATCH CO. 


The Illinois Watch Co., Springfield, 
was well represented by J. W. Arm- 
bruster, salesmanager; W. J. Barns, ad- 
vertising manager; W. E. Port, assist- 
ant general manager; Howard E. Atkin- 
son and Jack Samuels. The 23-jewel 
Bunn special was on display as well 
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as the “Autocrat” line, and a general 
line of the company’s products for both 
women and men. One of the features 
at this booth was a contest to determine 
as to how long a Bunn special would run. 
The prize winners are Lee Nelson, 
Evanston; W. D. Chamberlin, Dayton, 
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ful buildings of India. The base re- 
volved showing articles of jewelry for 
an attractive window display. Wm. E. 
Brill, E. R. Carroll, C. R. Hennix, Jr., 
represented the company and D. F. 
Kendall of the Elgin Watchmakers’ 
College explained the merits of this in- 
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display of banjo, mantel, and chime 
clocks in various color schemes, decora- 
tions and shapes. The new line of col- 
ored enamel, alarm, dresser and kitchen 
clocks was one of the new features. 
N. L. Steven, general sales manager; O. 
G. Williams, general works manager, 





DISPLAY OF THE ELGIN NATIONAL WATCH CO. 


Ohio, and Geo Porth, Jefferson City, Mo. 
Each will receive an Autocrat pocket 
watch. 


ELGIN NATIONAL WATCH CO. 


The Elgin National Watch Co. of 
Elgin and Chicago had an exclusive 
display of its product and was located 
in the foyer of the Grand ballroom. The 
backgrounds of the exhibits were in 
keeping with the various merchandise, 
displayed. The new Parisienne watches 





EXHIBIT OF HELBROS WATCHES 


in beautiful colored enamelings were 
among the outstanding features, and the 
new $35 plain and engraved watches 
were also shown. The Legionnaire also 
won a prominent location at this booth. 
The Washington Monument display with 
newspaper campaign featuring Ameri- 
can watches, was met with much enthu- 
silasm. In the center of this display was 
an original reproduction miniature of 
the Taj-Mahal, one of the most beauti- 


EXHIBIT 


stitution. Many cozy benches were set 
in the display which was inviting to the 
visitor. 


HELBEIN-STONE CO. 


The Helbein-Stone Co. of New York 
and Chicago had its exhibit at the en- 
trance of the show. A fine line of “Hel- 
bros” watches, in platinum, white gold 
and gold filled, in all qualities was 
shown. Many of the ladies’ watches 
were diamond and colored stone set. 





New models in window, displays for 
jewelers were also shown. S. J. Baril, 
vice-president and advertising manager; 
Benj. Furman, secretary, both of the 
home office and J. J. O’Grady, Chicago 
manager, were at this booth constantly 
meeting old acquaintances. 


WM. L. GILBERT CLOCK CO. 


The Wm. L. Gilbert Clock Co., of 
Winsted, Conn., at Chicago had a fine 


OF THE WHITING & DAVIS CoO. 


and F. E. Blenher, Chicago manager, 
were in charge. 


SWARTCHILD & CO. 


Swartchild & Co., one of the oldest 
and largest material houses in Chicago, 
showed its window decorations, drap- 
ery materials, in various grades and col- 
ors, materials, findings, jewelry boxes in 
all colors, Quaker shakers, lighters. The 
firm demonstrated a new American 
“neverbreak” crystal cutting machine. 





ARTISTIC SETTING OF THE HADLEY EXHIBIT 


Jacob Gould, advertising manager, was 
in charge. 


HENRY RUFEISEN, INC. 
TRIANGLE PLATINUM WORKS 


Henry Rufeisen, Inc. and the Triangle 
Platinum Works of Newark, were rep- 
resented by Henry Rufeisen, Ben Teitel- 
man and his son Lloyd. New creations 
in platinum mountings set with bagu- 
ettes, square and other fancy diamond 
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cuts were shown. 


white prong mountings. 


C. & E. MARSHALL CO. 


The C. & E. Marshall Co., Chicago, 
had a choice location in the entrance of 





DISPLAY OF THE INTERNATIONAL 


the ballroom. This booth was dressed 
as a tent with purple and gold striped 
material used for over-hangings. Many 
different colors and grades of window 
materials were used for the sides. The 
- firm featured the Marshall watch, the 
Barringer window service and Marco 
systems. Louis De Hart, general man- 
ager; Gus Brauer, assistant sales man- 
ager; Harry Egerter of the loop office; 
M. R. Campbell of the factory; Charles 


THE NEW HAVEN 





EXHIBIT OF 


Wolf, Iowa representative; A. L. Stev- 
enson, Indiana; Paul Schmidt, Michigan 
and B. S. Meyer, Southern representa- 
tive, visited with the customers. 


THOS. J. DEE & CO. 


Thos. J. Dee & Co., Chicago, was rep- 
resented by J. J. Aplasski. Gold, silver 








The diamond anni- 
versary guard rings in diamond and col- 
ored stone effects were also featured, as 
were the new modernistic designs in 
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and platinum in the rough just as mined 
was an attraction at this booth. Plates 
and wires of the precious metals were 
also shown. 


INTERNATIONAL SILVER CO. 


The International Silver Co. had its 
booth decorated in modernistic style 
with gray, blue and red predominating. 
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blades was also introduced. Factory 
“C” displayed the new Stratford Sec. 
tional plate, on new samplers. Derby 
Silver Co. had a fine line of silver plated 
toilet sets, also enamel and gold plated 
designs as well as enamel and plate com- 
binations. Each set is cased in a glass 
bottom tray, that can be used for the 
dresser. The following representatives 
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SILVER CO. 


Much credit is given C. C. Gable, of the 
factory for the artistic effect of the 
booth. One of the features of the show 
and much talked of by visitors was the 
Wilcox Plate line of modern dinnette 
sets, tea sets and sugars and creamers. 
Wm. Rogers & Son featured the new 
Triumph hollowware pattern to match 
the Triumph flatware. Their new Prin- 
cess pattern was also shown. In the 
“1847 Rogers” display the Legacy pat- 
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tern in hollowware to match the flat- 
ware pattern was most prominent. The 
Holmes & Edward department showed 
the new hollowware patterns in Cen- 
tury and Pageant to match the flatware. 
The new modern chest for flatware 
with mirror ensemble was well liked. 
The new mirror finish on_ stainless 


EXHIBIT OF L. 


HELLER & SON 


were at the International display show- 
ing visitors through their booths: L. E. 
Harris, R. F. Jacobson, N. M. Randall, 
C. C. Gabel, C. J. McCartney, C. P. Dun- 
gan, A. L. Zeitung, J. L. Dowd, Geo. 
Hughes, R. J. Wilson, B. S. Felvey, and 
Harold Loehr. 


ONEIDA COMMUNITY 


The Oneida Community Ltd. occupied 
a booth but showed no merchandise. The 








BOOTH OF GOLDSMITH BROS. SMELTING & REFINING CO. 





concern will be ready to unveil the mys- 
tery surprise it has in store for the 
jewelry trade on Sept. 1. Fred Hartwig, 
W. T. Earl, N. P. Mason, A. J. Ledwith 
and J. M. Milnes of the Chicago office 
were always on hand to greet visitors. 
The home office of this concern is at 
Oneida, N. Y. 
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WM. C. GREENE CO. 
ARNOLD & STEERE CO. 


The Wm. C. Greene Co. and the Ar- 
nold & Steere Co., both of Providence, 
shared one booth. Many handsome de- 
signs in Arnold & Steere rings were 
shown. These come in white gold and 


are set with popular colored stones. The 
Greene concern showed a line of white 





HAMILTON WATCH CO.’S EXHIBIT 


gold pendants, brooches, bar pins, brace- 
lets and-scarf pins. E. M. Docherty 
and Frank R. Budlong looked after 
wants of the visiting jeweler. 


THE QUAKER SILVER CO. 


The Quaker Silver Co., Attleboro, 
Mass., and with show rooms at New 
York city, had a very handsome display 


GEO. 4. FULLER s SON CO. 


EXHIBIT OF GEO. H. FULLER 


of its Quaker salt and pepper shakers as 
well as atomizers. These were shown 
in their unique and beautiful window 
display. It is a combination patented 
display fixture, wrought from durable 
wood in gold polychrome finish. By 
using the reversible wood block in cen- 
ter it can be used for either the Quaker 
Shaker sets or atomizers. Harold 


< SON CO. 
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Green, president of the company, was 
busy all week introducing his new lines, 
and a complete display of both Quaker 
shakers and Quaker atomizers with the 
window displays were at the booths of 
many wholesale jewelers. 


DUEBER-HAMPDEN WATCH CO. 


The Dueber-Hampden Watch Co., 
Canton, Ohio, had a large and attractive 


display of its railroad watches, as well 
as ladies’ and men’s gold and gold filled 
watches. They also showed for the first 
time their new electrical desk watch. 
This watch is run by batteries. R. W. 
Loichot, John Miller and R. A. Hayes 
were hosts at the booth. 


EVANS CASE CO. 
The Evans Case Co., North Attleboro, 


Mass., has its usual large amount of 
display space at the show. Leslie L. 
Wallace. representative, attractively ar- 
ranged the display of compacts, cigar- 
ette cases and lighter sets in rich en- 
graving and colored enamels, ash tray 
sets, cloisonne necklaces in gay colors 
and styles and white gold plate toilet 
sets. 
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GEORGE KOLLSTEDE 


Kollstede, manufacturer, 


George 


Providence, R. I., showed a line of 
watch attachments, in mesh, expansion 
and leather, in solid gold, gold filled, 
chromium and nickel. George Kollstede 
came from the factory to assume charge 
of the booth and to greet his many 
friends. 


He was assisted by George 





ILLINOIS WATCH CO.’S BOOTH 


Boergerhoff, Chicago and Middle West 
representative and C. O. Dobra, Pacific 
Coast traveler. 


AMERICAN NEVERBREAK CRYSTAL CO. 


The American Neverbreak Crystal 
Co., New York, had an interesting booth. 
The concern had its crystal cutting ma- 
chine in operation all the time, showing 
how a Neverbreak crystal can be cut in 





BOOTH OF WOLFSHEIM & SACHS, INC. 


a few seconds and placed in a watch 
bezel. S. Moskowitz and S. Pearlman, 
representatives, were in charge. 


MANNING BOWMAN & CO. 


Manning Bowman & Co., Chicago, 
featured their complete line of electrical 
appliances, in the new Aranium plate. 
Glass lined novelties were also shown by 
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jewelers, Indianapolis, made its booth 
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J. C. De Bow and F. E. Schroeder, rep- 
resentatives. 


HART JEWELRY CO. 


The Hart Jewelry Co., wholesalers, 
Chicago, showed a varied line of jewel- 
ry and novelties, such as mesh, beaded 
and Armour bags, compacts, cigarette 
cases, lighters, Quaker shakers, atomiz- 





BLISS BROS. CO.’S EXHIBIT 


ers, and novelty jewelry. Jack Fried- 
land had charge of the display and he 
was ably assisted by Lorin and Marvin 
J. Lossau, and Benjamin Penzik. 


KOCH’S PATENTED LAMP CO. 


Bert V. Koch and F. Campbell of the 
Koch’s Patented Lamp Co., Minneapolis, 
explained the operations of the concern’s 
revolving advertising lamps. These 
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the “Hoosier” headquarters, and Fritz 
Fromm, Silas Reagan, Ted Haly and 
John Goll were the hosts. A large dis- 
play of mesh and fish scale bags was 
made, as well as emblem jewelry, silver 
flatware, compacts, watches, rings, etc. 


NELSON & NELSON—MARTHA MFG. CO. 
Victor B. Hume, Chicago and Middle 


West representative of Nelson & Nel- 
son, Minneapolis, and the Martha Mfg. 
Co., Attleboro, was kept busy display- 
ing these lines. Nelson & Nelson manu- 
facture a line of hand craft mountings 
and many of those on display were set 
with zircon, amethyst, topaz and other 
popular fancy stones. The Martha Mfg. 
Co., Attleboro, had a showing of cos- 
tume jewelry, pendant and earring com- 





EXHIBIT OF ELGIN-AMERICAN MFG. CO. AND ILLINOIS 


WATCH CASE CO. 


lamps come in various sizes and styles, 
and shades are made to suit the jewel- 
er’s individuality. These lamps can be 
used in connection with the window dis- 
play or can be put on the counter in the 
store. 

BALDWIN-MILLER CO. 
Baldwin-Miller Co., 


The wholesale 





binations, bracelets, particularly their 
new trojan bracelet, the greater part of 
them set with colored stones and some 
with enamels. 


SHI-NUP, INC. 


E. E. Steene, of Shi-Nup, Inc., Racine, 
Wis., took personal charge of the booth. 
The Shi-nup production to be used only 


on precious metals does not destroy 
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satin or oxidized finished silverware and 
will remove any sulphur stains. This 
was their first showing of the collapsible 
tube. 


WATERBURY CLOCK CO. OF ILLINOIS 


The Waterbury Clock Co. of Illinois, 
with headquarters at 111 N. Canal St, 
Its ship- 


had a large display of clocks. 





DISPLAY OF J. F. 





STURDY’S SONS CO. 


bell clocks were shown to great advan- 
tage as well as the chime mantels, col- 
ored crackled finished banjo and kitchen 
clocks. One clock that caused consider- 
able comment was their “Book” clock. 
The case of this clock is very unique 
with a replica of two books on each 
side and a thick book in the center. In 
the middle of this is a clock. Represen- 
tatives of the company, O. A. Graff, L. 





DISPLAY OF THE NOVELINE MFG. CO. 


A. Holz and Charles Kreich, looked after 
the needs of the visiting jewelers. 


GEO. H. FULLER & SON CO. 


The Geo. H. Fuller & Son Co., Paw- 
tucket and Chicago, had excellent repre- 
sentation in “Billy” Lamb, Francis 
Spears, M. G. Vanderhaeghen and J. 
Vincent Huber. Legion and Legionette 
wrist bands, Teenie Weenie clutches, the 
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smallest clutches in the world and a gen- 
eral line of findings were shown. 


EISENSTADT MFG. CO. 


The Eisenstadt Mfg. Co. St. Louis 
and Chicago had a unique display of 
18 karat gold, platinum encased Bek 
process wedding rings. Many gross of 
these rings were suspended in a straight 
row across the booth by narrow rib- 
bons hanging from the top of the booth. 
They also showed how to rejuvenate old 
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KEYSTONE WATCH CASE CO.’S EXHIBIT 


jewelry by encasing in platinum. The 
Eisenstadt Mfg. Co. holds exclusive 
right for this Bek process of making 
and encasing wedding rings. Their par- 
ticular line of diamond rings with win- 
dow displays was shown, also costume 
jewelry, large stone set rings, class and 
fraternity rings, etc. Their background 


DISPLAY OF S. WECYTER CO. 


caused considerable attention. This 
was the Santa Maria on a moonlight 
night, with a rough sea. Motors were 
used to give it the proper effect. G. G. 
Gambrill, president, Nelson W. Hag- 
nauer, vice-president, L. W. Phegley, Al- 
bert Hopman, James H. Hetzel, Mike 
Opperman, C. F. Eisenbeiss, all of St. 
Louis, and Fred Emerson and Frank 
Redmond, Chicago, welcomed guests. 
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R. F. SIMMONS CO. 


The R. F. Simmons Co., Attleboro, 
and with Chicago offices at 302 Hey- 
worth building, was well represented by 
Edward Moore, its local manager. The 
booth was nicely decorated in black and 
green futuristic design and displayed to 
great advantage gold filled Waldemars, 
vest chains and bracelets. 


F. H. NOBLE & CO. 
F. H. Noble & Co., Chicago, were rep- 


resented at their booth by F. H. Dil- 
lingham, B. J. Boedeker, Earl St. Orr 
and Harry Vidt. A large showing was 
made of double duty jewelry boxes, 
which are combination display and gift 
boxes, in two color velvets. A complete 
line of their other box products was 
also shown. 


A. HIRSCH & CO. 


A. Hirsch & Co., American watch job- 
bers, 35 E. Wacker Drive, Chicago, 
showed a complete line of everything 
made in American watches, in both 
pocket and strap designs for men and 
wrist watches for ladies, in gold and 
gold filled. A fine line of novelties such 
as cigarette boxes, traveling clocks in 
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colored leathers, flasks and humidors 
were attractively arranged in this booth. 
W. A. Kaufman, president, Herman 
Hirsch, vice-president, Sam Newman, 
Wisconsin representative, and Louis Se- 
gal who calls on the trade in Chicago 
and vicinity, looked after the needs of 
their customers. 


S. H. CLAUSIN & CO. 


S. H. Clausin & Co., wholesalers, Min- 
neapolis, had a much talked of booth. 





DISPLAY OF THE C. H. KNIGHTS-THEARLE CO. 


They showed the new Fiberloid toilet 
sets in modernistic designs in various 
color combinations and shapes. Mother- 
of-pearl sets in colors on amber were 
also shown. Novelty jewelry such as 
bracelets, brooches, and necklaces, were 
also shown. William Cooper and Miss 
Borghild Johnson were in charge. 





EXHIBIT OF THE GENERAL CHAIN CO. 


S. WECHTER CO. 


The S. Wechter Co., manufacturer, 
159 N. State St., Chicago, had N. F. 
Wechter, Jacob J. Wechter and Lawson 
Jaffe greet its jeweler friends at its at- 
tractive booth. This booth was located 
at the entrance to the exposition hall. 
They featured their new Circle O’ Love 
wedding ring in gold and platinum and 
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diamond mountings to match. Many 
beautiful designs in white gold mount- 
ings were shown and some set with the 
popular colored stones such as zircon, 
Ceylon sapphire, etc. A severe tailored 


mounting for small finger rings with 
large colored stones, caused a great deai 
of enthusiasm, and much satisfaction to 
its designer, N. F. Wechter. 





EISENSTADT MFG. 


ILLINOIS WATCH CASE CO. 
ELGIN AMERICAN MFG. CO. 


The Illinois Watch Case Co. and the 
Elgin American Mfg. Co., Elgin and 
Chicago, shared a large booth. A com- 
plete line of Illinois watch cases were 
shown, in fancy engravings, etc. The 
Elgin American Mfg. Co., had the 





BOOTH OF THE NORRIS, ALISTER-BALL-BRIDGES CoO. 


greater display and used practically all 
the space. The background was of mod- 
ernistic nature in gray and red. They 
featured their new “Cluny” dinner ser- 
vice as well as their full line of sterling 
hollowware. Many designs in sterling 
silver, gold filled, solid gold, embossed 
and cloisonne compacts and cigarette 
cases were shown. Their new pocket 
lighter received favorable comment. 


CO.’"S EXHIBIT 
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Walter C. Taylor and Howard Purdy 
had charge. 


S. 0. BIGNEY CO. 


The S. O. Bigney Co., Attleboro, 
Mass., had a fine display with Robert 
Sherman, western representative, in 
charge. He was assisted by Arthur 
Payette of the factory. Col. S. O. Big- 


ney was also on hand to welcome visi- 
tors. With shimmering frame of chain 
as a background, the concern’s merchan- 
dise consisting of cigarette cases, com- 
pacts, watch attachments, with aeroplane 
end hooks to fit all lugs, also with rolled 
edge, costume jewelry with fancy col- 
ored stones, bracelets, buckle sets, 
knives and Bigney’s Boston soldered 


THE 


links in Waldemar and other styles, were 
attractively arranged. 


CLIFFORD B. POAGE 


All visitors to the Clifford B. Poage 
booth were greeted by Clifford B. Poage 
and his well known _ representative, 
Frank C. Hughs. This concern operates 
a wholesale jewelry house in Columbus, 
Ohio, and displayed a line of novelty 
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costume jewelry, steel bags, musica] 
novelties, compacts, cigarette cases and 
countless other items that sell in the 
retail jewelry store. 


WALTHAM WATCH CO. 


The Waltham Watch Co., Waltham, 
Mass., and Chicago, had an interesting 
display and featured 


its new wrist 


af 


RELAIS: 





AND INGERSOLL 
WATCH CO. 


watches. Many designs in library clocks, 
as well as traveling and banjo clocks 
were shown. Einar Bagge, Chicago 
manager, was in charge and he was as- 
sisted by William Martin. 


GOLDSMITH BROS. SMELTING & REFIN- 
ING CO. 


The Goldsmith Bros. Smelting & Re- 





LOUIS STERN CO.’S BOOTH 


fining Co., Chicago and New York, had 
one of the nicest displays at the show. 
The background was of royal blue and 
gold with a monogram “G. B.” in the 
center. A case was set aside to give a 
graphic description of the path of gold 
in sweep refining. It showed the steps 
of the sweeps to the pure metal. Bars 
of platinum, platinum plate, wires and 
solders were also shown. The entire 
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bottom of the case was covered with 
granulated silver. Herbert Goldsmith 
spent all his time at the booth greeting 
visitors and he was assisted by L. T. 
Lester and H. W. Falk. 


JOS. H. MEYER BROS. 


Jos. H. Meyer Bros., Brooklyn, N. Y., 
and 55 E. Washington St., Chicago, were 
well represented by their general sales- 
manager, A. W. Tripp, and Chicago 
manager, Louis M. Heymann, of H. M. 
Heymann & Son. Their latest creations 
of Richelieu pearl necklaces were shown 


BOOTH OF KESTENMAN BROS. MFG. CO. 


to great advantage, on attractive colored 
cardboard window displays. They also 
featured a line of delicate shades of 
pearls in choker and three strand de- 
signs. Many of the necklaces shown 
had fancy colored stone drops, and some 
were of pearl and colored stone crea- 
tions. Their new Duo pearl earrings in 


_both smoked and flesh, were well and 


attractively displayed. 


GRIESHABER PEN CO. 
A. T. CROSS PENCIL CO. 


The products of the Grieshaber Pen 
Co. and the A. T. Cross Pencil Co. were 
shown jointly by F. E. Spitler and M. 
W. Peters. Silver cloth was used and 
created a beautiful background for the 
handsome desk sets shown in Argentine 
green onyx, Pandora onyx, and black 
and gold Italian marble. Pen and pen- 
cil sets in gay colors were also one of the 
much talked of articles. 


GRAFFE & STANEK 


Graffe & Stanek, manufacturers, 29 
E. Madison St., Chicago, showed more 
than 500 distinct numbers in _ ring 
mountings. Many of these were set 
with diamond mélée as well as colored 
stones. Brooches, scarf pins and set 
rings were also attractively arranged 
in their many display cases. All of the 
Jewelry shown was in platinum, white, 
green and yellow gold. “Tom” Stanek 
had charge of the booth and he was as- 
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sisted by Walter H. Semon. H. C. 
Graffe, of the firm, also spent consider- 
able time at the show greeting old ac- 
quaintances. 


J. F. STURDY’S SONS CO. 


J. F. Sturdy’s Sons Co., Attleboro 
Falls, and Chicago, had its booth 
dressed in royal blue velvet drapes, and 
had cozy wicker chairs for the conveni- 
ence of visitors. Watch attachments of 
all kinds were shown as well as links, 
Waldemars and their new cigar lighter. 
H. K. Sturdy, Jr., and Edwin Enoch, 


DISPLAY OF HENRY LEDERER & 
BRO., INC. 


advertising manager, from the home of- 
fice, were in attendance, as well as 
their well known Chicago manager, 
I’rank Moran. 


WHITING & DAVIS CO. 


Whiting & Davis Co., Plainville, 
Mass., and Chicago, was located in the 
center of the exposition hall on the 
“Streets of Bagdad.” This booth was 
decorated in keeping and was one of the 
most popular booths at the show. A 
machine making ring mesh and armour 
or fish scale mesh was a great attrac- 
tion. Chester Anderson, of the factory, 
was in charge of the machine. Many 
numbers of bags, in enamel, ring and 
fine armour mesh were shown. The fea- 
ture of the booth was the new “Bead- 
lite’ bag in various colors. Novelty 
jewelry, such as earrings, necklaces, 
and bracelets were also displayed. 
Frank Whiting and Clifford Whiting of 
the company and located at the Chicago 
office, 31 N. State St., were constantly 
at hand to explain the merits of the 
goods to visiting jewelers. © 


REX MFG. CO. 


The Rex Mfg. Co., Providence, and 
represented by the Israel-Lessing Sales 
Co., 29 E. Madison St., Chicago, had a 
fine display of its merchandise. Poly- 
chrome background was used and on the 
black velvet pads, watch attachments, 
pen and ovpencil sets. cigar lighters, 
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smoking sets and desk sets were shown. 
They featured their thin model “Gem” 
lighter. T. Leonard Goodman and S. K. 
Newburger of the Chicago office were 
in charge. 

BATES & BACON 

D. F. BRIGGS CO. 

Bates & Bacon and the D. F. Briggs 
Co., Attleboro, shared one booth. They 
showed watch bracelets, compacts, 
knives and Carmen bracelets. George S. 
Semple and Charles J. Tonry, Middle 
West representatives, traveling out of 





WACHENHEIMER BROS.’ EXHIBIT 


the home offices, had charge of the dis- 
play. 
KESTENMAN BROS. MFG. CO. 

The Kestenman Bros. Mfg. Co., Provi- 
dence, was well represented by A. Kes- 
tenman and Ben Troupansky, Middle 
West representative. An attractive line 
of watch attachments, sterling silver 
jewelry, brooches and pendants were 
shown. 

SPEIDEL CHAIN CO. 
AUTOMATIC GOLD CHAIN CO. 
SPEIDEL BROS. 


The Speidel Chain Co., Automatic 
Gold Chain Co., and Speidel Bros., all 
of Providence, shared one booth on the 
“Streets of Bagdad.” Speidel Bros. 
featured their new men’s bracelet known 
as the “Velband.” It is a flexible metal 
band made in gold filled and chromium 
plate. Also many designs in Waldemar 
chains were shown by the other con- 
cerns. These come in solid gold, in 
green, yellow and white gold. A line of 
nickel chains were also displayed. Alex- 
ander Johansen, Middle West represen- 
tative with headquarters at the factory, 
was in charge. 


EMIL BRAUDE & SONS CO. 


Emil Braude & Sons Co., wholesale 
jewelers, at 29 E. Madison St., had 
three booths to display their merchan- 
dise. Two booths were used to display, 
dresser sets, banjo, kitchen and chime 
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clocks, marble statuary, ‘and novelties 
of all kinds. The third booth was used 
exclusively for the showing of their 
Grant watches. A complete line of 
watches was shown for both men and 
women, in gold and gold filled cases. 
Many of them were set in diamonds and 
other stones. The Grant watch is an 
exclusive importation. Emil Braude 
and his four sons, Sidney, Lester, Ben 
and A. S. Braude, as well as F. A. 
Pistorius and Wm. Richter, representa- 
tives, were in constant attendance at 
their booth. 


A. C. BECKEN CO. 
The A. C. Becken Co. of 35 E. Wacker 
Drive was well represented at_ its 


booth by A. C. Becken, Jr., Albert F. 
Long, Leon Rondenet, C. W. Peru, C. K. 





EXHIBIT OF JEFFREY LUCK 


Pauer, E. W. Owen, H. I. Robinson and 
Jos. D. Hilfer. The house displayed a 
large line of imported hall, chime, 
mantel, 400 day, leather traveling clocks, 
and a large line of American and Hel- 
bros watches. 


THE HADLEY CO. 


One of the most beautiful booths at 
the show was that of the Hadley Co., 
Providence and Chicago. Words can 
hardly express the beauty of the layout. 
It was the reproduction of a garden in 
Italy on the Mediterranean. The house 
was of stucco with a large portico. 
This was thickly covered with grape 
vines, and lanterns were suspended to 
give it a real homey appearance. There 
was a flagstone walk to the house and 
on each side was grass. Garden fur- 
niture in red, cement benches, and ferns 
to form a hedge gave the booth a real 
restful appearance. Three electric signs 
with the name of Hadley were put on 
the sides and front of the portico. 
Their entire line of watch straps, in 
metal, and leather for the ladies and 
men were attractively displayed. A. 
Hadley, the president; C. A. Mealy, 
general manager; Joe Spranger, adver- 
tising manager, all from the home offices 
and Fred Whitney, Chicago manager 
-and his assistant, C. E. Wesbey, were at 
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the booth to welcome the jewelers and 


show them through their extensive line. 


JUERGENS & ANDERSEN CO. 


The Juergens & Andersen Co., plati- 
numsmiths, located at 55 E. Washing- 
ton St., had a very pretty display of 
their “Add-a-Pearl” necklaces. ‘“Add-a- 
Pearls” were the only items shown at 
the booth, and customers would be taken 
to the company’s beautiful offices for 
other merchandise. Ted Tracy and R. D. 
Fleek, representatives, were in charge. 


KEYSTONE WATCH CASE CORP. 


The Keystone Watch Case Corp. of 
Riverside, N. J., and with Chicago offices 
at 35 E. Wacker Drive, had a unique 
display on panels to lend individuality 
to distinctive designs. The company 
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featured its beautiful two tone etched 
designs as well as bright engravings. 
Oliver Artes looked after visitors look- 
ing over the Keystone line and Arthur 
Pisahl had charge of the Howard 
watches. 


NATIONAL JEWELERS’ MUTUAL FIRE 
INSURANCE CO. OF WISCONSIN 


The National Jewelers’ Mutual Fire 
Insurance Co. of Wisconsin, was well 
represented by A. W. Anderson, secre- 
tary, and Henry F. Stecher, treasurer, 
who explained the merits of the com- 
pany to the retail jeweler. 


YORK SAFE & LOCK CO. 


The York Safe & Lock Co. of York, 
Pa., and with Chicago offices at 217 W. 
Monroe St., had a new jewelers’ safe on 
display. This has the new sliding door 
with burglar proof round door chest. 
W. M. Leet and J. E. Whiteley, were in 
charge. 


FILLKWIK CO. 


The Fillkwik Co., products of Fillkwik 
and Talco items, were well displayed. 
The Fillkwik items of triple compacts, 
in fine brocades for evening wear, a 
large line of leather covered in all colors, 
and futuristic designs, were much talked 
of. Cigarette cases and Clark lighter 
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combinations in colored enamels were 
also shown, as well as flasks, in silver 
and leather covered. The Talco cigar. 
ette case is automatic. These were 
shown in combination lighter sets. The . 
Talco is the popular one hand case, being 
the only case embodying this conveni- 
ence. The line is attractive because of 
its beautiful color schemes and modern. 
istic designs. I. B. Miller and R. A. 
Talbot had charge of the booth. 


STEIN & ELLBOGEN CO. 


The Stein & Ellbogen Co., one of the 
oldest wholesale houses in Chicago, had 
a large display. The background of 
the booth was of black with gold figures, 
The firm showed the very latest jewelry 
novelties, and featured the Indiana 
watch, for both women and men. Rea] 





DISPLAY MADE BY S. H. CLAUSIN & CO. 


stone bead necks, and mounted jewelry 
were attractively shown. Many beau- 
tiful designs in zircon rings were shown. 
This is a forerunner of the zircon jewel- 
ry that the firm will display this fall. 
Charles Brown, jewelry buyer, was in 
charge of the display and he was as- 
sisted by Miss Bessie Kelly, Stanley 
McKeon, Harry Wish and Frank Dean. 


WADSWORTH WATCH CASE CO. 


The Wadsworth Watch Case Co. of 
Dayton, Ky., and Chicago showed a fine 
line of both pocket and strap watch 
cases, as well as ladies’ wrist watch 
cases, belt and buckle sets, also the 
Wadsworth watch band. Geo. D. Cullis, 
Chicago manager; Geo. D. Opie of Cin- 
cinnati; L. W. Sparks, Chicago and H. 
R. Stegeman, Cincinnati, were at their 
booth all the time during the show 


OSTBY & BARTON CO. 


The Ostby & Barton Co., Providence, 
New York, San Francisco and Chicago, 
had a very attractive booth. The set- 
tings were in delicate shades of poly- 
chrome and on the rose, green and 
yellow pads were displayed their new 
line of fancy stone, silver pendants, 
rings, bar pins, bracelets, necklaces, etc. 
V. H. King, D. D. Collins of the factory, 

(Continued on page 85) 
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(Continued from page 82) 
and Fred Haller and Tom Noonan of 
Chicago, had charge of the display. 


ENGLAND-KLEIN & LEVY, INC. 


England-Klein & Levy, Inc., New 
York, displayed a complete line of stone 
set rings and mountings, in white and 
green gold, gold combinations and uni- 
que designs. Max Mandelbaum, coast 
representative, and Sidney Fiddelman, 
Middle West traveler, were in charge. 


LEUBUSHER-SCHUMANN & CO. 


Leubusher-Schumann & Co., wholesale 
jewelers at 35 E.- Wacker Drive, had 
one of the largest and best displays of 
rings at the show. They showed both 
ladies’ and men’s rings in genuine zir- 
cons, amethysts, Ceylon sapphires and 


EXHIBIT OF THE OSTBY & BARTON CO. 


other popular colored stones. Large 
stone finger rings were also exclusively 
shown. Platinum and 14 karat bracelets 
were also displayed. Will Schumann, 
vice-president, and Edw. Gerken, secre- 
tary, spent the entire week at the booth. 


BLOCK-WEINFELD CO. 


The Block-Weinfeld Co. booth was the 
coolest booth at the show being located 
by the fire-escape. Art Oppenheim, Gus 
Weinfeld, Harry J. Lossau, Dave Helfer 
and Bernard Drach, were hosts. They 
showed a fine line of armor and mesh 
bags, diamond set rings, necklaces, 
bracelets, compacts, and a general line 
of costume jewelry. 


MANHEIMER WATCH CO. 


The Manheimer Watch Co. featured 
its new Lug-less strap watch, that was 
designed and patented by Arthur Man- 
heimer, a member of the company. This 
new idea makes a watch appear smaller 
away with spring pins. It operates on 
a pin that slips in behind the bezel. The 
Manheimer Watch Co. is located at 31 
N. State St., Chicago, and was repre- 
sented at their booth by Arthur Man- 
heimer, M. B. Felsenthal and Sol Cogan. 


L. HELLER & SON, INC. 


L. Heller & Son, Inc., New York and 
Chicago, had two fine exhibits. Their 
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stone department representative, Geo. 
Klinick and assistants displayed prod- 
ucts of over 50 leading manufacturers 
of jewelry using the Heller Hope stones. 
This display was unquestionably one of 
the leading features of the Chicago 
show and resulted in much favorable 
comment, as it was the first time the 
retail jeweler had the opportunity to 
see such a comprehensive line of jewelry 
from different manufacturers together. 
Mr. Klinick was instrumental in hand- 
ing out much valuable information to 
both the wholesaler and retailer as to 
various qualities of stones used in jewel- 
ry manufacture. The feature of the 
Heller “Hope” stones this year is the 
zircon, Ceylon sapphire, and ultrolites. 
An educational booklet on stones was 
given to every visitor. The pearl de- 








partment was in charge of M. S. Taube 
and Sidney Levinson. Only a part of 
the Deltah line was on display. Their 
1928 style show which is a tieup with 
the Paramount Picture Corporation fea- 
turing seven screen stars of America, 
created considerable comment. 


NORRIS, ALISTER-BALL-BRIDGES CO. 
WEBB C. BALL CO. 


The Norris, Alister-Ball-Bridges Co., 
and Webb C. Ball Co., Chicago, occupied 
three separate spacious booths. The 
large square booth in the center of the 
ballroom, was a large tent with white 
and royal blue coverings. At the three 
entrances of the booth statues stood 
guard and held the blue and gold cord 
around the booth. A general line of 
jewelry, such as_ costume, lighters, 
ladies’ and men’s watches, diamond set 
jewelry, hair sets and perfume sets, 
umbrellas, clocks and watches was 
shown. At another booth was a com- 
plete line of beautiful new toilet sets 
in various shapes and colors of “Lucite.” 
Mother of pearl sets in colors on amber 
were also shown. The third booth had 
a complete display of Webb C. Ball 
watches. Those in attendance were: G. 
L. Peterson, Archie Greenhill, C. W. 
Knights, W. E. Ruthbart, Chas. M. 
Slemmons, L. E. Clark, M. E. West, F. 
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W. Kaiser, Jr., Walter Krause, and W. 
A. Miller, DuPont representative. 


HENRY PAULSON & CO. 


Henry Paulson & Co., Chicago, whole- 
salers, had an immense display of gift 
wares, novelties, materials, statuary, 
Quaker shakers, Parisian bracelets, 
drapery materials, etc. The following 
representatives greeted visitors at their 
booth: Harry Olsen, Harold Thew, 
Harry Thew, L. R. Douglas, Joe 
Schwarz, Wm. Schmidt, Guy Piermattie, 
Roy While, H. C. Altenberg and J. P. 
Moran. 


NEW HAVEN CLOCK CO. 
The New Haven Clock Co. of New 


Haven, Conn., and with display rooms 
in the Clock building, Chicago, had a 





BOOTH OF BENJ. ALLEN & CO. 


beautiful exhibit. The company dis- 
played its fine line of banjo clocks in 
all styles, colors and sizes. The new 
banjo chime was introduced and “took” 
very well with the visitors. Mantel 
chimes, boudoir clocks, and alarms in 
fancy shapes and delicate colors were 
also shown. F. L. Bradley, Chicago 
manager, was in charge and assisted by 
I. Wilkenson, H. Sebastian and Leo 
Katzman, representatives. 


JEFFREY LUCK RING 


The Jeffrey Luck Ring, Chicago, was 
represented by Charles S. Rosenberg. 
The ring is of black onyxsite inlaid with 
white metal, giving the similarity of 
white gold. Wish-bone, horseshoe and 
other symbols of good luck are inter- 
woven to give the ring an attractive 
design. 

THE SADLER CO. 

The Sadler Co., Attleboro, Mass., with 
Chicago representation by William C. 
Penfold, had a display of its merchan- 
dise. Compacts, in gold filled, white, 
yellow and green finish, some with 
cloisonné emblems, and some all cloi- 
sonné were shown. 


LINCOLN LIGHTER CO. 


The Lincoln. Lighter Co., manufac- 
turer of the Lincoln automatic lighter, 
Chicago, had a display of its merchan- 
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dise. Alexander Marks and William C. 
Penfold were in charge and explained 
that the lighter was equipped with the 
main parts of steel and rotated on ball- 
bearings. These come for ladies and 
men and are leather covered in various 
popular colors. 


THE WAHL CO. 


The Wahl Co., Chicago, had an exclu- 
sive display of its Wahl Eversharp pen- 
cils, pens and desk sets. The desk sets 
had fine onyx and marble bases. The 
concern also featured its new line of 
black and pearl pen and pencil sets. The 
Eversmart manicure set was also shown. 
W. F. Doran and F. Y. Johnson looked 
after the interests of the Wahl Co. 


CENTRAL MONOGRAM WORKS 


The Central Monogram Works, 7 W. 
Madison St., Chicago, had a showing of 
marcassite monograms, mounted on 
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jade and onyx. They also featured their 
latest automobile monograms, that can 
be cemented to the door of an automo- 
bile. These come in sterling silver, 
hand wrought, and 12 karat gold front. 
A line of belt buckles and anklets for 
the lady were also exhibited. S. B. 
Kahn, proprietor, spent the entire week 
at the booth. 


THE R. & G. CO. 


The R. & G. Co., Attleboro, and Chi- 
cago, was represented by its local man- 
ager, Edward Imhoff. This company 
manufactures bracelets, cigarette cases, 
flasks, cigarette holders, bob-hair sets, 
ladies’ lighters, pierced bracelets and 
compacts, and a large line of this mer- 
chandise was shown at its booth. Cigar- 
ette cases, compacts, bob-hair sets and 
other articles of this nature were shown 
in fine cloisonnés as well as in fine en- 
gravings, etc. 


ARMBRUST CHAIN CO. 


The Armbrust Chain Co., Providence 
and Chicago, with Howard Seeback in 
charge, showed many creations in gold 
filled necklaces, chokers and colored 
stone and leaf design necklaces, also 
wide and narrow bracelets. Sautoirs and 
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waldemars were shown in white and 
green gold, gold filled and sterling sil- 
ver. 

J. J. WHITE MFG. CO. 


The J. J. White Mfg. Co., Providence 
and Chicago, was located at the left of 
the show entrance. This concern’s show 
piece, a 13-pound white gold ring, set 
with genuine onyx, attracted attention. 
The ring was surrounded by the original 
design of rings set with various colored 
stones and some with diamond in onyx, 
jade and crystal. Many beautiful pieces 
of jewelry, in platinum and white gold, 
such as pendants, brooches, rings, etc., 
were shown, set with diamonds and 
other precious stones. Many of the de- 
signs were surrounded with pearls and 
some were in beautiful enamels. “Al” 
Moss, Chicago and Pacific representa- 
tive, had charge and Ellis Brown, as- 
sisted. 


DISPLAY 


WARNER JEWELRY CASE CO. 


The Warner Jewelry Case Co., Buf- 
falo, made a nice showing of its two 
colored combination display and gift 
velvet jewelry boxes. The concern also 
showed a complete line of boxes in silks, 
leather, leatherette, satins and paper. 
Benjamin Friedlander, western repre- 
sentative, makes his headquarters at the 
Palmer House, Chicago. 


HELGEN MFG. CO. 


The Helgen Mfg. Co., Providence, dis- 
played an entire floor case of white 
gold and chromium plated filigree brace- 
lets and brooches and pendants. Many 
were set with colored stones. | ad 
Moss had charge of the booth and he 
was well assisted by Ellis Brown. 


IRONS & RUSSELL CO. 


The Irons & Russell Co., Providence, 
and with Chicago headquarters at 10 S. 
Wabash Ave., had one of the finest dis- 
plays of emblem jewelry. These were 
shown in rings, charms, emblems, buttons 
and pins in solid gold, gold filled ana 
platinum toped. An attraction of this 
booth was the three immense sized em- 
blems. These were suspended on orange 
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and black velvet pads, and gave a pleas. 
ing touch to the booth. C. A. Rogers, 
manager of the Chicago office and Middle 
West representative, greeted visitors at 
their booth. 


ROY MFG. CO. 


The Roy Mfg. Co., Chicago, manufac- 
turer of window displays, and show 
case displays had a fine exhibit of its 
goods. The concern featured its new 
modernistic window displays in colors. 
C. E. Roy, F. J. Longden and O. ¢C 
Bain met the jewelers at their booth and 
explained the line. 


BAER & WILDE CO. 


The Baer & Wilde Co., manufacturer, 
Attleboro, Mass., was well represented by 
its Chicago manager, O. E. Williams. 
This house showed Kum-a-part links, 
the new Carlton autumatic lighter in 
various colored leathers, slip in stud 


MEYER BROS. 


BY JOSEPH H. 


dress sets in both smoked and flesh 
pearls, and the “Swank” collar holder. 


STERN MFG. CO. 


The Stern Mfg. Co., Newark, N. J, 
featured its beautiful new stone set pen- 
dants with rings to match. Also ladies’ 
large stone set rings, combinations of 
jade and pearl, Ceylon sapphire, and 
pearl, zircons and all popular colored 
stones. The jewelry shown was in white 
and yellow gold. I. Stern, of the com- 
pany, was in charge and C. O. Dolra, 
representative from Chicago to Pacific 
Coast, was on hand. 


GENERAL CHAIN CO. 


The General Chain Co., Providence 
and Chicago, had an attractive display, 
featuring its new enameled flexible 
bracelets. These come in many attrac- 
tive colors and made to match milady’s 
dress. Sautoirs, Waldemars and watch 
attachments were also shown, in the Nu- 
wite finish as well as in green and yel- 
low gold. E. H. Cunningham, president, 
who came from Providence to meet his 
many friends, and George Armstrong, 
Chicago manager, were in charge. The 
pleasant smile of Mrs. George Arm- 
strong was also there to greet the visitor 
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and she was ever ready to explain the 
merits of their merchandise. 


WOLFSHEIM & SACHS, INC. 


Wolfsheim & Sachs, Inc., New York, 
well known to the trade for their attrac- 
tive line of window displays, etc., had a 
large booth in the center of the “Streets 
of Bagdad.” Gay silks were used for 
drapes around the booth and their dis- 
plays were shown on green, purple and 
orange velvets. Their new modernistic 
window displays in any color combina- 
tions is an innovation. Jewelry boxes in 
a combination of colors, in many styles 
of velvets, brocades, paper and leathers, 
were also shown. The new modernistic 
paper boxes to be used for jewelry and 
gift stones were also introduced. Samuel 
Mautner, vice-president and Southern 
representative, Robert Ratner, Middle 
West representative, Paul A. Hollweg, 
Pacific Coast, and Henry G. Glasstone, 
Northwest traveler, were in constant at- 
tendance at this booth. 


THE KARPELES CO. 


The Karpeles Co., Providence, R. I., 
had a popular booth and kept J. M. 
Selonek busy showing its big line of 
La Tausca pearls. The concern showed 
pearl strands from choker to 60-inch 
lengths and from one to three strands. 
Many were combined with crystals and 
colored stones, and some were shown in 
delicate colors of green, blue, pink, etc. 
Bracelets, earrings, and wafer or disk 
necklaces also were in prominence. 
Their background represented a pyra- 
mid which was covered in rose. Pearl 
strands were artistically arranged on 
this. Mirrors were also used to set off 
the display. 


GEO. BORGFELDT & CO. 


Geo. Borgfeldt & Co., clock importers, 
New York and with Chicago display 
roms at 5 N. Wabash Ave., had P. 
Scharsig, their clock representative, in 
charge of the booth. An attractive dis- 
play of the Gustav Becker, Junghaus, 
and the Celebrate chime clocks was 
made. The new Celebrate chime clock, 
having the two chime features or the 
Westminster and Trinity chime combi- 
nation caused favorable comment from 
the jewelers who viewed them. Many 
styles of marble and bronze mantel 
clocks were shown as well as kitchen 
and boudoir clocks. Jacques hall clocks 
were also introduced. 


KIENZLE CLOCK CO. 


The Kienzle Clock Co., with home of- 
fices at New York and icago head- 
quarters at 58 E. Washington St., made 
an excellent showing of its five and six 
inch Westminster chime clocks. Many 
novelty clocks were displayed, as well 
as a large variety of folding traveling 
clocks in popular shades of leather. Its 
line of Bungloo hall clocks attracted 
attention as well as the showing of 
kitchen clocks fitted with genuine por- 
celain. The concern’s newest Colonial 
clock received favorable comment. J. 
W. Conradt of the New York office and 
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“Ted” Wilson of Chicago looked after 
the needs of their visitors. 


CLARK LIGHTER CO., INC. 


The booth of the Clark Lighter Co., 
Inc., New York and Chicago, was popu- 
lar. Its outstanding feature was the 
new modern lighter made with heavy 
gold plates, and in various colors of fine 
leather. These come in attractive boxes. 
Lighter and watch combinations were 
also shown as well as links. Adolph 
Frank, Chicago manager, had charge. 


BLISS BROS. CO. 


The Bliss Bros. Co., Attleboro and 
Chicago, was represented by W. H. 
Lowe. The firm’s “Shurfit’”? metal watch 
straps for men and women were shown 
as well as a line of “Lido” compacts in 
beautiful cloisonnés. Knives, buckle 
sets, and cigarette cases were likewise 
displayed. All their merchandise comes 
in gold filled and the Nu-wite finish. This 
booth was artistic in design, the back- 
ground being in orange with black 
strips running horizontally across. Black 
velvet pads were used to display all mer- 
chandise. 


KNICKERBOCKER WATCH CO. 


The Knickerbocker Watch Co., New 
York and with Chicago headquarters at 
31 N. State St., made a large and beau- 
tiful display of its ladies’ and men’s 


watches. The concern particularly fea- 
tured its new reinforced Warwick 
watches. They were shown in white 


gold and gold filled. Some were diamond 
set. J. A. Connor, manager at Chi- 
cago, greeted his many friends at the 
booth. 


* BAUSCH & LOMB OPTICAL CO. 


The Bausch & Lomb Optical Co., Roch- 
ester, N. Y., and Chicago, were well 
taken care of at their booth by E. C. 
Lawson, J. H. Mead, F. C. Hacker, all 
of the Chicago office and W. G. Bowers, 
Rochester. Their line of Artascopes 
caused considerable comment. Magni- 
fiers, readers, binoculars, jewelers’ 
glasses and sport glasses were among 
the interesting articles displayed. 


SAMMARTINO BROS. CO. 


The Sammartino Bros. Co., manufac- 
turer, Providence, introduced its new 
multigram ring, in four different sizes, 
the Senior, the Junior, Ladies’ and 
Misses’. The rings are beautifully 
carved, and the initials can be applied 
while the customer waits. These are 
made in all color golds. William Sam- 
martino and Herbert C. Bliss gave com- 
plete details to visitors. 


THE NOV-E-LINE MFG. CO. 


William Lester, manager of the Chi- 
cago office of The Nov-E-Line Mfg. Co., 
New York city, was kept busy during 
the week showing their line of rhine- 
stone bracelets, brooches, pendants, 
rings and earrings, also an extensive 
line of watch cases. Their line is in 
rolled plate quality and Tru-wite finish. 
Two beautiful cases were used to dis- 
play the jewelry. They were in Dutch 
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blue lacquer with unique paintings on 
each door panel. 


ROSENHEIM CO., INC. 


The Rosenheim Co., Inc., Providence, 
R. IL., was well represented by “Gene” 
Abbott, its Middle West and Pacific 
Coast representative, and W. W. Beck- 
with. The background of the booth was 
in purple with yellow crescents applied. 
The concern featured its new Flexe’dor 
watch bracelets for men and women. The 
Flexe’dor bracelet, which is beautiful in 
design, has expansion and flexibility. 
These bracelets come in 12 karat 1/10 
gold filled, in white and green. 


WACHENHEIMER BROS., INC. 


The Wachenheimer Bros. Co., Provi- 
dence, had a fine booth, and was head- 
quarters for many visitors. Beautiful 
creations in real stone jewelry, such as 
necklaces, bracelets, pendants, sautoirs, 
bar pins and earrings were shown. 
Many of the designs were unique with 
stones of various sizes and _ shapes. 
Their Diamonbar bracelets, shown in 
different colored stone combinations, 
were much talked of by the jewelers. 
“Gene” Abbott, represents this concern 
through the Middle West and West to 
the Pacific Coast, and he was always 
on hand to greet the jewelers and show 
them the line. 


DENNISON MFG. CO. 


The Dennison Mfg. Co., with home of- 
fices at Framingham, Mass., and with 
display rooms at 62 E. Randolph St., 
Chicago, had one of the largest displays 
at the show. This house was located on 
the “Street of Bagdad,” and its booth 
was fitted to carry out the design. Many 
jewelry cases, in various colors and de- 
signs in velvets, brocades, leathers, etc., 
were shown. Window and show case dis- 
plays were one of the outstanding fea- 
tures. A. L. Garniss, assistant man- 
ager at Chicago, was in charge and he 
was assisted by E. A. Howen and G. L. 
Stock, representatives traveling out of 
the Chicago offices. 


HENRY LEDERER & BROS., INC. 


Henry Lederer & Bros., Inc., Provi- 
dence and Chicago, were represented at 
their booth by R. J. Lederer, president, 
Max Cohn, salesmanager and Chicago 
representative, and Milton Swartz, Mid- 
dle West traveler. Their line of “Gol- 
den Wheel” lighters was arranged most 
attractively on velvet pads. The new 
modernistic hand enamel lighters which 
were featured, come in all colors and in 
combinations of colors. Some are fitted 
with Cyma watch movements. Other 
lighters were also shown, some in mother 
of pearl, bright engravings and leathers 
in popular colors. 


BLUEBIRD DIAMOND SYNDICATE 


The Bluebird Diamond Syndicate, 
Chicago, had a crowded booth every day 
of the show. A diamond cutting ma- 
chine was in operation all the time and 
Florent Dauw, diamond cutter, demon- 
strated and explained the cutting. A 
long narrow case was provided for the 
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display of replicas of old famous dia- 
monds. They showed the rough stone as 
it is mined and the operations until the 
diamond is fully cut. Many beautiful 
diamond set rings in platinum and white 
gold were also shown. Carl Kruse, rep- 
resentative, was in charge and was as- 
sisted by Edward Fuchs. 


F. C. JORGESON & CO. 


F. C. Jorgeson & Co., Chicago manu- 
facturers of jewelry store fixtures, had 
on display a mahogany wall case, jewel- 
ry floor case and a flat-silver counter 
case. Many jewelers passed through 
their booth and looked over these fix- 
tures. R. M. Pate represented the firm. 


OTTO YOUNG & CO. 


Otto Young & Co., wholesalers, Chi- 
cago, occupied considerable space at the 
show. Their booth was decorated in 
keeping with the “Street of Bagdad.” 
Many wall and counter cases were used 
to display their immense line. Among 
the merchandise shown was a complete 
line of ladies’ and men’s watches, pearl 
necklaces, costume jewelry, hall, chime, 
banjo and kitchen clocks, compacts, cig- 
arette and lighter sets, pen and pencil 
sets, and pewter dinner ware. Harold 
Eberle, city salesman and L. Forline, 
representative, were in charge of the 
display. 

WESTERN CLOCK CO. 

The Western Clock Co., LaSalle, and 
Chicago, Ill., had a fine representation 
at its booth in T. F. Monks, Chicago 
manager, F. T. Blake and W. J. Byron, 
Chicago and S. E. Gibson, advertising 
manager from the home offices. Its line 
of new “Big Bens” and “Baby Bens” 
were shown in colors. The colors are 
very delicate with a cobweb of gold 
mixture, and with a gold dial. The line 
of “Tiny Tims” was also shown in colors. 


J. R. SPIEGEL CO. 


The booth of the J. R. Spiegel Co., 35 
E. Wacker Drive, Chicago, was a 
popular spot, and J. R. Spiegel, assisted 
by H. H. Teplitz and I. C. Bilow ex- 
plained the concern’s system of adver- 
tising for the retail jeweler, such as 
direct mail, newspaper, magazine, cata- 
log, circular, etc. 


J. CLARENCE BODINE 


J. Clarence Bodine, 111 W. Jackson 
Boulevard, Chicago, displayed many 
unique ideas in decorative backgrounds 
and settings for show windows. Mr. 
Bodine, who until recently was connected 
with the window trimming staff of Mar- 
shall Field & Go., retail, for many years, 
took personal charge of his booth. 


R. L. GRIFFITH & SON ‘CO. 


George C. McCormick, Middle West 
representative for the R. L. Griffith & 
Son Co., Providence, was in charge of 
its display. Many numbers of its ster- 
ling silver ear-rings, colored stone sets, 
rings, brooches, and ear-ring and brooch 
sets were shown. 


C. H. KNIGHTS-THEARLE CO. 


The booth of the C. H. Knights- 
Thearle Co., wholesale jeweler, 31 N. 
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State St., Chicago, was very attractive 
and represented the display windows of 
a retail jewelry store. On the cases be- 
tween the floor and the display, there ap- 
peared in gold lettering their name. A 
gay colored awning was placed across 
the top of the supposed windows. Plate 
glass mirrors formed the background 
and on the window display trays ar- 
ranged attractively were diamond set 
rings and brooches, costume jewelry, 
pearl necklaces, clocks, compacts, mesh 
bags and cigarette and lighter sets. “Al” 
Bruckner was in charge of the display 
and he was assisted by Edward Spears, 
N. P. Rasmussen and Fred Catron. 
Charles Gustafson and J. Stewart, offi- 
cers of the company, also spent consid- 
erable time at the show greeting old 
friends. 
STAR WATCH CASE CO. 


The Star Watch Case Co., Ludington, 
Mich., and Chicago, displayed a case of 
pocket watch cases as well as strap 
styles for both ladies and men. Many 
of those were shown in two tone, some 
with fancy engravings and engine-turn- 
ing. R. C. Hardy of the Chicago office 
had charge of the booth. 


CHRISTIAN BECKER, INC. 


Christian Becker, Inc., Jersey City, 
N. J., San Francisco, and Chicago, 
showed a complete line of diamond chain- 
omatic balances. Gold and silver scales, 
Troy and carat weights and the new 
pocket scale for the convenience of trav- 
eling diamond salesmen. The scale em- 
ploying the use of graduated beam to 
one carat, eliminates the use of frac- 
tional weights. Daniel Taylor, manager, 
Chicago, and Robert L. Stewart, assis: 
ant manager, were in charge. 


INGERSOLL WATCH CO. 


The Ingersoll Watch Co. was well rep- 
resented by its Chicago and Middle West 
travelers, who make the Chicago office 
their headquarters. Among those pres- 
ent were J. B. Smellie, W. T. Connor and 
William Burns. This concern featured 
the new “o” size strap watch. This 
watch has a radium metal dial, pull out 
stem wind and set in chromium steel 
finish. The new line of alarm clocks in 
delicate colors has silver dials, plain 
and radiolites. 


LOUIS STERN CO. 


The Louis Stern Co., Providence, and 
with Chicago offices at 29 E. Madison 
St., exhibited its line of Wristacrat’s 
and featured its new ribbon mesh for 
men. This concern’s merchandise comes 
in solid gold, gold filled and chromium, 
some are in stone set, some in enamels 
and all have center catches. Paul M. 
Stern, of the company, and Wesley N. 
Jackson, Chicago manager, were in at- 
tendance. 


THE BAUMAN-MASSA JEWELRY CO. 


The Bauman-Massa Jewelry Co., St. 
Louis, wholesaler, had its booth fitted to 
represent a window display. The dis- 
play was divided into several sections 
and in each group, the proper window 
display background was used. In one 
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section they showed a large and varied 
line of shrine knives. This knife igs the 
shape of a scimitar and has the emblem 
applied. Their line of chérie weddip 
rings was also shown in platinum, plat. 
num and diamonds and white and yellow 
gold. The “Tusome” combination was 
in great prominence. A line of diamond 
set rings in gold and platinum, Clark 
and Firefly lighters, some with their 
“tyme piece” movement combinations, 
with the double hinge effect, completed 
the exhibit. R. E. Huesgen, vice-presj. 
dent and diamond representative, with 
Willis Patrick, Illinois and Wisconsin 
representative, and J. C. Weiler, adver. 
tising manager, assumed charge. 


Robbers Get Loot 


Jewelry Worth Between $10,000 and $15,000 
Stolen from Brooklyn Store by Thieves 
Who Smash and Rifle Safe 


Between midnight and nine o’clock 
Monday morning robbers entered the 
jewelry store of Leo Mirel, 246 Flatbush 
Ave., Brooklyn, N. Y., and took from 
$10,000 to $15,000 worth of jewelry and 
over $100 in cash. 

On entering the store Monday morn- 
ing Mr. Mirel’s daughter, Miss Sophie 
Mirel, discovered that a large hole had 
been cut in the floor, through which the 
robbers had apparently entered, having 
obtained entrance to the basement either 
through a hallway, or through the base- 
ment of a delicatessen store next door. 
The robbers used a sledge hammer and 
several drills, which were found near 
the open safe, to knock off the dial, and 
to remove the inner partition. 

















Salesman Robbed 





Representative for New York Jewelry Firm 
Held Up in Toledo Hotel and Relieved 
of Stock and Cash 


TOLEDO, OHIO, Aug. 9.—Police are still 
without clews as to the identity of two 
masked men who robbed I. W. Neuwirth, 
jewelry salesman, for the Ciner Mfg. 
Co., 36 W. 47th St., New York. The 
robbery occurred last Tuesday night. 

Mr. Neuwirth, who was stopping at 
the Secor Hotel, was bound to a chair 
in his room, and his mouth taped while 
the two robbers proceeded to take valu- 
able jewelry as well as some cash. They 
escaped leaving behind a tray of rings 
and other valuables. 





At the New York office of the Ciner 
Mfg. Co., a JEWELERS’ CIRCULAR report- 
er was told that although the loss was 
not yet completely determined, it was 
fully covered by insurance. Newspaper 
reports place the loss at approximately 
$25,000 but this could not be verified 
until an inventory is completed. 








C. H. J. Koch, jeweler and optician, ex- 
pected to move into his new store at 
Menasha, Wis., on Aug. 11. The new 
establishment has been redecorated. 
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Schedules Filed 


Oscar Caplan, Baltimore, Lists Liabilities 
of $123,243 and Nominal Assets 
of $139,241 


BALTIMORE, Aug. 11.—Schedules in 
bankruptcy were filed recently in the 
United States District Court here by 
Oscar Caplan, E. Baltimore St., who for 
over 25 years has been engaged in the 
jewelry business in this city. Accord- 
ing to the schedules, Mr. Caplan owes 
about $123,243 while his assets total 
$139,241, the latter figure including in- 
surance policies of $65,000. Louis 
Binder has been appointed receiver by 
Federal Judge Morris A. Soper, and on 
petition, Louis Hollander has been de- 
signated as counsel for the receiver. 

The bankruptcy action was started 
against Mr. Caplan, on July 11, by three 
New York creditors. In the order ap- 
pointing the receiver, the court de- 
signated that the business be continued 
for a period of 30 days. The receiver 
also obtained permission of the court to 
hold a public sale on Aug. 15. A meet- 
ing of the creditors of Mr. Caplan will 
be held on Aug. 20 at the office of Willis 
E. Myers, referee in bankruptcy. 

The schedules show that Mr. Caplan’s 
liabilities consist of secured claims of 
$50,263; unsecured claims, $68,991; 
notes, $55,108; open accounts, $13,885. 
Among Mr. Caplan’s assets are listed 
$65,000 insurance policies, real estate 
$25,000 and stock in trade $20,000. The 
real estate, however, is mortgaged 
heavily. 

Among the unsecured creditors are: 
R. & J. Dreyfus, $6,948; James Cresh- 
koff, $4,427; Max Fine & Sons, Inc., 
$1,343; Finkelstein Bros., $789; Gold- 
muntz Bros., $807; Grandeur Platinum 
Corp., $521; Greene & Gevertz, $848; 
Steiner & Rosenfeld, $513; Whitelaw 
Bros., $704; B. & E. Gindlin, $1,350; M. 
Burstein, $434; Bristol Seamless Ring 
Co., $159; Harry C. Arnow, $135; Acme 
Plating Mfg. Co., $216; A. Roseman, $4,- 
883; Oppenheim & Strauss, $2,842; I. 
Ollendorf Co., Inc., $269; S. Nathan & 
Co., $443; Nassau Diamond Co., $785; 
Maiden Lane Diamond Jewelry Co., 
$614; Kaufer Bros., $1,137; P. & S. 
Indenbaum, $400; Hoffman Watch Co., 
$276; Gruen Watch Co., $127, and J. 
Salabes, $3,875. 











Happy Jewelry Co., New York, Files 
Bankruptcy Schedules Listing 
Assets at $34,706 as Against 
Liabilities of $126,852 


Schedules in bankruptcy have been 
filed in the United States District Court 
by the Happy Jewelry Co., manufac- 
turer of jewelry, 66 Nassau St., New 
York, against which concern an invol- 
untary petition in bankruptcy was filed 
July 23. The liabilities are listed at 
$126,852, and the assets total $34,706. 
Included in the assets are: Stock in 
trade, $10,000; machinery, tools, ete.. 
$5,000; debts due on open accounts, 
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$18,621; and deposits in banks, $1,035. 

Among the largest unsecured credi- 
tors are the following: Rex Importing 
Co., $275; Art Engraving & Novelty 
Co., $206; O. Kuehner & Co., $258; 
Nathan Kaufman Co., $237; A. & H. 
Veith, $549; David Belais, Inc., $383; 
Blancard & Co., $446; Dietz & Schul- 
man, $2,572; G. D.’Elia, $2,659; Jewel- 
ers Supply Co., $735; National Smelting 
& Refining Co., $273; I. Stein & Co., 
$1,310; Weiner & Woolf, $432; and 64 
Nassau St. (rent) $600. 








Stock and Equipment of Alvin Corp. 
Being Moved from Sag Harbor, 
L. I., to Gorham Co.’s Plant 
in Providence 


Since the Gorham Co. acquired the 
business of the Alvin Silver Co., as re- 
ported in THE JEWELERS’ CIRCULAR of 
July 26, the name of the concern has 
been changed to the Alvin Corp., with 
offices at 20 W. 47th St., New York. 
The moving of the Alvin concern’s stock 
from the Sag Harbor plant to Provi- 
dence is nearing completion. 

In this new corporation, which is op- 
erated as a separate unit from the Gor- 
ham Co., G. Ernest Fahys, Jr., has been 
selected as vice-president; M. E. Savvis, 
merchandise manager; W. E. Hayward, 
eastern sales manager; J. D. Grassick, 
western sales manager; Guy Robinson, 
southwestern district manager; L. Ed- 
wards, Pacific Coast district manager, 
and Samuel Stephens, New York, show- 
room manager. The personnel of the 
sales staff remains unchanged. 

A number of the department heads 
from both the Sag Harbor plant and the 
New York office of the Alvin concern 
have already been transferred to Provi- 
dence. The moving of the finished 
stock, dies, tools, fixtures and machin- 
ery from the Sag Harbor plant is bde- 
ing done under the direction of H. Hoyt, 
secretary, Roy Briggs, works manager 
and Frank Westel. 








San Francisco Jewelry Store Robbed 
for Third Time in a Year 


SAN FRancisco, Aug. 11.—For the 
third time the store of Heinz Bros., 46 
Stockton St., was the scene of a daring 
robbery. This theft occurred early on 
the morning of Aug. 4. Breaking of 
the large plate glass window with a 
chisel gave the burglar alarm, but be- 
tween the time the alarm was given and 
the arrival of detectives, the thief had 
managed to grab up about $800 worth 
of jewelry, chiefly rings and _ wrist 
watches, through the broken window, 
and make his escape. 

Arthur Heinz was communicated 
with by telephone at his home and im- 
mediately went to the store, but he could 
throw no light on the theft. Heinz 
Bros. have been in their present store 
about a year. 








T. E. Andrae, Orangeburg, S. C., has 
been succeeded by T. E. Andrae & Son. 
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Executive Board of New York City 
Retail Jewelers Association to 
Hold Annual Outing at Pel- 
ham Bay Park, Sept. 9 


The second annual outing of the Ex- 
ecutive Board of New York City Retail 
Jewelers Association is to be held on 
Sunday, Sept. 9, at Stone House, Pel- 
ham Bay Park, New York. The commit- 
tee in charge has arranged an elaborate 
program of games and other amuse- 
ments for those who attend. 

The executive board comprises the 
combined membership of the Bronx, 
Brooklyn and Metropolitan retail jewel- 
ers associations. Since its inception, 
this organization has been active in 
combating many evils in the trade and 
the proceeds derived from this outing 
will be used to continue its efforts. 

To the winners of the various events 
which have been arranged by the com- 
mittee, handsome prizes will be awarded. 
Contributions of prizes are now being 
sought by the arrangement committee. 
The baseball game between two rival 
jewelers organizations will be one of 
the principal events of the day. 

The tickets for the outing are $3 for 
each adult and $1.50 for children under 
12 years old. This entitles the holder 
of the ticket to participate in any of the 
games and also to a full course chicken 
dinner to be served at 12 o’clock noon 
on the day of the outing. The grounds 
on which the outing will be held will be 
opened to the jewelers at 10 a. m., and 
it is expected that the baseball game 
will start before 11 o’clock. 

The committee is advising that those 
who go by the subway should take the 
Lexington or Seventh Ave. train to the 
177th St. station and board a bus which 
will carry them to the picnic grounds. 
Those going by automobile should take 
the road leading along Pelham Bay 
Parkway to City Island Road. 

Requests for reservations should be 
sent in not later than Sept. 1 to any 
member of the committee which consists 
of Phineas Peters, chairman; H. B. 
Rosenstreich, secretary to the chairman; 
William Schneiderman, Henry Astor, 
David Heft and A. Landau, ex-officio. 








Business Troubles 





Samuel A. May, Gadsden, Ala., has 
filed a voluntary petition in bankruptcy. 

Willis A. Smith, S. Manchester, Conn., 
is reported to be a voluntary bankrupt. 

An involuntary petition in bankruptcy 
has been filed against Hyman Ginsburg, 
Chicago. 

M. Schroeter & Co., Hammond, Ind., 
have filed a voluntary petition in bank- 
ruptcy. 

Martin A. Bacheller, Atlantic City, 
N. J., has filed a voluntary petition in 
bankruptcy. 

An involuntary petition in  bank- 
ruptey has been filed against Morris 
Lipsky, Syracuse, N. Y. The assets are 
estimated to be worth $5,500 and the 
liabilities, $15,000, 
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Legal Opinion vs. Practical Facts 
By Mires A. Rosertson* 


Recent public utterances on the sub- 
ject of resale prices (by a prominent 
legal authority) and the wide publicity 
given these statements have given rise 
to a complete set of false conclusions. 
Such statements are these: 

a. “I have been astounded at the 
apparent indifference and lack of 
knowledge of this subject on the 
part of many manufacturers.” 

b. “Every manufacturer of a 
trade marked article can to a very 
large extent reduce if not actually 
eliminate the price cutting of his 
product.” 

This authority builds his thesis around 
the fact that manufacturers can cut off 
dealers if they wish—a point which no 
one disputes; but every business man 
who has had any experience with price 
cutting knows how ineffective “cutting 
off” must always be to cure a certain 
kind of most pernicious price cutting. 

The simple facts are: 

1. That most nationally adver- 
tised lines are sold through jobbers 
to retailers, and price cutting re- 
tailers can always get the goods 
through some one of the many hun- 
dreds of jobbers or retailers if they 
wish. 

2. The manufacturer can indeed 
refuse to sell a “direct aecount” 
price cutting retailer, but as soon 
as he is cut off the price cutter 
invariably gets his goods through 
some other source, and the price 
cutting continues. 

-3. That it is practically impos- 
sible to locate the jobber through 
whom a price cutter is buying his 
goods, and what is even more im- 
portant, that the law now is, as the 
prominent legal authority must 
know, or at least ought to know, 
that no manufacturer can cut off 
a jobber or threaten to cut him off 
for selling that retailer without 
getting in trouble with the law. 

These undeniable facts are the cause 
of all the disappointments that have 
occurred in the retail profit protection 
movement. No manufacturer is indif- 
ferent to price cutting as suggested by 
our legal friend. Manufacturers are 
even more vitally interested in putting 
a stop to it than is the retailer. 

It is practical experience of their 
helplessness in the present state of the 
law as against the most pernicious type 
of price cutting, which leads manufac- 
turers to fight for passage of such resale 
price legislation as is contained in the 
Capper-Kelly bill. If these facts are 
wrong then why do we need the Capper- 
Kelly bill? 

Strange to say, the very legal author- 
ity quoted above is also credited with 
the statement that the Capper-Kelly bill 
is of no practical use. Does he favor 
the status quo under which, as every 
business man knows, price cutting is 
increasing and the manufacturer in his 
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struggle with it is constantly treading 
on the hair line which separates legality 
from illegality. This may be a favor- 
able situation for the lawyers, but it’s 
hell for business men. 

Why anyone should claim that manu- 
facturers have it in their. power to solve 
the price cutting problem by exercising 
their “right to refuse to sell” in the 
face of unlimited evidence to the con- 
trary, which is common knowledge to 
every dealer or salesman who has han- 
dled nationally advertised lines, is a 
mystery. 








Notes from Here and There 


W. D. Sparrow has moved from Seat- 
tle, Wash., to Retsil, Wash. 

A. M. Foss is now located in Minot, 
N. D., having moved from Elroy, Wis. 

Samuel I. Stokes has succeeded to the 
business of Philip D. Burton, Whitefish, 
Mont. 

The H. G. Towle Jewelry Co. has suc- 
ceeded Howard G. Towle, at Snyder, 
Tex. 

Niels P. Larson, Waupaca, Wis., has 
changed the concern’s name to the Wau- 
paca Jewelry Store. 

It was announced several days ago 
that a four-story building is to be 
erected on the site of the quarters now 
occupied by B. R. Showers, jeweler, 214 
W. Fourth St., Williamsport, Pa. Mr. 
Showers will occupy the first floor in 
this new building. 

About 1000 people visited the Horr 
Jewelry Store, when it was formally 
opened at Aurora, Ind., on Saturday, 
Aug. 4. Many floral offerings sent by 
friends of the concern, were on display 
in the store on the opening day. Sou- 
venirs of flowers and cigars were given 
to visitors. 

The jewelry store operated under the 
style of Ben L. Hunt, Uniontown, Pa., 
recently celebrated its 70th anniversary. 
This store has been located on Main St., 
Uniontown, for 70 years and has been 
owned and managed by the same family 
during that period of time. The Hunt 
establishment is the oldest jewelry store 
in Fayette County and one of the three 
oldest firms on Main St., Uniontown. 
The store was originally founded by 
William Hunt in 1858. 

After being foiled in several attempts 
to rob two jewelry stores at Atlantic 
City, N. J., a man giving his occupation 
as a painter, was charged with finally 
succeeding in looting the window of the 
jewelry establishment of Max Baltar, 
1430 Atlantic Ave. The man was ar- 
rested shortly after the Baltar robbery 
and was lodged in the city jail on a 
charge of burglary. When taken into 
custody, the police claim they found a 
quantity of trinkets and other articles 
believed to have been taken from the 
jewelry store window, in the prisoner’s 
pockets. According to the police, win- 
dows in two other local jewelry stores 
were smashed but it is believed that the 
intruder was frightened away before he 
could snatch any loot. 
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Bronx Jeweler Robbed 





Three Bandits Hold Up Proprietor, Son and 
Diamond Setter and Escape with Loot 
Worth More Than $10,000 


For the second time in a week, robbers 
attacked members of the Bronx retail 
jewelry trade when Morris Dubin, who 
conducts a retail store at 955 E. 168rdq 
St., New York, was held up on Tuesday 
morning by three armed bandits who 
made their escape in an automobile, 
While the first reports placed the loss 
at $10,000, the Bronx jeweler is unable 
to verify this figure until after the in- 
ventory has been completed but ex- 
pressed the belief that the thieves took 
merchandise worth much more than this 
amount. 

The theft occurred on Tuesday morn- 
ing, shortly after Mr. Dubin’s son, 
Irving, who is associated with him in 
the business, had finished trimming the 
window. The elder Mr. Dubin and his 
diamond setter were on the mezzanine 
floor in back of the store while Irving 
Dubin was busy working around the 
place. Suddenly they were surprised by 
a young man who dashed into the store 
and flourishing a revolver, commanded 
them to hold up their hands. He was 
followed immediately by two other men 
who also brandished guns. 

Mr. Dubin and his son and his setter 
were herded into a rear room where they 
were held captives by two of the bandits, 
while the third thief rifled the safe and 
show window. The thieves took mostly 
diamond mounted jewelry, and it is for 
this reason, that the jeweler believes that 
the loss will amount to more than 
$10,000. 

After the loot had been gathered up, 
the door leading into the back room 
where the victims were held prisoners, 
was barricaded with a ladder by the 
thieves. Warning their victims to make 
no outcry, the robbers, after making 
sure that the way was clear, ran from 
the store and jumped into a waiting 
automobile in which they made their 
escape. As soon as the thieves had left 
the store, the glass in the door leading 
into the rear room where the victims 
were confined was smashed. An alarm 
was immediately sounded but a hurried 
search of the neighborhood failed to 
locate any trace of the thieves. This is 
the second time in four years that Mr. 
Dubin has been the victim of hold-up 
men. 

Only last week, robbers attempted to 
hold up Solomon Gleckler, jewelry sales- 
man, living at 1680 Grotona Park, East, 
in the Bronx. Through the pluck of 
his wife, who witnessed the attempt, 
the robbers were frightened away with- 
out securing any loot but not until they 
shot Mrs. Gleckler in the leg. 








The business formerly operated by 
Thomas H. McKinley, Greensburg, Pa. 
is now conducted by Mrs. Virginia K. 
McKinley and will in the future be 
known as the McKinley Optical Shop. 
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- Po * “fe an Pie 


A. Norris & Co. have been adding to 
their shop equipment at 150 Chestnut St. 

Frederick A. Boss and family have 
returned from a month’s stay at Oak 
Bluff. 

Theodore A. Droz has been enjoying 
an automobile trip through the White 
Mountains. 

Martin P. Feeney made a _ business 
trip through southeastern New England 
the past week. 

Walter S. Lederer was a_ business 
visitor in New York city and vicinity 
the past week. 

Mr. and Mrs. Newton P. Hutchison 
are spending the month of August at 
Narrangansett Pier. 

T. F. Corristine has resigned his posi- 
tion with J. P. Kevolin, retail jeweler 
and optometrist of Warren. 

A mortgage for $5,500 against prop- 
erty of Louis Feingold has been dis- 
charged by Joseph Greene. 

Joseph H. Lancor, the Lancor Mfg. 
Co. has returned from an automobile 
trip through the Berkshire Mountains. 

Clarence N. Quinn, treasurer of Quinn 
& Co., has returned from a fishing trip 
in the Moosehead Lake regions of Maine. 

William F. Kilkenny, of the New 
York office of The Strathmore Mfg. Co., 
spent a part of the past week in this 
city. 

George F. Berkander returned the 
past week from an automobile trip 
through northern New England and 
Canada. 

Frank E. Farnham, the Jewelers’ Sup- 
ply Co., has been taking a few days 
respite at his summer camp in New 
Hampshire. 

Mrs. R. C. Chambers has opened the 
Faraway Gift Shop on Avice St., Nar- 
ragansett Pier, for the remainder of the 
summer season. 

Eugene Abbott, of the Rosenheim Co. 
and Wachenheimer Bros., Inc., has re- 
turned from an extended business trip 
to the Pacific Coast. 

Louis Rosenberg was a member of the 
general committee for the annual outing 
last week of Providence Lodge, Benevo- 
lent and Protective Order of Elks. 

George F. Sawyer, of the Improved 
Seamless Wire Co., accompanied by Mrs. 
Sawyer, spent the last week-end with 
friends at South Dennis, on Cape Cod. 

Arthur J. Maker, retail jeweler and 
optometrist, has removed from the 
Papino block on Child St. to the 
Deschamps block, 509 Main St., Warren. 

Charles E. Donilon and Joel J. Pincus 
were elected directors of the Providence 
Retail Credit Managers’ Association at 
the annual meeting held the past week. 

The J. J. White Mfg. Co. is increas- 
ing the facilities and force of workers 
. its enameling department at 144 Pine 
. 

T. U. Catlow, 18 Commercial St., 
Edgewood, reports an unusually good 
run of business and is increasing his 
working forces. 
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Albert S. Vennerbeck, the Vennerbeck 
& Clase Co.,-is enjoying his leisure time 
this summer with his family at their 
summer home at Oak Bluffs. 

Mr. and Mrs. E. Merle Bixby, who 
have been spending a couple of weeks 
at Matunuc Beach, have returned to 
their summer home at Buttonwoods. 

The first meeting of the New England 
directors of the National Jewelers’ Board 
of Trade after the summer recess will 
be held at the Providence office on Tues- 
day, Sept. 4. 

The Sherman Mfg. Co., Eddy St., this 
city, has been awarded the contract to 
furnish buttons to the local community 
organization, the first consignment be- 
ing for 50,000. 

The Royal Enamelling Co., 155 Chest- 
nut St., is owned and being conducted 
by Sam Zoranian and Joseph Arabian, 
according to their statement filed at the 
office of the city clerk. 

Mrs. Henry D. Sharpe, wife of Henry 
D. Sharpe, president and treasurer of 
the Brown & Sharpe Mfg. Co., was a 
member of the notification committee 
that informed Herbert Hoover of his se- 
lection as Republican presidential candi- 
date. 

The Manchester Silver Co., 49 Pavil- 
ion Ave., has completed an addition to 
its building and has rearranged its ship- 
ping department so as to double its ca- 
pacity, and is now hiring a number of 
new hands for the packing and shipping 
rooms. 

The case of the Armbrust Chain Co. 
against the Monat Jewelry Co., on dis- 
puted book account, was heard before 
Judge Rueckert in the civil session of 
the Sixth District Court the past week 
and decision entered for the plaintiff for 
$168.75 and costs. 

At the annual meeting of the stock- 
holders of the High Street Bank the past 
week, Charles F. Prons, Charles C. 
Darling, Samuel J. Greene, and Howard 
F. Barker were among the directors 
elected. The bank is preparing to cele- 
brate its 100th anniversary. 

The Cohn & Rosenberger, Inc., base- 
ball nine defeated the George F. Ber- 
kander team the other evening at Rich- 
ardson Park by the score of 6 to 5. A 
winning rally in the sixth inning 
spelling victory. Leddy of the losing 
team pitched a fine game, striking out 
seven men. 

The watch repairing shop at 100 
Arthur Ave., conducted by Angelo Cir- 
cone, was broken into the other night 
and 16 watches valued at $180 were 
stolen. The watches were the property 
of customers and had been left for re- 
pairs. Entrance was gained by pulling 
the padlock from the door. 

The Continental Loan Co., which has 
stores at 12-14 Mill St., Valley Falls; 
103 Ives St., Providence, and 235 Thames 
St., Bristol, is owned by Serafim C. Car- 
danha and Ezequiel A. Pires of Valley 
Falls; Manuel Henriques and Jose Hen- 
riques of Providence, and Rafael da C. 
Martins of Bristol, according to their 
statements filed at the city clerk’s office. 

Frank J. Denahy, 42 years old, for 
the past 15 years an employe of the 
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Rhode Island Tool Co., was stricken sud- 
denly ill in the yard of the plant the 
other day and expired before medical aid 
could reach him. An ambulance was 
summoned from the Rhode Island Hos- 
pital, but upon its arrival the attending 
physician pronounced the man dead, 
death being due to natural causes, super- 
induced by the excessive heat. 

Caught in a revolving shaft in the 
manufacturing jewelry establishment of 
B. A. Ballou & Co., Inc., on the third 
floor of the building, 61 Peck St., William 
Cook, 30 years of age, was so badly in- 
jured before the power could be shut off 
that surgeons at the Rhode Island Hos- 
pital were forced to amputate his left 
arm when he was taken there one day 
last week. Cook, who was a plumber 
employed in making repairs in the 
Ballou plant, in some way became caught 
in the belt shaft. The power switch was 
thrown off, but although this was done 
almost immediately after his screams 
were heard, Cook’s left arm was badly 
crushed. 








Plainville 


Mr. and Mrs. Albert Roesseler and 
family have returned from a week spent 
at Old Orchard Beach, Me. 

The Whiting & Davis Co.’s factory re- 
opened last week after its annual vaca- 
tion period with full working force. 

Following a sojourn at Pleasant Point, 
at Island Falls, Me., Mr. and Mrs. 
Byram MacKeil have returned to their 
home here. 

President A. L. Crowley of the Plain- 
ville Board of Trade has named a com- 
mittee consisting of Charles A. Whiting, 
John L. Thompson, and Lee Higgins to 
confer with committees of the North 
Attleboro, Walpole, and Wrentham 
Boards of Trade relative to the recon- 
struction of the turnpike road which 
runs through these four towns. 











J. Nelson Van der Voort, of Van der 
Voort Bros., was in Chicago last weck 
attending a meeting of wholesale jewel- 
ers. 

Robert Vater, retired Coudersport, Pa., 
jeweler, now living in Clearwater, Fla., 
called on friends in the wholesale trade 
here on his way to visit his old home. 
Mr. Vater’s brother, Charles, conducts a 
jewelry store in Clearwater. 

Ralph E. Smith, general manager of 
the King & Eisele Co., spent the past 
week attending the New York confer- 
ence of Evangelical Societies at Eben- 
ezer, in which organization he holds 
office. Walter R. Lipsett, manager of 
the jewelry department of the same con- 
cern, left Saturday with his son. on a 
two weeks’ fishing trip to Camp Billy 
Bear in northern Ontario. The concern’s 
road salesmen leave this week for their 
respective territories, where they will 
commence soliciting for orders for holi- 
day merchandise. 











H. C. Lawson of A. Paul Co. has 
gone to Chicago for a visit, and then 
plans to go to Peak’s Island, Me., for 
the remainder of his annual recreation 
period. 

Ed. Cole of D. C. Percival & Co. has 
returned from Europe where he has 


been for several weeks. He visited 
many parts of England and the con- 
tinent. 

Clarence Whitten of Sanger & Co., is 
on an extended sojourn, during which 
he will visit Washington, Norfolk, Phila- 
delphia and Atlantic City. He is mak- 
ing the tour by automobile. 

Arthur S. Kelley, wife and family, 
went to Poland Spring last week for a 
few days and then on to their summer 
home in Rockport where they will pass 
the remainder of their respite. 

One of the finest collections of silver 
trophies shown in this city for years 
is being displayed in a Federal St. estab- 
lishment. It consists of prizes for the 
rifle and pistol tournament of the United 
Services of New England being held at 
the Wakefield range from Aug. 11 to 
Aug. 19. 

Albert R. Kerr, Boston, announced 
several days ago that he has become as- 
sociated with the Boston Jewelry Mfg. 
Co., 373 Washington St., Boston, dealers 
in loose diamonds, diamond and plati- 
num mountings, and white and green 
gold mountings, as well as mounted 
goods. He will call upon his customers 
and friends at an early date. 

Many wholesalers from Boston and 
other cities had a long conference with 
the management of the Waltham watch 
factory Aug. 9, relative to discount and 
other conditions of trading. There was 
a wide exchange of views with the result 
that the company’s officers intimated 
that steps would be taken to remedy 
the situation. The question of distribu- 
tion was one which brought forth wide 
discussion, and it was recognized that 
this matter would have to receive prompt 
attention in order to meet the objections 
raised by many of the wholesalers. The 
spirit of accommodation manifested by 
the company’s officials did much to clear 
the ground of many of the questions 
raised by the wholesalers. 

Removal of F. E. Harwood, Inc., to 
the company’s new premises, 701 Wash- 
ington building, took place last week, 
when many floral contributions were 
sent by friends to mark the occasion. 
The premises have undergone consider- 
able structural alteration and renova- 
tion, so that the company has one of the 
most up-to-date establishments in which 
to accommodate its large circle of cus- 
tomers. A special diamond room has 
been set up for Mr. Harwood and special 
departments for watches and shipping 
are provided for Mr. Honnors and Mr. 
Jewett. In addition new showcases and 
wallcases have been put in, thus pro- 
viding every accommodation for the ef- 
fective handling of goods and extending 
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the service. Mr. Harwood has been head 
of the concern ever since its establish- 
ment 15 years or more ago. Associated 
with him as officers are W. W. Smith 
and Stephen W. Holmes. 











Harold D. Baker, the Attleboro Refin- 
ing Co., is on a fishing trip in Maine. 

Irving Sweetland and family are at 
Touisset Point for a couple of weeks. 


Mr. and Mrs. Nils Nelson are spend- 
ing a couple of weeks at Warren, R. I. 


The plant of The Marathon Co. re- 
sumed operations last week after the 
annual vacation period. 


The S. O. Bigney Co. is increasing 
the force and facilities of the tool mak- 
ing department of its plant. 

Mr. and Mrs. F. D. Ballou have re- 
turned home after spending a couple of 
weeks at Dennisport, on Cape Cod. 

The F. H. Saddler Co. resumed op- 
erations last week following the annual 
shutdown and general overhauling. 

Stuart Riley, son of Mr. and Mrs. 
Alton H. Riley, will leave next month 
with a friend from New York for a trip 
around the world. 

Joseph Finberg, the Finberg Mfg. Co., 
who has been seriously ill for several 
weeks, is reported as improving and is 
now able to get around. 

George E. Heywood, with the L. G. 
Balfour Co., accompanied by his family, 
are spending a couple of weeks at Pop- 
lar Point, Wickford, R. I. 

Mr. and Mrs. J. C. McCambridge have 
returned from an automobile trip to Old 
Orchard Beach and Portland, Me., and 
through the White Mountains. 

The factory of the Smith & Crosby Co. 
opened last week, following the vaca- 
tion period, with a full-time schedule 
and a good supply of early fall orders. 

Operations were resumed the past 
week at the McRae & Keeler Co.’s plant. 
During the vacation period the plant 
was completely overhauled and reno- 
vated. 

R. B. Macdonald & Co. are hiring 
additional toolmakers specializing on 
compacts and novelties. The company 
resumed operations last week after the 
vacation. 

Mr. and Mrs. E. B. Macdonald have 
returned to their home after spending 
several weeks at the summer home of 
R. B. Macdonald at Bay Spring, on 
Narragansett Bay. 

Mr. and Mrs. John B. Pion celebrated 
their 53rd wedding anniversary the 
other evening at their home, 30 James 
St., where they entertained and received 
the congratulations and felicitations of 
a large number of their friends. 

Albert J. Joulbert and Miss Marion F. 
Gaynor were married the other morn- 
ing at St. John’s Church at a double 
wedding in which a sister of the latter 
was the second bride. Mr. Joulbert is 
employed by the L. G. Balfour Co. and 
Mrs. Joulbert by the D. F. Briggs Co. 
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James Doyle left early the past week 
on a business trip to New York and 
vicinity. 

Duncan Greenhalgh has been drawn 
for jury duty at the September session 
of court at Fall River. 

The J. H. Peckham & Sons Co. re. 
sumed business operations the past week 
after a 10 days’ shutdown for vacations. 

Congressman Joseph W. Martin, Jr., 
filed his nomination papers as candidate 
for reelection at the State House in 
Boston the past week. 

John H. Peckham, Sr., head of the 
J. H. Peckham & Sons Co., with his 


family is spending the month of August 


at their summer home down on Cape 
Cod. 

Donald LeStage and Howard Grant 
are members of the committee of the 
North Attleboro Rotary Club to organ- 
ize a delegation to represent the club at 
the annual district conclave to be held 
in September at Poland Spring, Me. 

Joseph A. Levesque, for a number of 
years with T. I. Smith & Co., died at 
his home on Mount Hope St. last week. 
He had been a resident of this town for 
many years and learned the jewelry 
trade here, later specializing in polish- 
ing, and for several years had been in 
charge of that department at the T. I. 
Smith & Co.’s plant. He is survived by 
his wife, five sons, one brother, three 
sisters, and eight grandchildren. 

The Mason Box Co.’s team defeated 
that from the J. F. Sturdy’s Sons Co. 
the other evening in a Manufacturers’ 
League contest by a score of 8 to 1. The 
game was a close one and well played 
until the sixth inning, when the jewelers 
blew up, allowing six boxmakers to cross 
the plate. Manager Bailer of the Box 
Shop team was the “big gun” for his 
aggregation, as he collected four hits in 
his five trips at bat, all of which were 
hard line drives. 


Fall River, Mass. 


The Leader Chain Stores have an- 
nounced that they plan to open a new 
branch store here in the near future. 

At the annual outing of Fall River 
Post, Veterans of Foreign Wars last 
week, Congressman Joseph W. Martin, 
Jr., was the special guest and speaker. 

Morris Solinger, Providence manufac- 
turing jeweler, reported to the local po- 
lice that a tire, tube and rim valued at 
$35 were stolen from his automobile 
while parked in front of 239 Atlantic 
Boulevard the other night. 

















Theodore C. Bothmann, jeweler, Eliz- 
abeth, N. J., has leased additional and 
larger quarters at the south side lobby 
of the new Elizabeth Cartaret Hotel. 
John McCracken, for many years man- 
ager of the Bothmann store at 225 
Broad St., will also have charge of the 
new shop. 
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Several members of the sales staff of 
Geo. T. Brodnax, Inc., attended the gift 
show at Chicago. 

M. B. Joseph, Joseph & Co., 19 N. 
Main St., is at home but will visit the 
Eastern markets later.in the season. 


Mr. Bach, of Goodman & Bach, S. 
Main St., is back at his store after a 
brief pleasure trip in the North. 

Miss Lucile Brenner, of the sales staff 
of the Bane Jewelry Co., 176 S. Main 
St., was in Chicago where she attended 
the gift show. 

Jack Gates, general manager and 
president of Graves-Dix, Inc., S. Main 
St., has been in Chicago where he at- 
tended the Gift Show. 

Doe Boehme, assistant manager of the 
material department and Charles Bled- 
soe, of the crystal department, are ac- 
tive in the Memphis store. R. B. Mc- 
Ginnis has been added to the business 
office as bookkeeper. 

J. H. Mednikow, of J. H. Mednikow & 
Co., 83 S. Second St., leaves Sunday on 
an extended business trip to Kansas 
City, Omaha, Sioux City, Minneapolis, 
St. Paul, Minn., a trip which will con- 
sume most of the summer season. 


Mr. Wooten, manager of Mulford 
Jewelry Co., 6 S. Main St., has returned 
from a trip to New York and Eastern 
cities. J. N. Mulford, head and founder 
of the Mulford concern is on a pleasure 
trip to Honolulu and the Pacific Coast. 


S. K. Lewis, head of one of the large 
retail jewelry stores at Dyersburg, Tenn., 
was a recent visitor in Memphis buying 
new merchandise. Mr. Rosenberg, of the 
Clarksdale (Miss.) Jewelry Co., was 
also a visitor in the Memphis jewelry 
market, as was W. N. Warren, retail 
jeweler, Paducah, Ky., and Dave Os- 
trich, retailer, El Dorado, Ark. 

Joseph Perel, Perel & Lowenstein, has 
returned from a pleasure trip East. He 
has recovered from an auto accident in 
which he was shaken up and is at the 
store waiting on the trade. W. P. Low- 
enstein, of the same concern, is now on 
a business and pleasure trip in the East. 
George M. Tidwell, Jr., formerly with 
Goodman & Bach here has joined the 
sales department of Perel & Lowenstein. 


Dave Paul, formerly in the retail busi- 
ness at Wichita Falls, Tex., has moved 
to Memphis with his family and taken a 
road position with J. H. Mednikow & 
Co. He is now on a trip in the Birming- 
ham section. L. R. Boehme, with the 
Mednikow concern, is on a trip at present 
lo Arkansas, Oklahoma and Louisiana. 
A. I. Hirsch of the sales staff for some 
years is on a trip to Europe for six 
months. 

A visit among the leading Memphis 
stores in both the retail and wholesale 
jewelry trade brought expressions that 
business was not brisk but fair. This 
view was concurred in by all inter- 
viewed. Some of the merchants antici- 
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pate greater activities next month and a 
busy season by October. In the summer 
period at Memphis, however, and differ- 
ent from other cities the stores keep 
open all day Saturdays and on week 
days until 5 p. m. or 5.30. One or two 
of the department stores observes half 
holiday on Saturday but most of these 
stores are open all day and some of them 
Saturday nights. Quite a few of the 
Memphis tradesmen have been on vaca- 
tions this month and are now getting 
back. Buyers Week for the wholesale 
and jobbing trade the last of August will 
bring here some visitors who handle and 
who wear jewelry, but this is primarily 
a dry goods event. Crops in the Mem- 
phis and tri-State section are good, but 
they will be late due to weather condi- 
tions. Some of the larger jewelry stores 
here have had their buyers in the East 
and the holiday stocks this season will 
be the finest ever brought to Memphis. 








Allentown 





M. W. Young, Palmerton jeweler and 
his family, are sojourning in Atlantic 
City. 

G. William Eberman, 548 Main St., 
Bethlehem, and his wife left for Utica, 
N. Y., to visit their daughter. 

Ralph E. Saeger, Nazareth jeweler 
and family, returned home after spend- 
ing a week at Asbury Park, N. J. 

“Joe” Klein with Shiman Bros. & Co., 
Inc., is calling on the trade in town 
prior to his leaving for the Pacific Coast. 

Fred Ehrhardt, jeweler, 1113 Tilgh- 
man St., has returned from a motor trip 
to Akron, Ohio, where he spent the past 
10 days visiting relatives. 

Edith Sullivan, saleslady, resigned her 
position in Hinkle’s jewelry store, 79 W. 
Broad St., Bethlehem, to enter Temple 
University, Philadelphia. 

James A. Westerman, salesman in the 
employ of the Allentown Jewelers’ Sup- 
ply Co., is able to be about again after 
undergoing an operation for acute ap- 
pendicitis. 

Charles C. Vogt, Jr., jeweler, 826 
Hamilton St., returned from New York 
city, where he attended a convention of 
pen and pencil dealers at the Hotel 
Pennsylvania. 


The hot, sultry weather of the past 
week has retarded jewelry sales some- 
what in this locality, which fact has not, 
however, prevented jewelers from doing 
their usual amount of newspaper adver- 
tising. 

Carson W. Bartholomew, Palmerton 
jeweler, played in the Pioneer band of 
Palmerton at the Orioles’ convention in 
Allentown on Wednesday. Mr. Barthol- 
omew is an expert performer on the 
clarionet. 

The following traveling men are call- 
ing on the trade in this locality: J. M. 
Rosenbach, Illinois Watch Case Co.; 
John B. Godvin, Mauthe Clock Co., Inc., 
and William L. Little, George H. Fuller 
& Son Co. 
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Atlanta 





Henry Bookout with the J. J. Bookout 
Co., Peachtree Arcade, has returned 
from a sojourn in Havana, Cuba. 


E. R. Freeman, Jr. with Myron E. 
Freeman & Bro., has returned from a 
three weeks’ trip to New England. 

Friends of Armin Maier of Maier & 
Berkele, Inc., will regret to learn that 
he has been ill and confined to his home 
for several days. 


Rudolph Schneider, R. C. Schneider 
& Son, Inc., is spending a couple of 
weeks on a motor trip to Asheville and 
other North Carolina cities. 


Mr. Brodie, representing L. Heller & 
Son, spent a few days in Atlanta dur- 
ing the week calling upon local jewelers 
in the interest of his firm. 


Claude S. Bennett, Alabama St. jewel- 
er, went to Chicago, where he attended 
the Jewelry and Allied Trades Show and 
also to enjoy a brief rest. 


Charlie Gause with the Waltham 
Watch Co., Waltham, Mass., was a 
visitor in Atlanta during the past week. 
He called on local jewelers in the inter- 
est of his firm. 


International Watchmakers, Inc., have 
changed the name of their shop on 
Peachtree St. to Crowe & Perry, watch- 
makers. The firm was established sev- 
eral months ago. 


Paul L. Ewing, president of Ewing 
Bros., wholesale jewelers, has left on a 
two weeks’ trip to Florida. In addition 
to touring the State, Mr. Ewing plans 
to make a short trip to Havana, Cuba. 


J. F. Wadelton, manager of the At- 
lanta office of Benjamin Allen & Co., 
has returned from a trip to Chicago, 
where he spent several days in visiting 
the offices of the company and calling on 
old friends. 


Arthur W. Johnson, well known 
jewelry salesman for a number of years 
employed by Ewing Bros., wholesale 
jewelers, has accepted a position as 
salesman with the Timms Jewelry Co. 
on Broad St. He will be located in the 
city. ; 

George Dary has returned from a two 
weeks’ trip to Florida, having circled 
the State via the new Tamiama Trail 
from Tampa to St. Augustine. Follow- 
ing a day in Atlanta, he left for a trip 
to Nashville, Chattanooga, Knoxville and 
other points in Tennessee. 

Fred L. Williams, Jr., with Ewing 
Bros., wholesale jewelers, has left for 
a two weeks’ trip to northern points. 
He will visit Springfield and Chicago, 
and cities en route. Mr. Williams, who 
is secretary of the Atlanta Astronomical 
Society, expects to visit several large 
observatories on the trip. 








“Solve this one: A man bought a 
dog for five dollars, then sold him. How 
much did he lose?” 

“What did he sell him for?” 

“Chewing the piano leg.” 

—Middlebury Blue Ribbon. 
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Creasure Solid Silver 


ABOVE) DINNER HOLLOW WARE IN 
THE EARLY AMERICAN STYLE 


Beauty That Endures 


TERLING SILVER is so obviously something 

that one buys for a lifetime that the finest and 
most-appreciated designs are those which have 
endured through generations. 


So in “‘Treasure."’ Here is an array of authentic 
period styles, fashioned in the spirit of today, with 
which one can live for years and never tire of their 
charm and grace and beauty. 


Patterns which the Jeweler can recommend to his 
customers with complete satisfaction and confi- 
dence—designs which will hold his customers’ 
admiration and interest. 


These are proven builders of business. They will 
continue so for years to come. 
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Editorials 





Jewelry Trade HAT the 
Show a Great Jewelry Trade 
Success Show in Chi- 


cago has come to 
stay is no longer a question in the in- 
dustry. Successful as have been the 
two previous exhibitions of this kind, 
they were eclipsed by the event which 
took place at the Hotel Sherman last 
week. The fact that 800 retailers 
registered the first day of the show 
is sufficient evidence of the deep inter- 
est taken in it by the distributors in 
the industry and there is no doubt that 
the large number of exhibits as well 
as the unusual attendance will result 
in better and more varied and up-to- 
date stocks being carried by jewelers 
generally this fall than ever before. 
This was the third annual jewelry 
show held under the auspices of the 
Chicago Wholesale Jewelers Associa- 
tion. Its members are to be congratu- 
lated on the great success that has been 
scored. There is no doubt that there 
are many retailers who did not go 
who would have liked to have visited 
the exposition, and to these especially 
we call attention to the full account 
of the event which is published else- 
where in this issue, with the descrip- 
tion of the exhibits and illustrations 
of many of the finest displays. 


HAT the Gov- 
Tt ernment of 

the Union of 
South Africa in- 
tends to exercise power given it in 
the Precious Stone Bill in the way of 
curtailing the output of diamonds in 
the Union, has been evident for some 
time. Probably one of the most 
drastic actions it has taken has re- 
lated to the diamonds produced in 
Namaqualand, where, according to the 
president of the Diamond Diggers 
Union the output has been and might 
continue to be very prolific. As told 
elsewhere in this issue, the Johannes- 
burg correspondent of the London 
Daily Mail is authority for the report 
that the Union Government has re- 
fused permission to the biggest pro- 
ducer of diamonds in Namaqualand to 
sell his stones. This restriction, 
according to the London paper, will 
result in some 500 white diamond dig- 
gers being thrown out of work and 
consequently the protests against the 
action are strong. 

The Union government has a strong 
interest both politically and financially 
in the stability of the market for 
rough diamonds and the reports from 





Limiting the — 
South African 
Diamond Output 


London are another evidence that it 
intends to use the power conferred 
on it by legislation last year to see 
that the production of diamonds, 
whether from the mines or from the 
alluvial diggings, does not exceed the 


normal demand. 
NE of the 
best forms 


of advertis- 
ing of which the 
jeweler can take advantage is the in- 
direct publicity which he can obtain 
for himself and his business through 
giving addresses on jewelry and gems 
and kindred subjects, before the 
women’s organizations of his vicinity, 
or before the Kiwanis, Rotary or 
other clubs or associations of business 
men. In fact, progressive jewelers 
are constantly writing to us for facts 
and articles on which such addresses 
may be based. Their experience has 
shown that they have not only bene- 
fited indirectly by establishing them- 
selves in their community as experts 
on the subjects on which they talk 
but also have received direct benefit 
in the way of business through the 
contacts that have resulted from the 
lectures. There is no doubt that if 
every jeweler of the country would 
take advantage of every opportunity 
to “talk shop” in his neighborhood in 
a way that would interest his neigh- 
bors and associates in jewelry (with- 
out seeming to stress the business end 
of the subject) he can greatly in- 
crease the demand for the articles 
carried in the jewelry store by mak- 
ing the public “jewelry conscious.” 
We are pleased to see that the 
National Jewelers Publicity Associa- 
tion has taken steps to awaken the 
interest of the jewelry trade in its 
opportunity to increase its business 
by addresses before local gatherings. 
In an announcement sent out to the 
trade last week the association states 
that it will supply, without cost, inter- 
esting and instructive articles on dia- 
monds, diamond cutting, diamond 
mining, jewelry, silverware, time- 
pieces and jewelry fashions which the 
dealer may use either as a basis of an 
address or as a special article for his 
local newspapers by way of an inter- 
view. In fact, the association even 
offers to prepare special articles for 
broadcasting or newspaper publicity. 
It is well known, as stated in this 
announcement, that our civic organi- 
zations, whether of men or women, 
are constantly seeking speakers who 
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Jewelry Dealers, 
Everywhere 


Cross & Beguelin are reorganizing their business. 


While in the process of change, every item of stand- 
ard merchandise in regular stock is retagged with 
a real bargain price. 


Diamonds, loose and mounted 
Watches 
Gold and gold-filled jewelry 
Watchmakers’ Supplies 
Clocks 
Pyralin 


in huge quantities are destined for immediate trans- 
fer from our cases to yours at a figure that will net 
you unprecedented profit on these items. 


Cross & Beguelin have a background of 65 years 
of uninterrupted service on high-grade jewelry 
merchandise and materials. The merchandise in 
this sale likewise has its history of worth and value. 
And this sale comes just right for your Christmas 
buying! 


A post card will do for our selection package. 


Cross & BEGUELIN, 


15 Maiden Lane 
New York 
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can bring a message of interest. What 
is more interesting than the romance 
that underlies a large number of the 
lines carried by the jeweler? His 
merchandise goes into every family 
and is associated, as gifts, with nearly 
every family event. The articles 
which he handles have a history that 
goes back to the time of primitive 
man; in fact, the history of the de- 
velopment of precious metals for orna- 
ment is, to a certain extent, a history 
of civilization. 

Without stressing the commercial 
side the jeweler can interest the peo- 
ple of his community in the subject of 
gems and jewels in a way that will 
create a real desire for their posses- 
sion. The offer of the National Jewel- 
ers Publicity Association affords 
every retailer an opportunity to do 
so, and a request addressed to the 
executive secretary of the associa- 
tion at Belmont and Springfield Ave- 
nues, Newark, N. J., will bring full 
cooperation to the dealer desiring to 
take advantage of this opportunity. 
Time will be saved both to the in- 
quirer and the association if those 
making a request for articles will 
specify the purpose for which the 
article is to be used. 











Rare Cloisonné Enamel Medal- 
lion Acquired by Boston 
Museum of Fine Arts 


HE Boston Museum of Fine Arts 

announces the acquisition of an XIth 
century cloisonné enamel in the form 
of a medallion portrait of St. Nicholas. 
It is approximately four inches in 
diameter and was probably one of sev- 
eral medallions grouped around the 
central subject of an icon. It is thought 
to have come originally from a Georgian 
monastery, Georgia, a country annexed 
to Russia as late as the XIXth century. 

The Boston enamel is a product of the 
best period of Byzantine  cloisonné 
enamels and is distinguished by purity 
of line and opulence of color. The saint 
represented is the most popular of the 
Orthodox Greek Church. 

In commenting on this accession, 
Charles H. Hawes, associate director of 
the museum says that “the work has 
an instant attraction, seizing one before 
there is time to analyze. Perhaps the 
contrast of the glow of gold and the 
rich coloring partly account for this; 
but it does not stop there, for there 
is a subtle harmony of color and a fa- 
cility which witness to a high technical 
skill in the way in which the gold 
stripes forming the design have been 
handled.” 








Snap: How is your son getting along 
at college? 

Snapper: Fine. The first month he 
spent three months’ allowances! 
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W. Porter Cart, proprietor of the W. 
P. Cart Co., Inc., Charleston, S. C., is 
in New York for a short period. 

It is reported that a portion of the 
main floor at 436 Fifth Ave. has been 
leased to Brande de Paris, Inc., jewelers. 

The United Mesh & Chain Co., maker 
of jewelry novelties, was chartered at 
Albany, N. Y., last week, with a capital 
of $9,000. 

A. B. Mensing, representing the Wil- 
cox & Everetsen division of the Interna- 
tional Silver Co., left Sunday night on 
a business trip throughout New York 
State. 

Henry H. Fried, representing the 
Weisbro Watch Co., Inc., 20 W. 47th St., 
is calling on the trade in the South in 
the interest of his concern and will be 
gone for several weeks. 

A charter of incorporation was filed 
at Albany, N. Y., last week by Walke- 
meyer & Son, authorizing the concern to 
engage in the jewelry business in this 
city. The business was capitalized at 
$20,000. 

Richard C. Murphy, counsel for the 
Jewelers National Crime Committee 
will return to his office at 535 Fifth 
Ave., next Saturday after spending a 
month at the Lake Placid Club, Lake 
Placid, N. Y. 

Irving Baum, importer of diamonds 
and precious stones, 48 W. 48th St., ar- 
rived in this country on the Ile de 
France, last Tuesday after an extensive 
purchasing trip to the diamond markets 
of Antwerp and Amsterdam. 

Fred B. Rowe of Rowe’s jewelry store, 
Inc., Hoquiam, Wash., and Mrs. Rowe 
left last Friday for the West. Mr. and 
Mrs. Rowe passed some time visiting in 
Maine and Massachusetts, and recently 
spent a few days in this city. 

Harry C. Larter, Larter & Sons, 15 
Maiden Lane, accompanied by Mrs. Lar- 
ter and their daughter, Martha, left 
last week for Ogonquit, Me., where they 
are registered at the Lookout. Mr. Lar- 
ter and his wife and daughter will re- 
main there for a month. 

The jewelry making class of the In- 
stitute for the Crippled and Disabled, 
245 E. 28rd St., will be opened Monday 
evening, Sept. 10. The Institute an- 
nounces that the attendance at the eve- 
ning classes for this and other industries 
during the first half of the year was 
such as to warrant the offering of eve- 
ning courses again this fall. 

Joseph D. Little, manager of the 
Sterling Silver Galleries of the Inter- 
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national Silver Co., 15 Maiden Lane, 
returned to New York the latter part 
of last week after a sojourn in New 
England. Mr. Little spent some time in 
Maine and New Hampshire, finally go- 
ing to his home in Massachusetts. 


Early on the morning of Aug. 9 a 
window on the north side of the jewelry 
store of E. Klein, 891 Bergenline Ave., 
Union City, N. J., was smashed by a 
thief who stole a tray of wedding rings 
and a tray of assorted rings, estimated 
to be worth about $200. The break was 
discovered by Patrolman Knower, who 
immediately reported the theft to the 
local detective bureau. 


An unfinished platinum bracelet was 
reported to THE JEWELERS’ CIRCULAR as 
being found several days ago on the 
floor of a safe deposit vault in this city. 
The only information the finder would 
give to a representative of this journal 
was that the vault is located 10 minutes 
from Times Square. The finder claims 
that he has been informed that a num- 
ber of jewelers use this vault and that 
the bracelet is undoubtedly the property 
of some member of the industry. He 
stated that if the owner can describe 
the bracelet he will surrender it. All 
inquiries should be sent to the office of 
THE JEWELERS’ CIRCULAR, 239 W. 
39th St. 


Max Baum, also known as Max B. 
Baum, trading as the Baum Ornamental 
Metal Works, 57 Chrystie St., filed a vol- 
untary petition in bankruptcy last Fri- 
day in the United States District Court, 
this city. The liabilities are listed at 
$9,595 and the assets at $6,419. The 
assets include stock in trade, $500; 
household goods, $75; machinery, tools, 
ete. (book value), $5,600; and debts due 
on open accounts, $169. Among the 
largest unsecured creditors are United 
American Metal Corp., $710; Central 
Smelting & Refining Works, Inc., $534; 
Compound Specialty Co., Inc., $220; Lee- 
Zurich Alloys Corp., $1,065; Jos. S. Wein- 
stock, $200, and Julius J. Pankratz, $300. 
B. J. McCorry was appointed custodian 
under bond of $750. and S. J. Ludwig, 
Emanuel Levy, and W. B. Tufts were 
named as appraisers. 


Karatsonyi’s, Glenwood Landing, L. I., 
was the scene of the annual outing of the 
employes of Cohn & Rosenberger, Inc., 47 
W. 34th St., on Sunday, Aug. 5. About 
200 employes assembled at the store at 
9.30 a. m. and were taken in four busses 
to Glenwood Landing, arriving about 11 
o’clock. The day was taken up with 
various sports, which were indulged in 
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by most of those present from the mo- 
ment they arrived. During the serving of 
the dinner at noon, the company was en- 
tertained by talent drawn from the firm. 
After a most satisfactory repast there 
was a baseball game between the office 
employes and the salesmen, track events, 
including a number of relay races, and 
swimming. Handsome silver cups were 
given to the winners of the various races 
and games. In the evening an enjoyable 
supper was served, followed by dancing, 
after which everyone took the special 
busses back to town, arriving at mid- 
night. The outing was arranged by the 
Coro Cooperative Club, an organization 
composed of the employes of Cohn & 
Rosenberger. Acting President Henry 
Einstein was in charge of the entertain- 
ment and general arrangements, being 
assisted by a committee which included 
L. Mark, J. Haas, and H. Altheimer, 
Everyone voted the affair the most suc- 
cessfu! ever held. 

The Jewelry, Leather and Fancy Goods 
Salesmen’s Association held their semi- 
annual meeting last Monday evening at 
the organization’s headquarters in the 
Waldorf Astoria Hotel. President Les- 
ter Guiterman presided and the meeting 
was unusually well attended. There 
were several topics of interest discussed 
during the evening but the principal 
subject brought before the members was 
the one relating to the movement spon- 
sored by the National Traveling Sales- 
men’s Foundation to raise a fund for 
the purpose of establishing a home and 
hospital for aged, infirm and indigent 
salesmen. The Jewelry, Leather and 
Fancy Goods Salesmen’s Association is 
taking an active part in this campaign 
and is behind the proposition 100 per 
cent. As soon as the subject was placed 
before the meeting for consideration, 
last Monday night, the first pledge made 
by one of the members was for $500. 
Other pledges were offered in quick suc- 
cession and it is certain that this or- 
ganization will do its part in establish- 
ing a home for salesmen. It was an- 
nounced that the annual banquet of the 
association will be held at the Waldorf 
Astoria on Feb. 16 and in preparation 
for this event, work on the year book 
is being started. The members also dis- 
cussed the arrangements which have 
been made for the annual shore dinner 
of the association to be held tonight 
(Thursday) at the Beau Rivage, Sheeps- 
head Bay. After the meeting last Mon- 
day night, the members enjoyed a buffet 





(Continued on page 103) 
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CHATHAM Over One Hundred Years the Jewelers’ Bank 


pHENIx A Bank’s Best Friend 
Is a Satisfied Customer 


. Hundreds of Jewelry Merchants opened their first bank 
NA uk account here and are among our best friends today. 
TONAL BA 


TRusr compat Fie Wihsinn Hin Duatone 


Main Office—149 Broadway 
Branches—Battery to the Bronx 








Capital, Surplus and 
Undivided Profits over 





Pi aie el Resources Over a Quarter of a Billion Dollars 
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| | Do you buy, sell or use gems 
and gem materials? 


This new book should be in the hands of everyone who 
has an interest in gems and gem materials. 

It describes practically every important gem and gem 
material, classifies the materials according to various prop- 
erties, includes tables of comparative gem material charac- 
teristics and gives the latest available information on manu- 
factured stones. 


Kraus and Holden’s 


Gems and Gem Materials 


By Epwarp Henry Kraus, Professor of ame pad and 
+ Mt and Director of the Mineralogical boratory, 
University of Michigan, and Epwarp F, Horpen, Late 
Instructor in Mineralogy, University of Michigan. 
222 pages, 6x9, 256 illustrations, $3.00. 
ostage Additional. 


The first part of the book discusses those properties which 
are necessary for an appreciative understanding of gems 
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SALMON P. CHASE, Secretary of the Treasury under LINCOLN 
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Permanent Trust Service 


Always on duty 


That National Bankshave ®& Through our Trust De- 
complete trust powers is partment, we serve in- 
not generally understood. ee - bck unl 
4} The Federal Reserve Act as 2 vee 
] © (as amended in 1918) en- guardian. We serve cor- 

porations as registrar and 
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HN ables National Banks to transfer agert of stocks f& such as crystal forms, physical, optical and chemical prop- 
D; exercise full fiduciary | and as trustee for bond §& erties, formation, occurrence, cutting, polishing and naming 
s) powers. b issues. 7 of gems. 


The second part of the book contains reference tables of 

Large capital resources and a perpetual charter the various characteristics of gems and gem materials, con- 
make for stability and permanence. veniently classified, handy for ready reference. 

D " Six Features of the New Gem Book 

d THE . Valuable statistics on production and 


: CHASE NATIONAL BANK 2 Full discussion of — and polishing of gems. 


' Full treatment of manufactured stones, incl detailed dis- 
b ; 
i of the City of New York 
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ousaas of artificial rubies and sapphires, ss imitations, 
elite, etc. 
4. Numerous tables of gems arranged according to various 


properties. 
Map showing: world occurrence of gem minerals. 
Summary Table for ready reference. 


Order your copy to-day from 
Jewelers Publishing Corporation 
239 W. 39th St., New York City 
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4} 75 Maiden Lane — Madison Ave., at 41st St. 
fy Capital and Surplus and Undivided Profits $107,000,000 
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Banking Service for the Jewelry Trade 


E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


AMERICAN EXCHANGE IRVING TRUST COMPANY 
81 Fulton Street, New York 
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juncheon and a few hours of social 
activity. 

Word has been received from Walter 
P, McTeigue, of Walter P: McTeigue, 
Inc, 36 W. 47th St., and president of 
the Jewelry Crafts Association, that he 
is to sail on the Berengaria about Sept. 

-g, from Cherbourg, reaching New York 
around the middle of the month. Mr. 
McTeigue was at Lake Lucerne, Switz- 
erland, at the time of this writing, and 
reports having had a pleasant trip. 

A worthy cause is being brought to 
the attention of the trade in that of E. 
J. Kendall, World War veteran. Ken- 
dall, an American, enlisted early in the 
war in a Canadian regiment and saw 
service for almost the entire duration 
of the conflict. Returning from Europe, 
badly wounded and gassed, he set out 
making odd bits of jewelry. He is now 
sending out a call for more designs and 
more jewelers’ tools so that he may 
better his work and increase his ability 
to support his wife, who is dangerously 
ill, and two small children. A few 
simple designs have already been sent 
to him and some hand tools. If sent to 
Robert S. Tipping, secretary of the 
Jewelry Crafts Association, 48 W. 48th 
St., all packages will be forwarded by 
him to Kendall. 

An answer to the replevin action 
started several weeks ago by John Wana- 
maker against Harry Winston, diamond 
merchant, 527 Fifth Ave., was filed last 
week by the latter. The suit is the 
outgrowth of the seizure by the Wana- 
maker concern of jewels worth about 
$135,000 from Mr. Winston who had 
bought them from a Mrs. M. J. Leslie, 
who claimed to be acting as the agent 
of Mrs. I. Emerson, wife of a Baltimore 
millionaire. According to the Wana- 
maker concern, the purchases made by 
Mrs. Leslie were not paid for and it 
was on this ground that the gems were 
seized. Mr. Winston in his answer, asks 
for the return of the jewels, plus ex- 
penses incurred in the transactions. No 
damages are being sought, but Mr. Win- 
ston indicated that he may institute suit 
later for damages. 











The Conditional Order 


AE customer had ordered certain 

goods in writing, the jeweler had ac- 
cepted the order in the same way, but 
called the customer by telephone, before 
mailing the acceptance. 

“It is understood that if, on investi- 
gating, I find your financial standing 
unsatisfactory, I may cancel the order,” 
the jeweler stipulated. 

“That’s quite satisfactory,” the cus- 
tomer agreed, the jeweler found that 
his financial condition was decidedly un- 
Satisfactory, refused to ship the goods, 
the customer sued for damages, and the 
Jeweler attempted to give the telephone 
conversation in evidence. 
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“That’s varying a written document 
by verbal evidence contrary to the rule,” 
the customer’s lawyer contended, but 
the Michigan Supreme Court ruled in 
the jeweler’s favor—M. L. H. 


The Forged Check in a New Form 


F a facile penman forges a jeweler’s 

name to a check, and the bank on 
which it is drawn pays good cash there- 
for, the bank cannot, in the absence of 
negligence on the jeweler’s part, charge 
the check against his account. 

Suppose, however, that the jeweler 
gives a $20 check in favor of B, C gets 
hold of the cheek, erases B’s name, sub- 
stitutes his own, changes $20 to $200, 
and then, in order that the whole check 
shall look alike, he erases the jeweler’s 
name and rewrites it. 

Can the bank charge the check to the 
jeweler’s account in a case like this? 

“You cannot say it was a forged 
check, when you actually signed it,” the 
bank contends. 

“The signature on which you paid the 
check was not mine, and it makes no 
difference if my genuine signature was 
erased to make room for the forged 
one,” the jeweler points out, and the 
New York courts have ruled in his favor 
on this point in the case of National 
Bank vs. Ninth Bank, 46 N. Y. 77. 

“The fact that a genuine check had 
been drawn and signed by the proper 
party, upon the same piece of paper, 
does not affect the character of the in- 
strument in its altered and forged con- 
dition. The forger, by skillfully oblit- 
erating the genuine signature, together 
with the words and figure indicating the 
amount payable thereon, effectually de- 
stroyed the instrument, and it was in- 
capable of being restored to its original 
condition, in the form of a check, and 
made available for any purpose,” said 
the court.—M. L. H. 


Mhio Notes 


Mrs. Hattie Hibbard, 72, wife of C. 
M. Hibbard, Akron pioneer jeweler, died 
suddenly at her home here. In 10 days 
the couple had planned to observe their 
50th wedding anniversary. Mrs. Hib- 
bard had been in poor health several 
months. Mr. Hibbard was the founder of 
the Hibbard Jewelry Co., 73 S. Howard 
St., a half century ago. 

Final plans for the annual conven- 
tion of the Ohio Retail Jewelers’ Associ- 
ation to be held at Columbus, Sept. 10, 
11 and 12, are being completed by Jack 
Moore, secretary of the organization, 
who was in Columbus, last week. Re- 
ports of the association’s activities will 
be made by E. W. Chamberlin, Akron 
jeweler, president, Mr. Moore, who is 
secretary and James Aylward, Bucyrus, 
treasurer. Speakers at the convention 
will include Harry Van Horn, manager 
of the Columbus Better Business Bu- 
reau; Prof. W. W. Leigh, Akron Univer- 
sity; Ralph M. Roessler, Marion; George 
Sheridan, executive director of the Ohio 
Retail Merchants; H. H. Maynard, Ohio 
State University and James Schermer- 
horn, Detroit. 




















John Drake, executive secretary of 
the National Jewelers Publicity Associa- 
tion, was in Chicago last week, where he 
attended the Jewelry and Allied Trades 
Show. 

Henry Aurnhammer, Sr., with Mrs. 
Aurnhammer, has gone to the Catskills 


for a fortnight’s sojourn. He is asso- 
ciated with his son in the retail business 
of H. Aurnhammer, Springfield Ave. 

Lieut. Col. Richard P. Hartdegen, 
president of the New Jersey Retail 
Jewelers’ Association, is at Pine Camp, 
Great Bend, N. Y., with his outfit, the 
112th Field Artillery, for two weeks of 
military duty. 

C. M. Struss, retail jeweler, 700 
Bergenline Ave., Union City, . accom- 
panied by Mrs. Struss, is spending week- 
ends at Greenwood Lake where their 
daughter, Miss Mitzi Struss is in camp 
for the summer. 

Harry Schuman and Samuel R. Don- 
chi are notifying the trade that they 
are continuing the manufacturing of 
jewelry findings under the firm name of 
Schuman & Donchi, Inc., at 85 Colum- 
bia St., Newark. 

William H. Taylor has returned to 
his jewelry-manufacturing business 
after a voyage to England. The trip 
was for recreation exclusively, and Mr. 
Taylor returned on the Mauretania, the 
same boat on which he sailed from New 
York. 

Frank Adelmann, 23 Academy St., 
reports that business has been somewhat 
better this year than last, “with July 
trade particularly good—which is un- 
usual.” His daughter, Mrs. Mildred 
Dickinson, who assists him at the store, 
is spending week-ends at Delaware 
Water Gap or the Highlands. 

Three watches were stolen early one 
morning recently by a window smasher 
who hurled a rock through the window 
of Hartdegen’s jewelry store, 909 Broad 
St. The theft was discovered by Harry 
Howard, a porter employed at the store, 
who upon arriving at the establishment, 
found the window smashed. Detective 
Harry Morley is investigating the rob- 
bery. 


Window Smashers Get Loot Worth 
More Than $1,000 from New 
Castle, Pa., Store 


NEW CASTLE, PA., Aug. 14.—Thieves 
broke a window in the store of the 
Norman Jewelry Co., 5 W. Mill St., 
early Sunday and escaped with mer- 
chandise worth more than $1,000 accord- 
ing to police. Three men using an auto- 
mobile with an Ohio license are believed 
responsible for the robbery and police 
are checking up on the owner of the 
car, having obtained the license number. 

A witness reported to police he saw 
the men acting suspiciously at Wash- 
ington and Mill Sts., two of them being 
in the car and the third acting as the 
lookout. He said he heard the crash 
of glass and saw a man run down 
Mill St. 
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of NEW YORK 


214 BROADWAY 
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ParK AVENUE AND 46TH STREET 
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GRACE NATIONAL BANK 


Fills a Real Need in the Trade 


Admirably equipped to advise and 


assist jewelers in all their requirements. 


We extend a courteous aud sincere welcome 


HANOVER SQUARE Capital and Surplus $2,500,000 NEW YORK 
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D. F. Hutchison, formerly with a 
local jewelry manufacturer, has taken 
the position of city salesman with the 
L. K. Beidler Co., wholesaler of this city 
and is now busy showing the fall lines. 

David, Morris and Benjamin Rosen- 
blum, trading as the Philadelphia Jewel- 
ry Jobbing House, 715 Sansom St., re- 
ceived the sympathy of the trade over 
the death of their mother. Their store 
was closed for several days. 

Several creditors are mourning the 
most recent disappearance of Boris Ran- 
kin, whose last business attempt here 
was as a retailer on Germantown Ave. 
Rankin fled the city for a time after 
a brief experience as a wholesale jewel- 
er in the Legar building, Eighth and 
Sansom Sts., leaving debts, it is claimed, 
of more than $75,000. A few months 
later he returned and opened a retail 
store on Eighth St., moving to the Ger- 
mantown Ave. location a short time 
after his second disappearance. His 
creditors are planning court proceedings. 

A large number of Philadelphia jewel- 
ers, in both wholesale and retail lines, 
are interested in the movement to estab- 
lish a memorial forest in Palestine in 
tribute to the late Sol C. Kraus, of this 
city, leading Zionist and grand master 
of the Ifidependent Order Brith Sholom. 
A meeting was held last week at which 
this perpetual memorial was decided 
upon as the most fitting tribute to the 
efforts of Mr. Kraus for a better Pales- 
tine. Max E. Gordon is one of the active 
sponsors of the movement and the plans 
contemplate the setting out of 200,000 
or more trees on a site to be selected as 
near Jerusalem as possible. 

Tear gas bombs as a deterrent to hold- 
ups are kept in an incre»sing number 
of jewelry stores in this city and vicinity 
but that special care must be taken of 
them was demonstrated to William J. 
Fish, a jeweler with offices on the sec- 
ond floor of the Ardmore Theater build- 
ing, on Lancaster Ave., Ardmore, a 
suburb, who was gassed by his own 
bombs. As a protection against holdup 
men or burglars, Mr. Fish had fixed up 
a device that would set cff a cear gas 
bomb should the place be entered dur- 
ing his absence. In some manner the 
bomb leaked and when Mr. Fish opened 
up his office on the following morning, 
he was overcome by the fumes. He man- 
aged to call out and other occupants of 
the building heard his cries and led him 
to open air. He was little the worse for 
his experience but the fumes had so 
permeated his office that he was unable 
to use the place all day. 

Harry Burke, pawnbroker on South 
St., is tired of his family being the vic- 
tim of window smashers. When Jokn 
Snipes, a negro, threw a brick through 
the window of the novelty stere of Miss 
Bella Burke, Mr. Burke’s sister, almost 
directly opposite the pawn shop, in day- 
light, stole two revolvers, while the 
owner stood in the doorway, and struck 
her in the face when she screamed, 
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Burke ran from his store, overtook the 
negro. and with the aid of his brother, 
beat the thief into submission. The 
negro pointed one of the revoivers at 
Burke but the latter did not hesitate. 
After the Burke brothers got through 
with him, the negro was arrested and 
had to be taken to a hospital before go- 
ing to the police station. Within the last 
year, window smashers have robbed 
Burke’s place a dozen times and he told 
the police he was getting tired of it and 
would attack makers of any future at- 
tempts if he could catch them. 


According to figures given out by J. 
L. Green, United States customs agent, 
in charge of the investigation branch of 
the revenue service here, more than 
$300,000 was collected in the last year 
in recovery of duties and fines on 
articles smuggled into the Philadelphia 
area. The smuggled articles consisted 
principally of precious stones and jewel- 
ry and a large number of the offenders 
were women. Mr. Green and his seven 
assistants stationed here, are kept busy 
all the time probing smuggling cases. 
He says that 80 per cent of the offenders 
are amateurs who really have no crimi- 
nal intent in trying to evade the cus- 
toms duties on jewelry they purchased 
abroad. Most of the women, he states, 
fall victim to the advice of salesmen in 
Paris, London and other centers, who 
tell them how easy it is to evade the cus- 
toms here and how unfair and unneces- 
sary it is to pay duties on their pur- 
chases. In more than 90 cases out of 
100, Mr. Green adds, these women give 
themselves away on arrival before the 
customs officials here by their eagerness 
to assert they have nothing dutiable. 
Professional smugglers, it appears, 
often try to land their goods here in 
preference to New York, in the belief 
the inspection may not be as close at 
this port, but they are soon disabused of 
this idea. 











Charles E. Graham, for many years 
engaged in the jewelry business in Cum- 
berland, Md., called on his friends in 
the wholesale trade here last week. 

Mr. and Mrs. David E. Day, Winston- 
Salem, N. C., who have been sojourning 
in the North, stopped here for a day or 


two before returning home. Mr. Day is 
connected with Fred N. Day, jeweler, 
Winston-Salem. 

Returning to New York after an ex- 
tensive business trip, Joseph Klein, 
member of the firm of Shiman Bros. & 
Co., New York, called on friends here. 
Mr. Klein was entertained at several 
rounds of golf on the links of the Su- 
burban Club as the guest of Jacob Engel. 

Among the Southern jewelers stopping 
here on motor tours was J. M. Hoffer, 
Camden, S. C., who was accompanied by 
Mrs. Hoffer. Calling on his old friend, 
Jacob Engel of J. Engel & Co., Mr. 
Hoffer told how he covered 500 miles in 
one day, driving from Camden to Alex- 
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andria, Va., in 24 hours. Mr. and Mrs. 
Hoffer will visit Mr. Hoffer’s old home 
at Manheim, Pa. 

Among the certificates of incorpora- 
tion filed last week with the State Tax 
Commission was that of the Jewelers’ 
Association of Baltimore, Inc., which 
will take over and carry on all the func- 
tions of the Jewelry and Kindred Indus- 
tries Board of the Merchants and Manu- 
facturers Association. The incorpora- 
tors are Edward H. Mealy, C. Howard 
Millikin and Jacob Engel. 











C. Glenn Sipe of the house of Sam F. 
Sipe is expected home from Europe this 
week where he has been on a diamond 
buying trip. 

A. Unger, Liberty Ave. jeweler, has 
leased the premises at 964 Liberty Ave. 


for a period of years. The United 
States Realty Co. effected the terms of 
the lease. Mr. Unger has been engaged 
in the jewelry business on Liberty Ave. 
for a number of years. 

The Grogan Co. is making good head- 
way now in the alterations and enlarge- 
ment to the store, for which between 
$75,000 and $100,000 will be spent in 
giving to Pittsburgh one of the out- 
standing jewelry houses in the country. 
A corps of workmen have been engaged 
on the task since early in May. 

C. E. Snyder, jeweler, 3711 Butler 
St., has joined the Retail Credit Men’s 
Association and the merchant owned 
Pittsburgh Credit Bureau. The mem- 
bership has been boosted now to above 
900 and it is confidently expected that 
the membership will reach 1000 before 
the first of the year. The association 
has established a professional men’s di- 
vision. 

Pittsburgh’s auction ordinance was 
given a test in Common Pleas Court a 
few days ago when Judge Thomas D. 
Carnahan refused to restrain the city of 
Pittsburgh for five days, from inter- 
fering with an auction conducted by 
Burk Bros., 402 Smithfield St. This 
concern recently suffered a fire and ex- 
plosion and an auction was opened. Un- 
der the terms of a city ordinance passed 
several years ago at the instigation of 
the jewelry trade, Burk Bros. took out 
a license to conduct an auction, but the 
permit only allowed them 15 days and 
it was declared by Assistant City So- 
licitor Harold M. Irons that the firm 
overstepped the time two days and were 
told to stop. Proceedings were then 
started to enjoin the city from interfer- 
ing with them. Judge Carnahan ruled 
that if he would grant the prayer otf 
Burk Bros., they would accomplish their 
purpose and that he did not feel dis- 
posed to interfere with the city in the 
management of the city’s affairs. He 
therefore refused to grant the concern 
the request applied for. The ruling of 
the court was taken to indicate that the 
city is thoroughly within its rights to 
regulate auctions. 
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The Quaker Silver 


Company present 











A Unique and Beautiful 
WINDOW DISPLAY 


A 
Sensational 
Sales 
Producer ! 
Ask 
the Quaker 
Representative ! 














Combination Patented Display Fixture—Executed by Dennison from durable wood in gold veneer 
finish. By using reversible wood block in center can be used also as an effective display for 
(QUAKER SHAKER SETS. 





An Ornamental Display Fixture You 
Will Take Pride in! 


A sales opportunity brimming over with profits for progressive dealers. 
A card addressed to our Sales Service Department will bring you the 
full details of our unusual sales co-operation! 





QUAKER SILVER CO.. 


Attleboro, Mass. ... New York Show Rooms, 320 Fifth Ave. 


“Makers of the Famous Quaker Shaker Sets” 
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Chicago Notes 





R. C. Caldwell, of Feinberg & Nieder, 
left last week with Mrs. Caldwell for a 
tour to Montreal, Canada, and the East. 

Otto R. Englemann, retail jeweler, 
accompanied by his wife and their son, 
left Sunday for a three weeks’ pleasure 
trip to Sylvian Lake, S. D. 

Louis H. Green, well known to the 
jewelry trade in Chicago and the Mid- 
dle West, is spending a month at Cleve- 
land with Mrs. Green, visiting with their 
son Raymond and his family. 

George Dahlman, Chicago representa- 
tive for the Reliance Mfg. Co., is making 
an extended business trip through his 
territory after spending 10 days at the 
home office getting new goods. 

Robert Sherman, of the S. O. Bigney 
Co., Attleboro, Mass., left Chicago Sun- 
day night for a business. trip through 
the Middle West and Southwest. Mr. 
Sherman attended the jewelry show and 
also called on his trade in Chicago. 

Joe Spranger, advertising manager 
for the Hadley Co., Providence, was 
called home last Thursday from the 
Chicago jewelry show on account of the 
serious illness of his mother. Mrs. 
Spranger is to undergo an operation 
early this week. 


J. C. Weiler, advertising manager for 
the Bauman. Massa Jewelry Co., St. 
Louis, Mo., left last Saturday for a two 
weeks’ pleasure trip through Wisconsin 
and Michigan. Mr. Weiler spent the 
past week in Chicago attending the an- 
nual trade show. 


H. I. Kolberg, of the Pioneer Watch 
Case Co., was in Chicago last week for 
the first time in 15 years. While here 
he called on the trade and incidentally 
visited the jewelry show, and he left here 
filled with enthusiasm for the wonderful 
exhibition and the acquaintances he 
made. 

J. Spector, diamond importer, located 
at 31 W. State St., leaves Chicago on 
Wednesday of this week and sails from 
New York on Friday, Aug. 17 on the 
S. S. Ile de France for Belgium and 
Holland. Mr. Spector will spend six 
weeks overseas looking over the diamond 
markets. 

N. F. Wechter of the S. Wechter Co., 
manufacturers at 159 N. State St., re- 
turned last Monday from an extended 


trip to Alaska. He was accompanied by 
Mrs. Wechter and their daughter. The 
trip was a second honeymoon in com- 
memoration of their 25th wedding an- 
niversary. 

R. D. Fleek, of Juergens & Andersen 
Co., spent a week here getting his new 
line in shape before leaving for his East- 
ern trip. W. F. Fleek -is also in the 
house getting his line ready preparatory 
to leaving for the West. Both brothers 
have been spending a month at their 
home in Denver. 

William H. Nieder, of Feinberg & 
Nieder, retail jewelers, at 63rd St. and 
Cottage: Grove Ave., returned recently 
with his wife and their daughter from 
a 4100 mile automobile tour through the 
West to Yellowstone Park. Mr. NieJer 
was away for three weeks and is much 
enthused over his fine trip. 

Harold Green, president of the Quaker 
Silver Co., spent a few days of the past 
week in Chicago attending the jewelry 
show. He left here for Detroit and the 
Middle West and will spend a week there 
calling on the trade. He expects to re- 
turn to Chicago some time within two 
weeks, and call on the wholesalers here. 

M. A. Pokrass, recently returned 
from New York, where he spent several 
weeks making arrangements with B. 
Skaletzky and B. Birnbaum, of that 
city, to represent them in Chicago and 
the Middle West, calling on the whole- 
sale trade. Mr. Pokrass has established 
headquarters at 159 N. State St. in room 
1223. 

A request asking for discharge in 
bankruptcy has been filed by Max Stein, 
doing business as Max Stein & Co., who 
was adjudicated a bankrupt on June 18, 
last. A hearing on the petition will take 
place Sept. 24, before the United States 
District Court, at 10 o’clock in the fore- 
noon, at which time, objecting creditors, 
if any there be, will be heard by the 
court. 

William Helbein, president of the Hel- 
bein-Stone Co., New York, made a 
special business trip to Chicago last 
week and spent a few days at the Chi- 
cago office. While here he visited at the 
jewelry trade show. Benjamin Furman 
and J. J. O’Grady, of Helbein-Stone Co., 
left Chicago this week on a trip to St. 
Louis and the Northwest. They will 
attend the trade show at Kansas City 
during the week of Aug. 20 to 24. 

Lester Braude, of Emil Braude & Sons 
Co., wholesale jewelers at 29 E. Madison 


St., left this week to :notor to Atlantic 
City where he will join his wife and 
their son Clarence, who have been there 
for several weeks. From there he will 
go to Greenwich Village, Mass., to get his 
daughter -Norma who has been spend- 
ing the vacation time at Camp Pomeroy. 
Before returning to Chicago Mr. Braude 
will visit the factories in New York 
and the East. 

The new Logan Department Store, lo- 
cated at Milwaukee Ave. and Diversey 
Blvd., is nearing completion and grand 
opening will be held on Thursday, Aug. 
23. <A large and attractive jewelry, sil- 
verware and clock department will be 
located on the main floor with G. M. 
Sachs as buyer and manager. Mr. 
Sachs is well known in the jewelry cir- 
cles, as for many years he was connected 
with J. Oppenheim & Co., now the Lar- 
kin Co., at 47th and Ashland Aves. 

The New Haven Clock Co. announces 
with deep sorrow the sudden death of 
Thomas W. Agnew, which occurred re- 
cently at San Antonio, Tex. Mr. Agnew 
affectionately known to all as “Tom” 
represented the New Haven Clock Co. 
for over 30 years on the road and was 
just completing his Texas trip when 
stricken suddenly. His remains were 
taken to his home at Keokuk, Iowa, for 
burial. He was a faithful associate, al- 
ways staunchly loyal to the company 
and to the trade that he served. His 
courteous and genial personality won 
for him a host of friends who will miss 
him sorely. 

August Gruttert, of Bremen, Ger- 
many, and son of Carl Gruttert, retail 
jeweler in that city, is making a four 
months’ visit to the cities in the East 
and as far west as Chicago. Mr. Grut- 
tert spent the entire past week visiting 
at the Chicago trade show, and calling 
on the wholesalers of this city. He is 
associated in business with his father 
and is making this trip to get American 
ideas in jewelry. He left here for New 
York on Saturday where he will remain 
until September when he sails for Lon- 
don, France and home. Mr. Gruttert 
has an uncle in Indiana and he spent a 
little time with him. : 





J. T. Chears, who completed the 
watchmaking course at the Bowman 
Technical and Horological School, Lan- 
caster, Pa., last year, has opened a re- 
pair shop with a small stock at Siler 
City, N. C. 
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TRADE CONDITIONS 


Retail jewelers of Evansville report there 
has been little change in their business dur- 
ing the past week or 10 days, but they be- 
lieve with the passing of August there will 
be some improvement. Reports from rural 
communities are to the effect that business 
has been a little slow, as farmers are buying 
little. General trade conditions in Evansville 
are holding up well and collections have been 
very good. Bank clearings are larger than 
they were this time last year. Wholesale 
jewelers report their trade rather quiet at 
this time. Reports from many towns in 
southern Indiana, southern Illinois and west- 
ern and northern Kentucky state that trade 
conditions have not improved materially for 
the past month. 





Retail glassware dealers in Evansville 
and near-by towns report trade has been 
only fair during the past few weeks. 

Bitterman Bros., retail jewelers, 202- 
204 Main St., Evansville, announce that 
Dr. Waters, optometrist, is now asso- 
ciated with them. 

J. Harry Poole, who for a number of 
years owned and operated a pearl but- 
ton factory at Rockport, Ind., was a re- 
cent business visitor in Evansville. 

George Steitler, retail jeweler, Rock- 
port, Ind., accompanied by his wife, 
went to Chicago on Aug. 6 to attend the 
jewelry and allied trades show which 
was held at the Hotel Sherman in that 
city. ; A 
Reports from Jasper, Petersburg and 
other towns in this end of the State are 
to the effect that trade has been fairly 
good, but that it is expected business 
will show some improvement after the 
middle of September. 

Suit to permanently enjoin Harry 
Blustin, former store manager of Ma- 
sons, Inc., jewelry store here, from using 
a copy list of the store’s customers, 
which it was alleged he procured, has 
been filed in the Vanderburgh County 
Circuit Court here by his former em- 
ployers. It was alleged that Blustin ob- 
tained the copy without their knowledge 
and now refuses to return it, but would 
use it to bring their customers to a 
jewelry store he is contemplating open- 
ing at 508-514 Main St. Damages in 
the sum of $3,000 also is demanded in 
the suit. Blustin, a few hours before 
the filing of the suit against him, had 
filed a suit in the Superior Court here 
against the store for alleged back wages 
of $427.07 and costs. He charges that 
the store violated its contract and now 
refuses to pay his wages. 

The stock of jewelry, fixtures and 
equipment of the Esslinger & Salm Co., 
retail jeweler, 217 Main St., were sold 
Monday, Aug. 6, to R. A. Zanone and 
Martin Perel, of Memphis, Tenn., for 
$10,905. The sale was conducted by the 
receiver of the company, the Citizens 
Trust and Savings Co., of this city, upon 
order of Judge Edgar Durre, of the 
Vanderburgh county superior court. 
The sale will be subject to the approval 
of Judge Durre. The Citizens’ National 
Bank recently filed suit in the superior 
court asking that the jewelry firm be 
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adjudged a bankrupt and the Citizens 
National Trust and Savings Co., a sub- 
sidiary of the Citizens’ National Bank 
was named receiver. The appraised 
value of: the stock was $18,000. Two 
Evansville men entered bids together 
with bidders from Chicago and Dayton. 
Esslinger and Salm entered the retail 
business in Evansville about a quarter 
of a century ago. 











Formal opening of the new jewelry 
store of W. J. Romadka at 1547 Douglas 
Ave., Racine, Wis., is to be held Aug. 18. 

James Havlista of the O. H. Bingen- 


heimer Co., Milwaukee, is resting at 
Lake Minocqua. 

E. E. Wegener, retail jeweler, Beaver 
Dam, Wis., has returned to the office fol- 
lowing a pleasure trip to Sheboygan anil 
Wautoma. 

George Mirlach, jeweler, Beaver Dam, 
Wis., together with his family, is visit- 
ing Chicago and other Illinois cities. R. 
W. Bayley, also a jeweler at Beaver 
Dam, is sojourning at Silver Lake. 

Among the retailers in the State who 
called at local wholesale houses during 
the past week were: E. Chady, White- 
water; A. J. Baden, Clinton; R. G. Foss, 
Oconomowoc; and G. H. Frank, Jack- 
son. 

Gil Moody, Weyauwega, Wis., who has 
been superintendent of the Belgian- 
Congo diamond mines, has cabled home 
from Africa that he has completed his 
work and has sailed for home. He is ex- 
pected to arrive some time in Septem- 
ber. 

Max Gross, local retail jeweler, has 
presented a white gold, diamond mount- 
ed ring to one of the couples taking part 
in the dance marathon being conducted 
at Milwaukee. The couple to whom the 
ring was presented are the only Mil- 
waukee people left in the contest, which 
started July 12. 

A contest to decide the name of the 
new jewelry store at Waupaca, Wis., 
owned by N. P. Larsen, has been con- 
cluded. “The Waupaca Jewelry Store” 
was the name chosen. Five other prizes 
were awarded and considerable interest 
and favorable publicity was gained for 
the store through the contest. 

The jewelry store of A. J. Jean, Sault 
Ste. Marie, Mich., located about 500 feet 
from the police station, was robbed re- 
cently of $1,500 worth of diamond rings, 
watches, and fountain pens. Police 
heard a crash of glass but failed to lo- 
cate the scene of the robbery until day- 
light. The robbers escaped, leaving only 
their finger prints as a clew. 

Gordon Warnke, of the E. H. Warnke 
Co., is sojourning for two weeks at John 
Alden Lake near Manitowish, Wis. 
Louis A. Burmeister, also with the 


Warnke company, is planning to take a 
trip to Rochester, N. Y., on Aug. 18, to 
attend the annual convention of the 
American Numismatic Society, of which 
he is a member. 


He will also attend the 
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American Philatelic Society convention 
which is to be held in Toronto, Can, 
starting Aug. 23. 

August C. Zinn, 69 years old, who cop. 
ducted the Zinn Bros. wholesale jewelry 
firm on Michigan St., Milwaukee, for 
number of years, with his brother, Ber. 
thold, died Saturday, Aug. 4, at his 
home. The Zinn Brothers retired from 
the wholesale jewelry field about 29 
years ago and August Zinn was serving 
as secretary of the Milwaukee county 
civil service commission when he died, 
He is survived by his wife, one son, and 
one daughter. 

H. L. Meyers, who has been associated 
with his brother, Arthur Meyers, in a 
retail jewelry establishment at 488 11th 
Ave., Milwaukee, for several years, has 
recently become connected with the 
Sears Roebuck Co., Milwaukee. Mr, 
Meyers is in charge of the jewelry sec- 
tion of the Sears Roebuck store on 
North Ave. The company is building 
another store on the south side of Mil- 
waukee, and when it is completed Mr. 
Meyers will manage the jewelry depart- 
ment there. 

Rank & Motteram, Milwaukee retail 
jewelers, have been chosen by the Amer- 
ican Legion to provide a huge shield 
which will be awarded to the school in 
Wisconsin which does the most to pro- 
mote child safety. The shield is now on 
display in the company’s window, and is 
attracting considerable attention. It is 
made of solid silver and inscribed on it 
is the statement: “For the year’s out- 
standing contribution to child safety 
service, Wisconsin graded schools.” The 
shield will be taken to the State legion 
convention at Wausau, for exhibition. 
During the winter it will be sent to 
schools throughout the State to stimu- 
late interest in the safety campaign. 








Consular Notes 





A firm in Djocjakarta, Java, is in the 
market for high grade fountain pens 
and jewelry novelties, according to the 
Rureau of Foreign and Domestic Com- 
merce. The Bureau at Washington, 
D. C., or any of its branches, will supply 
further information, if reference is 
made to file No. 32574. 


* * * 


The Bureau of Foreign and Domestic 
Commerce announces that a firm in 
Mexico City, Mexico, is desirous of pur- 
chasing jewelry and toilet articles. The 
Bureau has given this request file No. 
32538, and further information may be 
obtained at the Bureau in Washington, 
D. C., or any of its branches, by refer- 
ring to this number. 

x o* 


According to a bulletin issued by the 
Bureau of Foreign and Domestic Com- 
merce, a firm in Montreal, Can., is in 
the market for silver-plated knives, 
forks and spoons. If reference is made 
to file No. 32496 further information 
may be obtained at the Bureau in Wash- 
ington, D. C., or at any of its branches. 
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George L. Neuhoff, Jr., of the Heffern. 
Neuhoff Jewelry Co., Locust St., left this 
week with his family on a pleasure trip 
to be spent in the West. He will be back 
shortly after Labor Day. 

A number of members of the local 
trade from both branches were in Chi- 
cago last week to visit the trade show. 
The Eisenstadt Mfg. Co. had an exhibit 
at the Hotel Sherman. 

Visitors to the local wholesale trade 
during the past week included George 
Porth, founder of the George Porth 
Jewelry Co., Jefferson City, Mo.; H. E. 
Pelz and wife, of the Mathewson & Pelz 
Jewelry Co., Marshall Tex., and Mr. and 
Mrs. Purvis, the T. J. Ellison Jewelry 
Co., Jonesboro, Ark. 

W. A. Ferree, well known in local ad- 
vertising circles, is now in charge of the 
advertising department of the Hess & 
Culbertson Jewelry Co. at Ninth and 
Olive Sts. He succeeds Philip M. Hitch- 
cock, who has resigned to take a posi- 
tion with the new local units of the Sears 
Roebuck Co. and is now in Chicago get- 
ting familiar with the policy and scope 
of the firm’s business. 

Wholesalers report a satisfactory vol- 
ume of business coming in from the 
salesmen who are in their territories 
now and with whom the road season is 
well advanced. The trend of crop con- 
ditions in some sections will determine 
the kind of business written, as the 
dealers will feel more inclined to buy 
more liberally, if their various sections 
give promise of having a prosperous 
fall season. 

The formal opening of the new retail 
jewelry store of Leon C. Beck, at the 
northwest corner of Seventh and St. 
Charles Sts., is expected to be announced 
shortly. The new front has been com- 
pleted and with the installation of the 
cases and counters, the place will be 
ready for occupancy at an early date. 
The proprietor is in the trade in Indian- 
apolis and is adding this store to his 
business. 

The front of the new store of the 
Fisher Jewelry Co., on the Eighth St. 
side of the Victoria building at Eighth 
and Locust Sts., is now installed and 
will provide the firm with two-commodi- 
ous display windows, as well as a place 
for a small case on the pier between the 
windows. The interior has been ar- 
ranged so as to afford a mezzanine bal- 
cony for the office and it is expected the 
entire place will be ready for business 
by Sept. 1. 

The lease reported signed for the 
new corner store at the northwest corner 
of Sixth St. and St. Charles, in realty 
circles, is for the account of the L. 
Aronberg Jewelry Co., now located on 
Sixth St. in the block South. The new 
location is being divided into smaller 
stores and an attractive front will be 
Placed on the corner store room which 
will have an interior area 35 by 60 feet. 
The new tenant will remove to this loca- 
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tion when it is ready for occupancy, it 
being planned to have it fitted up for 
the fall trade. 

Two negro holdup men visited the 
jewelry store of Fritz Courvoisier, 7109 
S. Broadway, one afternoon last week 
and got away with jewelry and watches 
amounting to about $300. Entering 
with guns in their hands they compelled 
D. C. Roach and V. L. Pridmore, clerks 
in the store, to hold up their hands. 
One robber marched Roach into a rear 
room while the other, keeping Pridmore 
covered, helped himself to the contents 
of some of the display cases as well as 
securing about $75 in cash from the cash 
register. They then fled from the store 
and drove away in a waiting motor car. 

Committees are beginning work on the 
raising of the campaign fund for the 
“Diamond Bill Board Campaign,” it is 
proposed to carry through this fall for 
the months of September, October, No- 
vember and December. As announced in 
these columns lately, the team captains 
have been named by George L. Neuhoff, 
Jr., chairman of the Finance Committee, 
designated by President Oliver Selle, 
and these men have selected their co- 
workers in their territory. It is ex- 
pected that the campaign will be closed 
with a get-together dinner, the latter 
part of September, similar to the one 
held last year. 

The Hess & Culbertson Jewelry Co., 
Ninth and Olive Sts., has discontinued 
its optical department, and given the 
additional floor space to the gift shop. 
The extra space approximately, 12 by 
20 feet, has been attractively decorated 
with new furniture, whatnots, end ta- 
bles, and a luxurious carpet. The cus- 
tomers who visit the jewelry repair de- 
partment must of necessity walk through 
a part of the gift shop. A great many 
of these customers stop and inspect the 
merchandise which is neatly displayed. 
Miss Emma Keitz has been buyer for 
the gift shop for the last three years, 
and the department has shown a sub- 
stantial increase each year. 











A. S. Workum, diamond cutter, leaves 
Tuesday for a sojourn at Atlantic City, 
in company with Mrs. Workum. 

Gene Bromley of the J. L. Albriton 
Jewelry Co., Jackson, Miss., was a re- 
cent visitor in Cincinnati. 

Mrs. Margaret Foster of the Charles 
Rieckel Jewelry Co., Cynthiana, Ky., 
and Mrs. E. Boyd, Beckley, W. Va., were 
recently in Cincinnati. 

Walter Mayer, president of the Wal- 
lenstein-Mayer Co., is on a-motor tour 
through the East. He is making the 
trip with Mrs. Mayer. 

A. G. Schwab, founder of the jewelry 
firm bearing his name, leaves Monday 
for Mackinac Island, Mich., for a rest. 
He will be accompanied on his sojourn 
by Mrs. Schwab. 

John E. Gerwe, president of Frohman 
& Co., left for his fall trip through 
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Texas and the Southwest. He will be 
on the road about seven weeks. George 
E. Brown, of the Frohman firm, is in 
Chicago visiting the gift shows. 

Walter H. Wilkening, diamond mer- 
chant in the Andrews building, made a 
short tour into Indiana during the week. 
William Mecklenborg of the Wilkening 
firm, has returned from a trip to Macon, 
Ga. 

C. W. Brown, optician and jeweler, 
formerly located at 4621 Main Ave., 
Norwood, has taken a new location. He 
has leased a larger store at 4544 Main 
Ave., from the Cincinnati Land Shares 
Co. for a period of three years at a 
total rental of $4,400. 

Mrs. Albert Sauer, wife of the presi- 
dent of A. Sauer & Co., sailed recently 
on the Aquitania for a two months’ tour 
of Europe. She will visit France, Ger- 
many, Holland and England. Mrs. 
Sauer was accompanied by: her parents, 
Mr. and Mrs. H. H. Konerman. 

A woman giving her age as 26 years. 
and her address as North Bend Road, 
was bound over to the Grand Jury under 
bond of $1,000 in Municipal Court, Wed- 
nesday of last week. She is charged 
with forgery and having uttered a false 
check. Mrs. Elmer Greiwe, 1801 Sher- 
man Ave., Norwood, charged the de- 
fendant with obtaining a watch on 
credit by using her name. The watch 
was bought from the Budford Jewelry 
Co., on Vine St. 

C. Ed Richter of the Richter & Phillips 
Co., is going the entire round of chair- 
manships. He has acted as chairman 
for a number of political candidates and 
also was chairman of the executive com- 
mittee for the annual outing for or- 
phans given by the Cincinnati Automo- 
bile Club at Coney Island in June. Now 
he has been selected as officer of the day 
for the General Protestant Orphan 
Asylum outing to be held Sunday, Sept. 
8. This outing is staged on the grounds. 
at Burnet and Melish Aves. each year 
to raise funds for the institution which 
does not come within the province of 
the Community Chest. 

Max Greenwald, jeweler, 531 Walnut 
St., gave up a four-year lease in order 
to take on a new 10-year lease for his. 
store in the Strand Theater building. He 
not only gets the store but also the entire 
second floor of the theater structure 
where he will install a large gift shop 
as an added feature to his jewelry estab- 
lishment. The lease dates from Aug. | 
and is for 10 years at an annual rental 
of $15,000 or $150,000 for the term. Mr. 
Greenwald will install a new set of fix- 
tures in the store and an entirely new 
outfit of cases on the second floor. He 
intends to enlarge his jewelry establish- 
ment and also start a clothing store 
along with the gift shop. The lease was 
obtained from the Cincinnati Theater 
Co. 








Abe Gordon, formerly manager of 
Poland’s jewelry store, Wilmington, 
Del., has opened a store of his own 
which is located at 625 Market St., Wil- 
mington. The business is being operated 
under the style of Gordon’s Jewel Shop. 
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Carl Mulheim, formerly of Mulheim 
& Sons, Ellis, Kan., has opened a jewelry 
store at Sharon Springs, Kan. 

Philip Rose, formerly with Charles 
Leonard, has taken a _ position with 
Bangs & Co., Salina, Kan. 

W. F. Ash, of Haven, Kan., stopped 
over a day on his way to his old home 
in Indiana for a visit. He will also stop 
here on his return. 

Mr. and Mrs. E. O. Baumgarten and 
son were in Chicago the week of Aug. 6, 
attending the jewelry and gift shows 
there. 

Mr. and Mrs. A. Y. Boswell, of Bos- 
well & Co., Tulsa, Okla., were guests of 
Mr. and Mrs. E. A. Kiger Sunday, Aug. 
5. 

Al Williams, Pittsburg, Kan., has 
opened a branch store at Coffeyville, 
Kan., of which Edward Wall is man- 
ager. 

George L. Goldman, Democratic mem- 
ber of the city council, was sworn in as 
a member of the grand jury which is to 
serve for the rest of the spring term of 
Circuit Court. 

Noole R. Fuller and George H. Ed- 
wards, of the Edwards-Ludwig-Fuller 
Jewelry Co., and Ward M. Lewis, of the 
C. B. Norton Jewelry Co., were in Chi- 
cago the week of Aug. 6. 

Edgar Hoefer, credit manager of the 
C. A. Kiger Co., has returned from a 
fishing trip in the North. Raymond 
Schneider, of the diamond department, 
is away for a couple of weeks. R. D. 
Rainsburg, manager of the jewelry de- 
partment, has driven to Chicago for a 
visit. 

An antique French clock valued at 
$500 was stolen Aug. 9 from the home 
of Mrs. Frank S. Casey, 3009 Flora 
Ave, widow of Frank S. Casey, pur- 
chasing agent of the school board. The 
clock was purchased from the Jaccard 
Jewelry Co. 60 years ago for $280 by 
Mrs. Casey’s father-in-law and given to 
her husband 16 years ago. She said she 
believed the clock was more than 100 
years old. It still kept perfect time. 

C. E. Thistle, of the Woodstock-Hoe- 
fer Watch & Jewelry Co., with his wife 
and family, has returned from a stay 
of several weeks at Nipigon Bungalow 
Camp, Nipigon, Ont. They made the 
trip by motor and stopped en route 
home to visit relatives in Iowa. B. E. 
Vaughn, of this firm, is visiting in Cali- 
fornia, Mo. Gilbert Cox, traveler, will 
be in the week of the Jewelry Show to 
look after his customers. 

Mrs. J. M. Cole, Dallas, Tex., who has 
been visiting her daughter, Mrs. C. S. 
Craven, and Mr. Craven for several 
months, has gone to California for a 
visit before returning to her home in 
Dallas. C. S. Craven has been in Chi- 
cago for the past week and while there 
visited the Jewelry and Gift shows. He 
will go on to New York for a combined 
business and pleasure trip. M. L. 
Straus, of Craven’s Diamond Shop, is 
visiting his parents, Mr. and Mrs. Mike 
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Straus, in Waco, Tex. Mr. and Mrs. 
Mike Straus recently celebrated their 
40th wedding anniversary. C. S. Cra- 
ven has discontinued his discount sale in 
the jewelry store but the sale is still on 
in the art and gift shop. 

The Goldman Jewelry Co. is display- 
ing in one of its windows the trophies 
given by Kansas City business men to 
the 110th Engineers who are in their 
annual encampment at Nevada, Mo., 
from Aug. 10 to 25. Each year the 
guardsmen have spirited competition for 
these prizes with the result that the effi- 
ciency of the regiment is increased. 
There are about a dozen silver cups on 
display. In addition to these cash 
prizes of $25 and $50 each, and other 
awards are given. 

Among the recent visitors to this city 
were: W. T. Brown, Sterling, Kan.; C. 
J. Morrison, Olathe, Kan.; J. A. Zim- 
merman, Warrensburg, Mo.; E. L. Boo- 
her, Topeka, Kan.; Gene Weber, Lexing- 
ton, Mo.; W. F. Ash, Haven, Kan.; R. 
J. Gordon, Las Vegas, N. M.; A. J. 
Johnson, Polo, Mo.; Miss Gertrude Mc- 
Inerney, Parsons, Kan.; George R. 
Holmes, Hennessy, Okla.; George Gla- 


‘ser, Pratt, Kan.; L. Megede, Richmond, 


Mo.; E. E. Rivers, Tucumcari, N. M.; 
N. T. Brown, Sterling, Kan. 

Max Schmidt, of the material depart- 
ment of the Edwards-Ludwig-Fuller 
Jewelry Co., is spending two weeks with 
the Boy Scouts at their annual outing 
at Camp Dan Sayre, Noel, Mo. Mr. 
Schmidt is one of the scoutmasters. Ed- 
ward Fleur, credit manager of the Ed- 
wards-Ludwig-Fuller Co., is away for 
two weeks. Charles Frankenberg, city 
salesman, has returned from a_ two 
weeks’ visit in Chicago. J. H. Whitney, 
W. C. Vandel and Mettler Park, travel- 
ers for this firm, will be in the city the 
week of Aug. 20 to meet their many 
friends and customers who will visit the 
Jewelry Show. John Wolfe, formerly 
with this firm, has returned and will 
cover Texas and the southern territory. 

The Meyer Jewelry Co. supplied all 
of the costume jewelry for the Fashion 
Show which was a feature of the eighth 
semi-annual meeting of the Southwest 
Retail Merchants council the week of 
Aug. 6. The Fashion Show was held 
in El] Torreon ballroom Tuesday evening, 
Aug. 7. Twenty-four sets of costume 
jewelry were worn in the show. Most 
of the sets consisted of chokers, earrings 
and bracelets. Twelve of the models 
who wore black gowns wore novelty 
sets, each with different colored stones. 
Some of the most effective from a dis- 
play standpoint were the novelty sets 
with red stones and unusually long ear- 
rings, with sterling setting. Pearls and 
colored stones, pearl necklaces with jade 
pendants and pearl chokers were very 
popular. Rose colored stones and gold, 
amber and gold and chalcedony necklaces 
were also shown. Crystals were shown 
with evening gowns to good effect both 
in short and long strands. For daytime 
wear chokers were displayed more than 
other lengths. Miss Fawn Yates, of the 
Meyer Jewelry Co., selected the jewelry 
for display in the show. 
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W. R. Shook, Capac, Mich., stopped 
off in Detroit this week while on his way 
to Chicago and Elgin, IIl. 

Jose Winsen is at his office again fol- 
lowing an eastern trip, during which he 
visited Boston, New York and other 
eastern cities. 

L. A. Gautherat, president of the E. 
H. Pudrith Co., wholesale jewelers, 
passed a few days in Chicago attend- 
ing the jewelers’ exhibition. 

J. E. Clevenger, wholesale jeweler in 
the Liggett building, left this week for 
a motor trip that will take him to In- 
dianapolis. 

William H. Horton and daughter of 
Flint were in Detroit this week and 
made special calls on the wholesale 
houses, buying new merchandise for the 
fall trade. 

Miss Pauline Light, of the Americus 
Watch Co., and Miss Frieda Ward, of 
the Kagan jewelry organization, have 
recently returned from a motor trip 
that took them down into Ohio and 
West Virginia. 

Jerry Nay, of the Scribner & Loehr 
Co.’s sales force, who has been in a De- 
troit hospital for some time, following 
an operation for appendicitis, is so far 
recovered that he is expected back at his 
duties again within a week. 

Frank Finney, engraver in the Metro- 
politan building, is still reported seri- 
ously ill in a Detroit hospital. Joseph 
Horwitz, of Wachler’& Horwitz, whole- 
sale jewelers, also is reported quite ill 
and in a Detroit hospital for treatment. 

The Enggass Jewelry Co., 223 Monroe 
Ave., in the downtown shopping district, 
is celebrating its 63rd anniversary. It 
has the distinction of having sold wed- 
ding rings and other merchandise to 
the grandparents of many young mar- 
ried couples in Detroit. 

The Greater Detroit Retail Jewelers’ 
Association has arranged an elaborate 
program of sports for the picnic, which 
will be held at Put-in-Bay out in Lake 
Erie on Aug. 21. There will be all sorts 
of games and refreshments. 

The Sallan retail jewelry organiza- 
tion has installed an attractive new elec- 
tric sign, the base of which is arranged 
to hold the Sallan clock, one of the land- 
marks at Woodward Ave. and State St. 
It is in keeping with other striking il- 
luminated signs in the immediate vi- 
cinity. 








The creditors of Fred C. Davis, doing 
business under the style of L. Kimball 
& Son, 81 Merrimack St., Haverhill, 
Mass., are being informed that Mr. 
Davis has executed an assignment under 
date of Aug. 10, to George Mitchell and 
J. Bradford Davis. The assignment in- 
cludes all of the concern’s property ex- 
cept that which is exempt from attach- 
ment. The assigned property is being 
held in trust for the benefit of creditors. 
Mr. Mitchell, one of the assignees is lo- 
cated at 111 Merrimack St., Haverhill. 
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Curtis Elliott, designer for Skinner 
& Co., 907 Title Guarantee building, is 
back from a fishing excursion of sev- 
eral days. 

Martin Balisoff, of E. A. George, Inc., 
wholesale jewelers, 707 Title Guarantee 
building, has returned from a visit to 
the East where he went on business. 

David Miller, importer of diamonds, 
501 Title Guarantee building, with his 
family is enjoying a much needed rest 
at Catalina Island. 

Sam Kleinman, wholesale jeweler, 704 
Title Guarantee building, went by the 
Maddox air line to San Francisco last 
week to visit his daughter. 

Henry Schlegel, with the Hill St. 
jewelry house of George D. Davidson, 
passed a few days recently at San 
Diego. 

Sam Moss, of the Moss Jewelry Mfg. 
Co., Title Guarantee building, is taking 
a motor tour to the High Sierras. He 
will be gone two weeks. 

Louis Sherman, representative of 
Reiner & Berkow, New York city, has 
left here for San Francisco and is ac- 
companied by Mrs. Sherman. 

Mr. and Mrs. R. Von Dack, Tracy, 
Cal., spent a few days in Los Angeles, 
going from here to San Diego, from 
where they left this week for home. 

Mr. and Mrs. E. W. Reynolds were 
visitors to the conference of wholesale 
jewelers held at Indianapolis, Ind., re- 
cently. Mr. Reynolds is head of the 
wholesale jewelry house which bears his 
name in the Metropolitan building. 

Dave Nelson, wholesale jeweler, fifth 
floor, Title Guarantee building, is back 
after an outing at Big Bear Lake, in the 
San Bernardino mountains. Mr. Nel- 
son entertained a party at his hunting 
lodge at the lake. 

Mrs. Clarence Siebert, whose husband 
is a member of Siebert Bros., wholesale 
jewelers, 812 Title Guarantee building, 
is on her way to Boston, where she will 
remain two months visiting her rela- 
tives. 

Lewis Jabner, formerly a wholesale 
jeweler in the Chester Williams build- 
ing, has opened a retail store at Eighth 
St. and Vermont Ave., where he has in- 
stalled the latest equipment and has put 
in a new stock of merchandise. 

M. M. Haviland, formerly with Dona- 
van & Seamans, 743 South Broadway, 
has severed his connections and em- 
barked in business for himself at Ar- 
cadia, where he will conduct a repair 
shop and carry a small line of jewelry 
and watches. 

William Stromberg, 1092 North West- 
ern Ave., is opening a new store in the 
Warner building, Cahuenga Ave. and 
Hollywood Boulevard. It is probable 
that Mr. Stromberg will operate both 
stores, at least, for a considerable time. 
He expects to have the new store run- 
ning by or before Sept. 15. 

Al Cutter, bookkeeper for the James 
A. Apffel Co., 514 Title Guarantee build- 
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ing, wholesale jeweler, has severed his 
connections and gone with the Richfield 
Oil Co. James A. Apffel, president of 
the company, has returned from a so- 
journ at Del Monte where he spent most 
of his time golfing. 

A. H. Bahms, retailer, San Fernando, 
is opening a new store at Ventura, which 
he will operate in connection with his 
San Fernando store. He is equipping 
the Ventura store with the latest appli- 
ances and fixtures and will have one of 
the most attractive establishments in 
Ventura county. 

M. T. Levy, credit and office manager 
for the E. Bastheim Jewelry Co., Title 
Guarantee building, with Mrs. Levy, 
passed a week at San Diego, returning 
to his duties last Monday. E. Bastheim 
and Mrs. Bastheim have returned from 
an outing at Del Monte, a popular polo 
and tennis resort near San Francisco. 

S. F. Lindstrum has been appointed 
by the International Silver Co. as an 
assistant to the several managers of de- 
partments at the Los Angeles branch, 
807 Metropolitan building. James D. 
Bridges, manager of the sterling silver 
department, is overjoyed at the recovery 
of his little daughter from a siege of 
typhoid fever, which lasted three weeks. 

Miss Evelyn Burdman has returned 
from a month’s sojourn spent in mak- 
ing a trip to Alaska. Miss Burdman has 
been secretary to E. Gerson, wholesale 
jeweler, Title Guarantee building, for 
five years and Mr. Gerson says she is 
one of the most charming employes he 
has had in his 48 years of business here 
in Los Angeles. 

Gail Reingold, head of a credit jewelry 
house in Portland, Ore., arrived here 
last week and met Mrs. Reingold, who 
had been visiting friends, and the cou- 
ple with Mr. and Mrs. Lewis Roth, 
wholesale jeweler, 701 Chester Williams 
building, passed a few days at Catalina 
Island. Mr. and Mrs. Reingold left for 
the North last Monday. 

Andreini & Smith, manufacturing 
jewelers, 710 Title Guarantee building, 
are making extensive alterations in their 
factory and offices. Larger space is 
being utilized for offices and these are 
being refitted with new desks and other 
appointments. L. J. Andreini, senior 
member of the firm, is on his way to 
New York on a buying trip during which 
he will devote some time to recreation. 

Jewelers are being attracted by the 
enormous neon-lighted clock which is 
displayed in front of the Royal Credit 
Jewelry store at 708 S. Hill St. The 
clock dial is 12 feet in diameter, the fig- 
ures and rim being fitted with gold and 
red neon illuminated appliances. The 
owners have also made extensive altera- 
tions in the store which afford more 
efficiency and economy of space. 

J. S. Wooster, president of the Woos- 
ter Optical Co., San Francisco, guest of 
Paul D. Walsh, of the P. D. Walsh 
Jewelry Co., Title Guarantee building, is 
so delighted with the climate of the 
Southland, that he is deferring his re- 
turn to the Bay City. He is spending 
much of his leisure in playing golf at 
the noted Palo Verde Club, near Re- 
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dondo, where Mr. Walsh is enjoying 
himself at his summer home. 

A. Moss, wholesale jeweler, 515 Title 
Guarantee building, with his wife and 
daughter, has completed a seven weeks’ 
tour of the continent, during which his 
speedometer clicked off 10,109 miles. He 
drove from here to New York, thence to 
Montreal, Canada, and from _ there 
wended his way leisurely through to 
Chicago, Yellowstone Park, and through 
Yosemite Park, San Francisco to Los 
Angeles. 

Philip J. Wolmer, 408 Guarantee build- 
ing, wholesale jeweler, is preparing to 
take a trip to Imperial Valley with a fall 
line of novelties, watches and general 
jewelry. Harold Stotsky, salesman for 
the same house, is on his way to cover 
Southern territory. Leon Jacobson, 
salesman, has returned from a sojourn 
and will start next week for his annual 
trip to the San Joaquin valley, going as 
far as Sacramento. 

F. S. Moody and J. A. Moody, com- 
prising the firm of Moody Bros., 907 
Title Guarantee building, are both in in- 
tensive training for the bowling tourna- 
ment to be held early next month be- 
tween the members of the Los Angeles 
Bowling League in which there will be 10 
teams entered. The Moody brothers are 
expert bowlers and intend to take down 
some of the numerous prizes, individu- 
ally and with the team they will enter 
for the firm. 

St. Elmo Coombs, with Sunderland & 
Miller, wholesale jewelers, 807 Title 
Guarantee building, returned from a 
business trip through the southern part 
of California and leaves this week for 
his northern tour. Miss Helen S. Sun- 
derland, daughter of W. B. Sunderland, 
president of Sunderland & Miller, is 
convalescing from a surgical operation 
at the Good Samaritan hospital. Miss 
Sunderland was with her father at the - 
Gift Show recently held in San Fran- 
cisco and developed appendicitis. 

Mrs. P. H. Dunn, wife of President 
Dunn, Armer & Brown Co., Inc., dealer 
in jewelers’ materials, tools and sup- 
plies, 504 Title Guarantee building, and 
baby, left last Sunday for Washington 
Courthouse, Ohio, to spend a month at 
the old home, Mr. Dunn having been in 
business in that city when a boy. Charles 
Schwenck, salesman, goes next week 
with the American Legion to attend the 
convention at Stockton. Mr. Dunn him- 
self will try to get a few weeks off for 
a trip to the High Sierras, after the 
men now out on vacation return to their 
duties. 

E. B. Kizer, 5717 Pasadena Ave., met 
with a misfortune last week when the 
building in which he is located caved in, 
ruining his stock worth several thou- 
sands of dollars. It is a question whether 
insurance covers any of his loss, as the 
collapse of a building in process of be- 
ing razed is not considered covered un- 
less by the contractor who is doing the 
wrecking. Mr. Kizer was about to re- 
move his stock to 5635 Pasadena Ave. 
into a new building, where he is having 
new fixtures built in and more commo- 
dious quarters. He now will move a 
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little sooner than intended, but will have 
to supply new goods, as all of his show- 
case stock and wall merchandise is 
buried under tons of plaster and wreck- 
age. 

Charles A. Elliott, Kinsey & Elliott, 
wholesale jewelers, 303 Jewelers build- 
ing, is at Lake Tahoe. He will return 
next week. 

A. Lipstein, A. Lipstein & Co., dia- 
mond importers, 904 Title Guarantee 
building, has returned from a business 
trip to San Francisco. 

Charles L. Andrews, with Carter, 
Gough & Co., Newark, N. J., after a 
week’s stay in Los Angeles, left last 
Saturday for San Diego, from where he 
will go to San Francisco. 

Kazanjian Bros., lapidarists, have 
opened offices at 422 Metropolitan build- 
ing. The young men were formerly 
connected with the Paris Lapidary Co. 
of New York and Paris. 

Jack Roth, president of Jack A. Roth, 
Inc., 404 Metropolitan building, is in 
Sacramento this week and next week he 
will visit San Francisco. He will be 
back about Sept. 1. 

H. R. Berger, El Centro, while on his 
way to San Francisco, stopped in Los 
Angeles for a few days to visit H. D. 
Robinson, of the Berson-Measer Jewelry 
Co. 

E. M. Saron, of San Diego, connected 
with Baronov’s jewelry house, was in 
Los Angeles last week with a party of 
friends. Mr. Saron was here on a pleas- 
ure trip. 

Fritz Russell, formerly in the firm of 
H. A. Russell, rings and mountings, 718 
Metropolitan building, has withdrawn 
from the firm and is going into the lum- 
ber business in the northern part of the 
State. 

George Hoffenberg, jeweler, Berkeley, 
with Mrs. Hoffenberg, were Los Angeles 
visitors last week, being old friends of 
Jesse Measer, of the Berson-Measer 
Jewelry Co., 403 Jewelers building. Mr. 
Measer, however, was absent on a busi- 
ness trip North. 

Eugene Waterbury, formerly with 
W. C. Lean, San Jose, manufacturing 
jeweler, was in Los Angeles recently 
looking for a location. He has not de- 
termined anything definitely yet but has 
several propositions, one of which he 
says he may accept. 

A. D. Bennett, wholesale jeweler, 409 
Jewelers’ building, left last Monday for 
Providence, R. I., to see his mother. Mr. 
Bennett will stop for a few days in New 
York city, calling on some of his friends 
and business acquaintances. He will be 
absent for one month. 

Among the representatives of Eastern 
houses seen in the city recently are 
Howard Lefebre, with F. M. Whiting & 
Co., silverware manufacturers, North 
Attleboro, Mass.; “Bill’’ Coombs, Sloan 
& Co., New York city; Irving Klampert, 
with the Benj. & Edward J. Gross 
Co., New York city. 

J. A. Friedman and C. H. Gessler of 
the firm of Friedman-Gessler, wholesale 
jewelers, 405 Jewelers’ building, have 
both returned from their sojourn. Mr. 
Friedman was at Santa Monica fishing 
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and bathing, while Mr. Gessler went to 
San Francisco to gain some new ideas 
from business associates in that city. 

August Kunkle, with the wholesale 
house of H. A. Russell, 718 Metropoli- 
tan building, will start Monday, Aug. 
20, for a business trip which will carry 
him to New York. Irving Oreck, travel- 
ing representative, has returned from a 
trip to Seattle and the intermediate 
points. He reports a great improve- 
ment in conditions. 

A. M. Walker, manager of the Los 
Angeles branch of A. I. Hall & Son, 
Inc., 800 Metropolitan building, has gone 
to San Francisco for a business confer- 
ence at the concern’s headquarters. He 
will be gone for a few days. E. A. 
Carter, with the same house, has re- 
turned from a trip to San Francisco and 
the Russian river region. He was gone 
two weeks. 

Among the out-of-town retail jewelers 
seen here recently are: William Neit- 
field, Oceanside; Mrs. Herber Gould, 
Gould Jewelry Co., San Bernardino; 
Mrs. Seibak, Andrew Seibak, Antioch; 
Arthur Cohen, Arthur’s Jewelry Co., San 
Bernardino; H. R. Berger, El Centro; 
George O. Durham, Long Beach; J. Her- 
bert Hall, Pasadena; Armand Jessop, 
San Diego; E. T. Stoddard, Whittier; 
Charles E. Perham, San Diego. 

Roger W. Cannon, salesman for Koke, 
Slaudt & Co., wholesale jewelers, 806 
Metropolitan building, left last Monday 
for his fall trip in the Denver-West ter- 
ritory, and will include the Northwest 
section on this occasion. Hubert A. 
Wood, vice-president, left last Monday 
for his territory which takes him as far 
as Denver. He will be gone 10 weeks, 
taking a line of costume jewelry and 
bags. 

Wedding bells rang out Saturday, 
Aug. 11, for Cecil Mullen, salesman for 
Sischo & Sons, and it was in the nature 
of a surprise to Mr. Mullen’s employers. 
The young man had quietly made all ar- 
rangements for the marriage ceremony 
and had been given the two weeks for 
vacation. He consulted with his fiancee, 
Miss Vera Schock, of the nearby town 
of Huntington Park, and the couple con- 
cluded final arrangements and were 
married Saturday noon. They left im- 
mediately for their honeymoon at San 
Diego. On their return they will make 
their home at Huntington Park. 

Curtis Elliott, designer for Skinner & 
Co., wholesale and: manufacturing jewel- 
ers, 907 Title Guarantee building, is the 
envy of all southern California jewelers, 
for he holds the record of catching, with 
light tackle and a split bamboo rod, an 
oil shark weighing 150 pounds. It was 
a battle of several hours but the disci- 
ple of Izaak Walton conquered. Last 
year Mr. Elliott won the prize for hook- 
ing and landing a sea-bass weighing 48 
pounds, the heaviest bass caught during 
1927. The oil shark was caught off 
Manhattan Beach, 20 miles from the 
heart of Los Angeles. 

S. D. Seamans, Jr., with Donavan & 
Seamans, 743 South Broadway, is spend- 
ing his week-ends at Brentwood Park. 
He is enthusiastic over golf. J. G. Dona- 
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van, Jr., is at Catalina Island for the 
heated period, having a bungalow at 
that attractive resort. Anthony Westoff, 
of the watch department, started on his 
vacation but was taken ill and was 
forced to spend the greater part of his 
“time off,’ at his Whittier home. J. 
Vernon Smith, in charge of the station- 
ery department, also met with misfor- 
tune on his vacation. He had started by 
motor for the North and when 100 miles 
out of Los Angeles, the chuck holes in 
the road overturned the car and he and 
his mother were injured. Mrs. Smith 
suffered a broken rib but her son was 
only bruised. They were forced to leave 
the auto to be repaired and come back 
to Los Angeles by train. 

An important conference was held at 
the Biltmore hotel last week between 
Julius Young, Oakland, president of the 
California Gold and Silversmiths’ Asso- 
ciation, and James A. Montgomery, Los 
Angeles; J. Herbert Hall, Pasadena; 
Armand Jessop, southern California, 
members of the executive committee, and 
H. Preston Smith, president of the 
George D. Davidson Jewelry Co., Hill 
St. The coming State convention, which 
had been tentatively set for October 4, 
5 and 6, formed the topic of discussion, 
and was made permanent. The five 
men had dinner and carried on their dis- 
cussion until 12 o’clock midnight and 
the southern members approved heartily 
of the action of the northern officials, 
both as to the dates and the program. 
During the meeting, Bartley Doyle, of 
Philadelphia, will attend and address 
the delegates. A banquet will end the 
convention. 











Clara M. sie wife of Henry 
H. Addenbrooke, president of the George 
Bell Jewelry Co., died Aug. 5. 

In some unaccountable manner a $365 
bar pin was taken from the showcase 
of the jewelry department of the Denver 


Dry Goods Co. The exact time of its 
disappearance is not known as it had 
been on display several weeks before it 
was missed. 

A robber entered the jewelry store of 
C. L. Levy, 1412 17th St., about 4 p. m., 
one day recently and with a gun sought 
to stage a hold-up. Mr. Levy told him 
“nothing doing. You can’t get away 
with it even if you shoot me, and you'll 
have to do that before you get any- 
thing.” The man started to run and 
then Mr. Levy began shooting. He 
missed his man and the robber escaped. 








A squad of policemen from the Second 
District Station was recently called to 
the Lewis M. Nelson jewelry store at 
1103 Broadway, Camden, N. J., when 
the burglar alarm in this establishment 
started to ring. After a thorough 
search, the police could find no trace of 
burglars and it is believed that crossed 
wires caused the alarm to be set in mo- 
tion. 

















August 16, 1928 





J. J. Sommer is in Los Angeles on a 
business trip. 


After a month’s vacation, Miller- 
Steinau, 646 Jesse St., have reopened 
their factory. 

Sam Kierski and Al. Kierski are both 
in the South. They report business good 
and are sending in some nice orders. 

Alfred Nathan, Coast representative 
for the Star Ring Mfg. Co., has re- 


* trned to San Francisco after a _ suc- 


cessful trip South. 

J. W. King, just back from Los An- 
geles, has left for Portland and Seat- 
tle. He reports that business in the 
South has improved. 

Jules Schwob of Adolphe Schwob, 
Inc., is expected here for a visit, at the 
offices of William Fulton, Pacific Coast 
representative of the corporation. 

On the eve of leaving for a trip to 
include southern California and the 
Northwest, Louis Ostby stated that he 
had just taken over a line of costume 
jewelry and was preparing to show it 
to the trade. 

Stanley J. Beard, Kielty & Beard, is 
covering his territory in Oregon, Wash- 
ington, Idaho and Montana and is send- 
ing in some encouraging orders. James 
L. Callen is in northern California for 
the same concern. 

Among manufacturers’ representa- 
tives visiting the trade here are: George 
A. Jochum of Maurice Tishman, New 
York; Harry C. Maybaum, Maybaum 
Bros., Inc.; Louis E. Sherman, Reiner 
& Berkow; George A. Fox, the Fox Mfg. 
Co. 

Alfred H. Bullion, after visiting the 
Northwest and covering the South, re- 
turned here and has engaged A. Groo- 
man and F. A. McKenzie. On July 1, 
Mr. Bullion’s business for the half year 
was one-third ahead of that of the cor- 
responding period in 1927. 

A mechanics’ ‘mate on the submarine 
S-15, who .had ‘been selling diamonds 
among his navy friends for Burnett 
Bros., was arrested on July 21, accused 
of embezzling $2,000 from the firm. Sid- 
ney Burnett of the San Francisco store 
of the firm, swore to the warrant. 

News of the death of Herbert Tour- 
telott was received here with very sin- 
cere regret. At the offices of S. Wurk- 
heim & Co. it was stated that “Herb,” 
as he was affectionately called, had been 
visiting the trade on the Coast for over 
30 years. He was here only a short 
time ago. 

Fred L. Lee and Fred L. Lee, Jr., of 
Fred L. Lee & Co., are making their fall 
trip, covering all the territory, both 
North and South. At their office it is 
stated that they find quite an improve- 
ment in general business conditions. 
They are finding novelty and costume 
Jewelry in big demand. 

Lawrence Ghere, alleged Chicago 
gangster, wanted in that city for jewel- 
ty robberies and in Indianapolis for 
murder, is fighting extradition. Accord- 
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ing to police, Ghere is not adverse to go- 
ing to Chicago, but he is making every 
effort to avoid being sent to Indianapolis 
to answer the murder charge. 

Out-of-town retail jewelers visiting 
the trade include: J. G. Beard, Mar- 
tinez, who is spending a few days here; 
E. H. Claperton, Porterville, who is here 
on a brief sojourn; L. A. Mead, Santa 
Clara, Cal., who is here with Mrs. Mead 
end their family, returning from a mo- 
toring’ trip through the Northwest; Tom 
Monk, Sacramento; H. Ginsberg, Reno, 
Nev., and C. Mantele, Stockton, who has 
just returned from a pleasure trip to 
Donner Lake, Cal. 








Pacific Southwest 


Miss Murphy, who frequently buys 
for the H. J. Kuechler Co., Stockton, 
Cal, jewelry firm, is expected home from 
San Francisco, convalescent, after 
spending some time in a hospital. 

In the store he has opened at 12 Lo- 
cust Ave., Long Beach, J. C. Vans is 
specializing in watch repairing and in 
chime clocks. He formerly owned a 
jewelry store in San Bernardino. 

A beautiful new store has been 
opened by the San Luis Jewelry Co., on 
Higuera St., San Luis Obispo, Cal. The 
concern is owned by L. M. McManus, 
who has been receiving many congratu- 
lations on the modern decorations and 
display facilities of his new establish- 
ment. 

The Southern California Co. is the 
name of a new jewelry store opened in 
Riverside, Cal., by W. A. Pilch, who is 
handling a general line of jewelry with 
the addition of a diamond brokerage 
business. The place of business is at 739 
W. Eighth St. Mr. Pilch is assisted by 
Charles Penington, who was formerly 
in the jewelry business in Riverside, a 
city where Mr. Pilch has resided for 
the past 27 years. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ending Aug. 13, 1928 

The U. S. Assay Office reports: 


Gold bars exchanged for gold 


co RR per tse py ane pore $740,749.75 
Gold bars paid depositors...... 100,929.60 
BR MMNN 00g Wore lava atSrata felaue @oateanors $841,679.35 


Of this gold bars exchanged for gold 
coins are reported as follows: 








Date Exchange 

PR Bios as Sac wtreieicem nie Raai erie $378,831.62 
i" MiG aio ota wins ano mae 41,307.72 

: BP oon oases aioe aa aaa teen 60,764.42 

OSA ial cs cus Aelstevain) caste toate ats 106,057.32 

BITE oie Sevisi-a. osce6: kaon Sohn ase nee me 98,253.98 

ee CB eaves so calaiahe aida coleeaveeree 55,534.69 

SEO. 6 ois oie usar eioreew eens $740,749.75 








Something new in the way of auction 
sales was attempted recently by Wil- 
liam Stromberg, whose jewelry store is 
located in Hollywood, Cal. Mr. Strom- 
berg, who is offering his entire stock at 
auction entertained his patrons recently 
with a musical concert, and served re- 
freshments to those in attendance. 
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Minneapolis and St. Paul 





‘John P. Mullaney, secretary and treas- 
urer of the retail jewelry firm, Frank 
A. Ubel, 12 E. Seventh St., St. Paul, 
has returned after a short rest. 
Andrew M. Hoaglund, retail jeweler, 
321 W. Lake St.,. Minneapolis, has 
changed his policy of having an assist- 
ant to handle the optical work in his 


store. He takes care of this service 
himself. ; 
Nelson & Nelson, manufacturing 


jewelers, 1324 W. Lake St., Minneapolis, 
have improved their property by the 
erection of a garage. Hugo Nelson of 
this firm was in Chicago for the recent 
jewelry show. 

Milton F. Gravender, head of the dia- 
mond department, J. B. Hudson & Son, 
Inc., retail jewelers, 33-35 S. Seventh 
St., Minneapolis, with Mrs. Gravender 
and their son, have been motoring to 
Colorado Springs, Pike’s Peak and 
through the Black Hills. 

Edward Greenberg from the Minne- 
apolis office of the Julgar Co., wholesale 
jewelers’ supply firm, 100 N. Seventh 
St., has been spending about a month 
at the Detroit branch of the firm. Mr. 
Greenberg handles the Julgar line of 
watches as his specialty. 

W. R. Cooper of S. H. Clausin & Co., 
wholesale jewelers, 17 S. Sixth St., 
Minneapolis, expects to leave on Sunday 
night, Aug. 29, for Grand Forks, N. D., 
to attend the North Dakota Retail 
Jewelers’ Association convention. C. E. 
Blanchard, Northwest traveling man for 
the firm, is to be in attendance. 

Elmo B. Roper, Jr., son-in-law of E. 
Paul Shaw, head of the gold department, 
J. B. Hudson & Son, Inc., Minneapolis, 
has been in the South, traveling for the 
Seth Thomas Clock Co. Mr. Roper re- 
cently sold his retail jewelry business at 
Creston, Iowa, which he had for six 
years. 

Representatives from the East, who 
recently called on the Minneapolis retail 
trade included Mr. Bernstein, Harry 
Tropin; R. M. Blake, Krementz & 
Co.; A. Chouffet, M. B. Bryant & 
Co., Inc.; A. J. Gannon, Tuttle Silver 
Co.; F. H. Harrison, La Pierre Mfg. 
Co.; Otto Hinrichs, Morris Kaplan & 
Sons; Lawson Jaffe, S. Wechter Co.; A. 
Gerald Lavelle, Watson Co., and the 
Thomae Co.; Charles W. Lawrence, 
Bock-Lewis Co. 








Prof. Frank B. Wade of Indianapolis, 
well known to the jewelry trade as an 
authority on gems and the author of a 
number of articles on the subject that 
have been published in THE JEWELERS’ 
CIRCULAR, has been booked to lecture 
before the Institute of Chemistry, held 
under the auspices of the American 
Chemical Society at Evanston, Ill. Prof. 
Wade will talk on “Man Made Gems” 
and the lecture will be illustrated with 
a number of synthetic stones which were 
recently shown in the Heller exhibit at 
the Chicago Jewelry & Allied Trades 
Show. 
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No. 2501—Relish Dish 


Our New “Louis Quatorze” Design 


Colored Glass Insert, Rose, Amber or Green, Holder in 
Antique Gold Finish. 6%” Diameter. 





No. 7022—Covered Candy Dish 


Our New “Gypsy Basket Weave” Design 


Covered Candy Dish with Colored Glass Insert, Rose or 
Green, Holder and Cover in Antique Gilt or Silver Finish. 


Visit Our Display at the National Gift and Art Show, Adelphia 
Hotel, Philadelphia, Pa., Room 1002, August 27th to September Ist. 


Represented by Jerrold H. Barbour 
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No. 1306—Be 













verage Set 


Our New “Modernistic” Design 


Consists of Four Colored Glasses and Sippers with Server. 


Moderne Oxidized Finish. 





No. E. M. 8151-H—Mirror Tray 


Our New “Empireware” Mirror Trays 


; Antique Gold Finish Rim. 
Outside Diameter 124%”, Mirror Diameter 10”. May Also 
3e Had in Oval or Oblong. 


Engraved Mirror Glass with 


Visit Our Display at The Associated Eastern Exhibitors Show, 
Hotel Statler, Boston, Mass., Room 435, September 10th to 14th. 


Represented by Charles J. Paquette 


“Where Novelties Originate” 


New York Representative 


Philip E. Ebb M. W. Carr & Company, Inc. 


Room 516 


Fifth Ave. Building Manufacturers Since 1869 


200 Fifth Ave. 2 
New York, N. Y. West Somerville 


Massachusetts 





Pacific Coast Representatives 


Sunderland & Miller, Inc. 
807 Title Guarantee Bldg. 
220 West 5th St. 

Los Angeles, California 
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Hand Tooled and ‘Stamped Leather 


Artistic and eet Prednis Suitable for the Gift 
Department 
By MARY HOLM LEA 














ANY people are under the impres- . 


sion that genuine leather giftwares 
are just as exclusive in price as they 
are smart in appearance and a little out 
of the ordinary in workmanship and 
design. 

They will refer to Morocco, for in- 
stance, almost with bated breath, and 
hand-tooled Florentine is something to 
be mentioned only in a whisper. And 
making this sort of tradition their 
starting point, they are inclined to fight 
shy of leather giftwares altogether as- 
suming that such things are rather out 
of reach. 

Yet today the jeweler’s gift depart- 
ment can offer quite a good variety of 
dainty and useful things in leather to 
sell for as little as a $1 or $2, upward 
to $5 and $10; and very clever imita- 
tions of genuine leather may set the 
starting price at a point that gives a 
still wider range of possible purchasers 
in the store that is prepared to handle 
both. 

As one means of overcoming the com- 
mon idea of the costliness of leather, it 
is a good plan to arrange a display now 
and then in which price is made the 
chief appeal. Let it be clearly stated 
and understood that everything in the 
window, for instance, is offered at $1, 
and plan to get as many different things 
at this price as possible, so that the 
showing shall be really impressive. You 
will be surprised how many men as well 
as women will stop before such a win- 
dow; and many a time they will step in 
and buy something that happens to take 
their fancy—simply because they know 
just what they will have to pay for it 
without going in first and asking in 
order to find out. 


I know no better way of getting inter- 
esting sidelights on one’s advertising and 
selling policies than listening to com- 
ments of window shoppers outside the 
store, or of customers before the show- 
case inside; and a few such experiences 
might go a long way, I fancy, to lift 
the taboo that so many jewelers have 
laid upon the use of show-cards or price 
tickets in the store itself or in the 
windows. 

But although we feature. price in the 
kind of display I have suggested, don’t 
let’s do it even then as though this were 
the only thing that could be said. In- 
stead, if the display is so smart and 
tasteful and well arranged, with a dash 
of brilliancy about it in color harmony 
or contrast, that people notice these first 
and the price only secondarily, they will 
get the impression of quality very 
moderately priced rather than of cheap 
merchandise marked at a cheap price 
to clear. 

Hand-tooled leather is a work of art 
and can only be done by trained artisans 
who have given enough time and 
patience to master the craft and it 
seems a pity that an art of this kind 
is so easily and withal beautifully ex- 
ecuted by means of dies, thus accom- 
plishing with one pressure that which 
takes laborious hours to do with tools 
by hand. Yet such is the progress of 
the manufacturing world that with the 
use of dies a piece of leather is so 
stamped that it simulates a hand-tool 
piece so closely that it takes an expert 
to discover the difference. 

This is as it should be provided that 
the manufacturers or dealers do not 
pass the cheaper articles off as the 
genuine, which of course no reputable 


manufacturer or dealer would attempt. 

A jeweler in purchasing embossed 
leather goods should receive a guarantee 
that they are all hand-tooled if repre- 
sented as such and be sure that he buys 
from firms who are well known. There 
are large and reliable firms who make 
only hand-tooled leather goods. There 
are still larger firms who make both 
hand-tooled and die stamped leather 
goods, as there are firms who only make 
stamped goods; in any event if a jeweler 
buys right he can sell either class of 
goods at a good profit. Both are popu- 
lar lines and profitable ones to handle. 


Keeping the Gift Stock Up 
To Date 


NYTHING that is really effective in 
making the public appreciate the 
fact that the gift department of the 
jewelry store secures the new articles 
with all possible speed is bound to be 
of great help to the department in in- 
creasing its business because the aver- 
age gift buyers always want to be as- 
sured of the newness and freshness of 
the goods they are buying. 

Since this is the case it will be a good 
proposition for the gift department to 
some time make an extra special effort 
to secure new goods with all possible 
speed and to then stage a window dis- 
play which shows graphically just what 
speed has been accomplished. 

This can be done in this way: 

Take note of some real novelty illus- 
trated in the gift pages of this publica- 
tion. Clip this out and mount it on 
cardboard and underscore the date in red 
so that the date will be very noticeable. 
Then, by wire or telephone, order the il- 
lustrated article at once. 

When the article comes, get it into the 
show window at once with a card at- 
tached giving the date when it was re- 
ceived by your store. Also put a copy 
of the telegraphed order in the window 
and the clipped illustration. 

Such a display as this would have a 
very newsy touch which would get for 
it much more than the usual amount of 
attention accorded the average window 
display. 
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—~Jidy GiftWrap —_- 


= 
Makes ‘Ine Gift 
More BEAUTIFUL 


An appropriate design 
for every occasion 
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ID peonpesmtetd unusual, almost startling in their uniqueness 
are these wraps. Size 20x 30”, large enough to wrap the 
average big package or three to four smaller ones. There are 
a number of designs for each special event making up a line 
that will enable you to meet all demands thruout the year. 
All sheets are in full color. Thirty-four distinct, individual 
designs to select from. 

TIDY GIFT WRAP is a tissue paper with a silky texture 
that is inconceivably beautiful and has the strength of a 
piece of (kraft paper) several times its weight. 






At Christmas time, when special 
attention is given to the wrapping 
of “Yuletide” gifts, TIDY GIFT 
WRAP fills a long felt want—no 
more hours of planning and cut- 
ting to get attractive combina- 
tions of colors. The holiday de- 

signs are marvelous, with a choice 
e’ of ten to fifteen designs — some- 
thing to suit every taste. Apar- 7 
ticularly attractive paper. A riot | 
of color cries Merry Christmas at 
a glance. Everything that can pos- Packed 1n individual Cellophane en- 
sibly be desired in holiday gift velopes, 250 sheets in display Size 
wrap is offered. Think of the |]. of sheet 20x30” An ideal display 
chance that is given for individual] for gift shops and department stores. 
expression. Keeps the paper before your customer 


Member Eastern Manufacturers continually Ten designs can be seen 
Association. Will be on display at a glance. Make your holiday selec- 


} OH, , i ,A tion early. 
AS Onginal| he fan Geo swe 


Display Nolo 
to select from Ne elson (omp — Gift Jobbers 
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] 1326 W. WASHINGTON BLVD. 
CHICAGO Wanted 
On display at Kansas City Philadelphia New York and Boston Shows 
Baltimore Hotel Adelphia Hotel Imperial Hotel Statler Hotel 
Aug. 20 to 25 Aug. 27 to Sept. 1 Sept. 3 to Sept. 8 Sept. 10 to Sept. 14 
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Gifts for the Summer Trade 











Semi-crude hand-turne/ 
jug in several colors. 
Made by Woodland Pot- ; 
tery, Berkley Heights, , : Seven-inch glass vase in 

1 oe i Mexican glassware in light green and light blue. amethyst, blue, amber 





krom Talavera Importing Co., 322 E. Colorado St., or rainbow. Made by 
Pasadena, Cal. Spicer Studio, 532 E. 
Market St., Akron, 

Ohio 








Copy of a Stiegel glass 
bowl with etched sail- ; : 
ing ship. By Francois, | 
15th & Poplar Sts., es 
Wilmington, Del. ; - 


Leather portfolio in 
red, blue or orange, 
hand tooled in _ gold. 
Shown by G. H. Barrel 
& Co., 88 Broad St., 
Flower receptacles with metal tigers in va- Boston, Mass. 
rious finishes holding: the glass or flower 

pot holders. Made by Rustic Well Foundry, 

2050 Fairfield Ave., Bridgeport, Conn. 
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Picture depicting a Japanese scene made of butterfly wings. Shown by Owen 
Bros., 225 Fifth Ave., New York 
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A Flip | 
and Its Lit 





Release 
and Its Out 
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CAnpd they asked me how I did it, \ 
And I gave ’em the Scripture text, 

“You keep your light so shining And I left ’em sweating and stealing 
A little in front o’ the next’! A year and a half behind.” 


The Rhyme of the Mary Gloster (Kipling) 


It is the Incomparable 
Single Motion Action 
Which Makes the 


RONSON DE-JIGHT 


“They copied all they could follow, 
But they couldn’t copy my mind— 


(Trade Mark Reg. Fully P’t’d. Other Pats. Pend.) 








and the world’s fastest-selling lighter! 


Cash in on it—see your jobber now! 






THE ART METAL WORKS 
Aronson Square Newark, N. J. 


Black with Shield Chromium Plate 


THE WORLD’S GREATEST LIGHTER 
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Seen in Importers’ Showrooms 





Three piece metal console set in several finishes. 
Shown by Townsend-Wulff, Inc., 225 Fifth Ave., 
New York 





Tan leather handbag with other 

contrasting shades, hand laced. 

Shown by Moroccan Importing 

Corp., 225 Fifth Ave., New 
York 








Dinner ware in landscape pattern, im- 
ported by Copeland & Thompson, 206 
Fifth Ave., New York 





















Crystal candy jar of new design with deco- 
rated cover and packed in a gift box. Shown 
by W. C. Owen, Inc., 17 N. Wabash Ave., 
Chicago 





Crystal vase on 
marble and silver 
base. From Pair- 
point Corp., New 
Bedford, Mass. 











Refreshment set with silver plated 

holder in basket weave pattern. 

Made by M. W. Carr Co., West 
Somerville, Mass. 

















Framed silhouettes of famous peo- 
ple. Copies of Early American 
museum pieces. Shown by Mollie 
Boynton, 225 Fifth Ave., New York 














Pesaro ware consisting of loving cup, urn and covered jar. 


From 


Art Industries, 225 Fifth Ave., New York 
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Butterfly Wing Pictures 





Wing to specially prepared paintings, combining great 
originality with high artistic excellence both in design and 
workmanship and at a very moderate price. 















nature supplies. 


Send for Catalog 


OWEN BROS., 


|S ae t 


ee es 





This is a new and fascinating application of Butterfly 





Our effects are obtained by sim- 
plicity of design, and the black back- 
ground is a fitting foil to the richness 
and brilliance of the colouring which 





W. E. NORRIS 
Sole Agent for U. S. A. 


SS i SE 225 FIFTH AVE., NEW YORK 






















OVAL FRUIT BOWL 


Crystal Glass lining ‘‘English’’ Cutting 
Egyptian Finish. 
No. (5544 





MANUFACTURERS OF 


THE PAIRPOINT CORPORATION 














SILVER PLATED WARE METAL ELECTROLIERS 
DECORATED GLASS SHADES FANCY COLORED BLOWN GLASS 
CUT AND ENGRAVED CRYSTAL GLASS 


Factories: 


New Bedford, Mass. 


BRANCHES: NEW YORK—43-47 W. 23d St. SAN FRANCISCO—126 Post St. MONTREAL—Coristine Bldg., St. Nicholas St. 
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Lamp with composition base, a 

copy of an early Italian piece. It 

has a pleated shade of flower de- 

sign. Shown by Howard Selden, 
225 Fifth Ave., New York 





Italian pottery base 14 inches in 
height with parchment shade, hand 
decorated. Shown by Bradley Stu- 
“Youth's Gift,” a bronze dios, 25 W. 19th St., New York 
statuette made by the 
Pompeian Bronze Co., 225 

Fifth Ave., New York 








Highly lacquered wooden Peasant style majolica ware flower 
pipe and tobacco humidor. pot with white, green or yellow 
Artificial roses of single variety. Pipe is held in felt lined tray background. Displayed by Wright- 
Shown by Elsie Prince Studio, with tobacco underneath. Tyndale-Von Roden, 1719 Chestnut 
1164 Heliotrope Drive, Hollywood, Shown by The Woodbury St., Philadelphia, Pa. 
Cal. 


Shops, Inc., Woodbury, Conn. 




















Book ends and paper weights of modernistic trend finished in shiny 
black enamel. Shown by Mrs. E. H. Coles, 225 Fifth Ave., New York 
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Stemware for Jewelers! 


A most profitable line 


The New “URBINO” Shape in the 


Famous ‘‘Theresienthal’’ Glass 
Made in a Complete Line 





For the Trade’s Protection: 


This New Creation Is Fully 
Covered by U. S. Patent No. 75526 





Dresden China in exquisite design and execution. 


English, French and German China in great variety. 





FRED. C. REIMER COQO., INC. 
49 West 23rd St., New York 





N. B.—A visit to our Showrooms would be a revelation. 






































H. Gigan & Company Oi 
ae NEW MODELS! — 
NEW LINES! ace 
Latest Paris Inspirations! on 
Something NEW in SMOKERS’ 
FANCY BOXES ARTICLES 
Gloves, ities NOVELTIES 
Puffs, etc. aaa 
BOXES, 
CANDY BOXES nek 
CENTERPIECES 






ove, Largest Assortment in Semi- | 


Precious Stones 
Crystal—Pearl 


SHOW ROOM: 
225 Fifth Avenue 
New York, N. Y. 


FACTORY: 
105 East Saratoga St. 
Baltimore, Md. 

















Will Exhibit at 
THE EASTERN MANUFACTURERS AND 
IMPORTERS EXHIBIT 
AUGUST 6th TO 17th 
PALMER HOUSE, CHICAGO 





POMPEIAN BRONZE CO. 
225 FIFTH AVE., NEW YORK 
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The Fascination of Modern Pewter - 





A Word About Its Artistic Merit and Desirability for the Home 


LONG untraceable roads from the 
heart of Asia pewter came to our 
western world. Homer knew the fasci- 
nation of pewter; in the cities and 
towns of ancient civilizations pewter was 
an everyday metal; it became a luxury 
and a novelty to the royal houses of 





Ci h 
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COLORED GLASS DECANTER, DECO- 
RATED WITH PEWTER 


medieval Europe and then it descended 
to the kitchen of 17th century homes. 
The commonplace is never noticeable, so 
pewter, made domestic, was forgotten 
for a century or two until the end of 
the 1800’s when it was revived as a 
medium for artistic expression. 

The present day American market 
has many fine examples of Dutch pewter 
and pewter from Sweden and Denmark. 
The awakening of artistry in the indus- 
try of Sweden has brought about the pro- 
duction of pewter of rare beauty in that 
country. The fine lines, the soft satin 
finish surface, the delightful decorations 
of modern pewter made in the Nether- 
lands and Holland place the ware in 
the class of fine metals. Bowls, com- 
potes, centerpieces, ash trays, boxes, 
candlesticks and candelabras, tobacco 


jars and vases are so charming in de- 
sign, so soft and brilliant in texture 
that the gift buyer must stand and ad- 
mire. 





Ete PR is 


An American traveler in old Bagdad 
once entered one of those dark curiosity 
shops in a narrow dark street where a 
grave long bearded merchant was found 
brooding over his treasures. 

“Sahib,” whispered a voice under the 
turban into the traveler’s ear, “there is 
a rare opportunity for you.” 

And he winked his customer to the 
bottom of his shop where only a faint 
light could penetrate. He held up a 


ASH TRAY AND GOBLET OF FINE PEWTER 


pewter lamp. “It may seem incredible, 
Sahib,” the old man said, “but this is 
Aladdin’s own wonderful lamp, though 
you understand that it possesses no 
more its magic powers.” 

The ‘traveler smiled, amused, but ac- 
cepted the bargain all the same. Years 
afterwards he confessed that 
the old man had been right, 
for whenever he looked at 
his pewter lamp he felt the 
breath of a _ strange and 
beautiful world, a world far 
removed and told about only 
in the Arabian Nights. 

Dutch pewter ware was 
first admired on these shores 
when the white man came 
to Manhattan Island and 
brought with him a few cups, plates and 
spoons. The name of Holland brings to 
mind the glory of a small country with 
an unusual history; the accents of her 
language are heard in the names of many 
great families, names that send proud 
echoes over sleepy Rip Van Winkle amidst 
his cobwebs. Zeist, one of the centers 
of the Holland pewter manufactories, 
is situated in one of the finest spots in 
Holland where you would search in vain 
for a man resembling poor old Rip or 
any other curiosities like the pictur- 
esque costume of the picture post cards. 
It is a week-end resort just as it was 
2000 years ago when the Romans rested 
there on the way to the British Isles. 
Zeist is located in the center of the coun- 
try with splendid means of communica- 
tion with Holland’s seaports, Amster- 
dam and Rotterdam. For centuries it 
has been the business center of the fa- 
mous Dutch silver industry and today 
the pewter works thrive there. 

The Dutch sculptor, Vanderhoef, cre- 
ated the flower bowl illustrated here- 
with with its frog in the middle of a 
pond. Holland is a land of frogs 
and water lilies and the frog 
doubtless is speculating on what 
fair lady will drop a water lily 
upon the water. 

An ash tray of pewter-on a 
smoking table may be both sim- 
ple and rich. The ash tray 
shown on this page is gratifying 
in the simplicity of its line and 
the pure gray and satin finish 
sheen of the metal. For those 
little decorative things that 
make a home livable and pleasing 
to the eye the decorator will suggest 
a bottle on a shelf in juxtaposition to 
a few books or a bottle on a table with 
a cigarette box. But the bottle must 
have distinction and individuality. Glass 
decorated with pewter in the most in- 
teresting fashion is to be seen and ad- 
mired and purchased in the gift de- 
partment of many jewelry shops. A 
set of beverage glasses trimmed with 





pewter on a fine pewter tray adds to 
the appeal of the drink. 

Pewter is a metal comparatively easy 
to work and many artists have discov- 
ered it as a medium in which to express 
their dreams in noble lines and fine 
decoration. Pewter has been endowed 





FROG BOWL CENTERPIECE 


with a rare beauty, a loveliness which 
you may welcome into your homes. 

Illustrations for this article were fur- 
nished by the Eltex Corporation, 19 
Madison Ave., New York. 








An Interesting Gift Depart- 
ment Window Display 


VERY interesting gift department 

window display can be arranged 

for the jewelry store by showing the 

various steps, in the window, of pack- 

aging gift articles for shipment to other 
cities. 

The various steps can be shown from 
left to right. At the left can be shown 
the article which is to be packaged for 
shipment. Next can be shown the 
empty box in which the article will be 
placed. Then the same sort of a box 
can be shown with it partly full of ex- 
celsior, or whatever the store uses in 
packing. Third, the same sort of a box 
can be shown with the article carefully 
put in place and with the purchaser’s 
gift card very carefully put right where 
it will be seen the minute the box is 
opened. Next the same sort of a box 
can be shown with the article complete- 
ly covered with excelsior. And, finally, 
the box can be shown all sealed and 
properly addressed. 

The visualization of the various steps 
in packaging gift articles for shipment 
would be certain to get a lot of atten- 
tion from the average individual be- 
cause it would tell a real story and 
most folks are interested in that sort 
of thing. 

With this there could be a placard 
reading about like this: 

“PROPERLY PACKAGED FOR SHIPMENT. 

“We pride ourselves on the skill and 
care with which we box articles for cus- 
tomers who send them out of the city. 
Notice how our packing is done. Make 
sure that your gifts get through with- 
out breakage by buying the articles 
from us and letting us pack them.” 
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EMIL S. LARSEN & CO., Ine. 


225 FIFTH AVE., NEW YORK 





VAXETTE SET JUG, TRAY, TUMBLER 
SELECTION OF 12 COLORS 


$33.00 Per Dozen Sets 


DURAND ART GLASS 
INDIA BRASS AND PRINTS 
MODERNISTIC FURNITURE 
LAMPS AND NOVELTIES 
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T. G. HAWKES & CO. 


Glass Manufacturers 






CORNING, N. Y. 
New York Office Pacific Coast Office 
542 Fifth Avenue 140 Geary St. 


San Francisco 


FOR THE TABLE OF THE 
FASHIONABLE HOSTESS 


Steadily gaining momentum during the 
past 18 months has been the tendency 
of the smart hostess toward Rock Crystal 
Glass for the table. To meet this steadily 
growing demand by your most discrim- 
inating clientele there is available to 
you— 


HAWKES ROCK CRYSTAL 


Goblets from $14.50 to $500.00 
the dozen net. Other items of 
the service at prices in propor- 
tion. 

Producers of Rock Crystal 

for nearly half a century. 


dt 


HAWKES 


GRAND PRIZE—GOLD MEDAL PARIS 


August 16, 1998 




















No More Pitfalls. 


Ophthalmometry made simple and precise by 


OPHTHALMOMETRY 


By E. LEROY RYER 





Shows Why and How 





Price, $3.50 Net a Copy 
JEWELERS cesiaeameaninn CORPORATION 


239 W. 39th STREET 





NEW YORK 
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Closing Reports of the Two Chicago 
Gift Shows 





Eastern Manufacturers and Importers Exhibit at Palmer House 
and Chicago Gift Show at Stevens Hotel Establish 
Record Attendance 


Cuicaco, Aug. 11.—The closing re- 
ports of the Eastern Manufacturers and 
Importers Exhibit at the Palmer House, 
and the Chicago Gift Show at the 
Stevens Hotel, show record attendance 
by jewelers. Jewelry dealers have regis- 
tered from every State in the Union. 

Jewelry dealers seeking the new and 
the novel in gift merchandise have met 
in Chicago during the past week as they 
never have done before. The Chicago 
shows are now an institution in the 
jewelry trade—as great as any mart 
that featured the commercial intercourse 
of the earliest merchants and traders. 
Here the retailer was introduced to the 
new fall and winter lines, here the dealer 
could gain at one time, in the shortest 
period a knowledge of what the market 
offers—the largest and most varied as- 
sortment of really novel and popularly 
appealing items, carefully selected from 
the best and very newest offerings of 
leading manufacturers of both Europe 
and America. This concentrated buying 
market is now recognized by the jeweler 
as the semi-annual mecca for their buy- 
ing. 

At the Stevens Hotel, the jeweler 
found the seventh annual Chicago Gift 
Show, with its five floors of over 400 
lines, all arranged to make their buying 
a genuine pleasure. An efficient show 
committee was on hand to assist buyers 
in every way possible. E. W. Stein- 
beck, the president of the Chicago Gift 
Show, reports a 30 per cent increase 
in registration and a wonderful response 
to the exhibitors by the dealers. Much 
credit of the great increase in regis- 
tration must be given to Ralph B. 
Kraetsch who is chairman of the Pub- 
licity Committee for his untiring work 
of keeping the dealer posted. 

At the Palmer House, the Eastern 
Manufacturers and Importers Exhibit, 
under the directorship of George F. 
Little, held sway. Here the jeweler found 
over 200 lines, allied to the jewelry trade. 
The character of the exhibits have 
shown to the jewelry dealer the need of 
high grade merchandise for their gift 
departments. Reservations indicate that 
all previous records for this show have 
been broken in point of buyers present, 
lines displayed, and interest manifested 
in the new offerings. 

A. Stanley Brussel, president of the 
Eastern Manufacturers and Importers 
Exhibit, has just announced the signing 
of a 10-year lease with the Palmer 
House for two shows a year. 

The two shows, because of their 
teputation and wide publicity have at- 
tracted thousands of dealers from all 
over the United States. Dealers are as- 
sured that only dealers are allowed to 


visit the exhibits thereby protecting 
prices, discounts, etc., from the general 
public. 








List of Concerns to Participate in 
Fall Showing of Associated Eastern 
Exhibitors in Boston, Sept. 

10 to 14 


The Associated Eastern Exhibitors 
announced several days ago the names 
of the concerns which are to display 
their gift and art wares at the fall 
showing to be held at the Hotel Statlez 
in Boston, Mass., from Sept. 10 to 14. 
The exhibitors are as follows: 

Acme Lamp Shade Co., Alderman, 
Fairchild Co., American Leather Prod- 
ucts, C. M. Andrews Co., Inc., Art Mica 
Studio, Athletic Trophies, Inc. 

G. H. Barrel & Co., A. C. Beninati, 
Ferdinand Bing & Co.’s Successors, Inc., 
Wm. Black & Co., Bradley Studio, Kit 
Bratton, Bruhn & Elwert, Inc., Buch- 
walter, Inc. 

Carlton Ware, M. W. Carr & Co., Inc., 
Closet Styling, Consolidated Lamp & 
Glass Co., The Crescent Metal Works, 
Ine. 

E. J. Doolittle Co. 

Early American Pewter Co., Ebeling 
& Reuss, Economy Glass Co., Eltex 
Corp., European Specialty Co., Excelsior 
Art Iron Works. 

Flowercraft Studio, Forgelight Iron 
Works, Fourman Bros. & Co., Inc., 
Fabritonne, Inc., Freeman-Seldon, Inc., 
Frankart, Inc., Fulper Pottery Co., 
Fuerst Adolf. Werkstaette, Furniture 
Stylists, Ine. 

The Gift House, Inc., G. R. Godfrey 
Co., S. J. Goldhill & Co., Gray-Stan 
Glass, G. Granata & Co., Inc, A. M. 
Greenblatt Studio, J. Leo Grogan, Gru- 
ber Bros. 

Haeger Potteries, Inc., Charles Hall, 
TIne., Hansen Trading Co., Helvetic I. & 
M. Corp., Hodges Shades, House of 
Originations, Hubley Mfg. Co., Hull 
House Kilns. e 

Jarnow & Co. 

Kanne & Bessant, Inc., Kay & EI- 
linger, Inc., Lee Kogan, Inc. 

Mrs. H. H. Ladd, Lacraft, The Lavin 
& Lauer Co., Inc., Jos. J. Leinfelder & 
Sons Co., Rudolf Lesch, George F. Lit- 
tle, K. P. Lockitt Co., J. L. Leonard Co. 

Mar Stone Mfg. Co., Marshall Stu- 
dios, Milwaukee Wire Frame Co., Wm. G. 
MclIlvain & Co., Mica Craft Corp., Mil- 
lard Novelty Co., Modern Art Show 
Room, Muench-Kreuzer Candle Co., Inc. 

Nelson Co., The Norwood Co., R. 7. 
Novelties Co. 

Thomas F. O’Hara. 

Palmer & Dillon, Palmode Shops, F. 
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Pavel & Co., Peter Perazzo, Pitt Petri, 
Inc., Pillowcraft, Inc., Charles C. Plaat 
Co., Inc., Pompeian Bronze Co., Inc., Ar- 
thur H. Poynter, Elsie Prince Studio, 
Pullman Metal Specialty Co. 

Rebel & Frank, Inc., A. L. Reed Co., 


Inc., W. Reichert & Co., Reed & Barton, 


Rinda & Schaen, A. & C. Richards, Rus- 
tic Well Foundry, Mary Ryan, The Rew 
Co. 

Tony Sarg Studios, Inc., John B. Sal- 
terini, Thomas Schedler, Howard G. Sel- 
den, Simondetti & Co., Inc., Soenda Co., 
Inc., I. S. Spencer’s Sons, Inc., Spicer 
Studio, Sun Glo Studios, Inc. 

The R. C. Taft Co., Talavera Import- 
ing Co., Tessie Lou Studios, C. W. Titus 
Studios. 

United Arts & Crafts, Inc., United 
States Wicker Furniture Co. 

A. J. Van Dugteren & Sons. 

M. Wille, Roger Williams Studio, 
Woodland Pottery, Wright, Tyndale & 
Van Roden, Inc. 








Hints on Advertising the Gift 
Department 


- inspection of the advertising used 
by various representative jewelry 
stores for their gift departments reveals 
some facts which will undoubtedly be 
valuable and interesting to other stores. 
Here are the principal things discovered 
in this inspection: 

The freshness, newness and novelty 
of the offered articles are stressed more 
strongly than any other point. 

There is practically nothing said 
about the “cheapness” of the goods. In 
fact in most instances the prices are 
given without any comment about them 
except, perhaps, a statement that they 
are “reasonable.” 

Strong emphasis is placed on the wide 
variety of the offerings. Many gift de- 
partments play up the fact that there 
are many different articles for custom- 
ers to choose from. From the way in 
which this point is stressed it is evident 
that variety is one of the strongest ap- 
peals that gift departments have. 

Practically all gift department adver- 
tising is dignified. There is practically 
no ballyhooing or “circusing” of the 
gift department publicity. 

The bright, attractive colors of the 
articles is emphasized by some stores but 
not by as many of the stores as might 
be expected. 

Numerous of the stores incorporate 
suggestions as to the way in which the 
various articles can be used, when ad- 
vertising them. But there is also plenty 
of copy stating that the articles can be 
used in numerous ways with equally 
satisfactory results. 

A large percentage of the advertising 
urges people to come to the stores and 
inspect the goods and states that the 
stores will be glad to see the folks 
whether they buy anything or not. 

And here’s hoping that this brief sum- 
mary of some of the outstanding fea- 
tures of gift department advertising of 
typical jewelry stores will prove of real 
value to other similar establishments. 
—F. H. W. 
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Crystal Stemware a Profitable 


Line 
IME and time again it has been ad- 
vocated in the columns of THE 


JEWELERS’ CIRCULAR, that retailers fea- 
ture stemware with their other goods 
that are not exactly jewelry. Fine crys- 
tal stemware shows an excellent profit, 
makes a beautiful display, and brings 
customers back repeatedly to replace 
breakages. 

Open stock should be carried in one 
or two patterns of all the popular 
pieces, such as goblets, champagnes, 
wines and cocktails, sherberts, parfaits, 
and cordials. Tumblers and water jugs 
to match, finger bowls and salad plates 
all belong to the stemware family and 
should be included in the display. 

It is not always necessary to carry 
stock of these goods but the gift depart- 
ment can show a complete line of sam- 
ples and take orders from these. Manu- 
facturers will ship within a few days 
and thus the jewelers will escape the 
burden of carrying a stock, thereby 
avoiding locking up the capital it would 
involve. The cost of a set of samples of 
one or two lines will not be much and 
would enable the retailer to show sev- 
eral patterns. He can obtain crystal 
ware in a varying price range. 

Colors are used quite extensively in 
table glass ware and it would be advis- 
able to have some colored glass on dis- 
play. The bright colors and delicate 
hues make a most attractive outlook in 
the store. Green, rose (delicate pink), 
amber, blue, amethyst, in various shades 
are turned out by nearly all the glass 
manufacturers in the United States. 

The advantage in dealing with do- 
mestic manufacturers is that orders can 
be filled almost upon receipt while it 
takes from three to four months to fill 
orders of foreign make. 

THE JEWELERS’ CIRCULAR will be glad 
to give a list of the glass manufacturers 
making stemware suitable for the 


jewelry trade. 
* * * 


Imported Glassware 


OME very wonderful and beautiful 

glassware is being imported to this 
country from abroad and jewelers will 
do well to give consideration to the 
various lines. There are _ utilitarian 
articles at all prices and ornamental 
and purely decorative pieces in a very 
wide range of costs. 

Czechoslovakia supplies novelties at 
prices that the United States manufac- 
turers cannot approach, while some 
Venetian glass specimens are sent here 
that only those with well lined pocket 
books can afford. 

Sweden is sending some _ excellent 
crystal ware at quite moderate prices. 
These comprise a large line of cut and 


engraved stemware and some most at- 
tractive vases. 

It must not be thought that because 
Czechoslovakia produces some cheap 
glassware that she does not also send 
us some exquisite examples of the high- 
est type. Bohemian glass has always 
held its own with the world and because 
it is now under another national name 
it has not ceased to overate in the same 
high class manner. 

Germany has always been a large 
glass producing country and the United 
States has been one of its large mar- 
kets, while France sends excellent table- 
ware and beautiful ornamental articles. 
The main English crystal imports are 
more along the line of high class rock 
crystal or copper wheel engraved ware 
and are quite expensive, but cannot be 
beaten for quality, although there is one 
firm in the United States that can equal 
the foreign product and is getting the 
most of the highest grade orders in this 
country today. 

In and around Madison Square and 
W. 23rd St., New York, are many show 
rooms which carry samples and in some 
cases stock of the glassware mentioned. 


* * * 


Starting a Gift Department 


| iy a jeweler does not have enough 
room in his store for a gift depart- 
ment, he may do as many others have 
done and take more space next door, get 
the landlord to build an addition at the 
back of the store, take a room upstairs, 
or move to another store where there is 
ample room. If there is enough busi- 
ness for a gift store, why let the gift 
industry get out of the jeweler’s hands? 
Instead let the jeweler start a gift de- 
partment in conjunction with his jewel- 
ry business. 

There are many growing sections in 
and around large cities that are not 
large enough now for a jewelry store, 
or a gift store, but which would provide 
a good living for a jewelry and gift shop 
combined and as the community con- 
tinues to grow the business would in- 
crease. 

A gift department is far better fur- 
nished with old fashioned furniture, an- 
tiques if possible, which can be picked 
up at reasonable prices in country sec- 
ond hand furniture stores or storage 
warehouses where some of the furni- 
ture has outstayed its welcome. Cabi- 
nets and an old fashioned writing desk 
with a cupboard over it, such as was 
prevalent during our grandmother’s 
time, make excellent store furnishings. 
A round mahogany table with the claw 
feet makes a good center display table 
and plenty of smaller tables, preferably 
of mahogany, should be placed in con- 
spicuous parts of the store, each show- 
ing a different class of goods. This en- 


ables a good display without appearing 
jumbled or making it hard for a cys. 
tomer to pick out what he wants. 

Color schemes should be carefully 
considered in all goods. It is often pos. 
sible to decorate one table with glass 
china, and other specialties, all in one 
color, thus making a most attractive 
showing, which never fails to bring in 
orders. 

Another table may contain all the dif. 
ferent requisites for milady’s toilet, 
These are usually made in quite a va- 
riety of brilliant and delicate hues. 

A table set out for afternoon tea lends 
itself to the display of a great variety of 
goods that are not only attractive but 
quite profitable and popular among the 
women. 

* * * 


Get Rid of Old Stock 


| genni department in a jewelry store 
provides a medium for getting rid 
of “shelf-warmers,” old stock, without 
having the appearance of reducing 
prices. It is the common thing for gift 
stores to offer a heterogeneous assem- 
blage of goods at one price, 50 cents, 
$1, $1.50, $2, etc., in fact even as low as 
25 cents. If a jeweler would follow this 
course he could readily put his “shelf- 
warmers” on these tables, marked at low 
prices, and he would soon find them 
snapped up by those who were looking 
for gifts for their friends and who want 
to make a good showing for little money. 
Money locked up in slow selling mer- 
chandise is money lying idle. 

Get rid of your old stock at cost if 
you have to and buy modern goods or 


quick selling merchandise. 
* he * 


Buy Bargains 

ANY a wholesaler and manufacturer 

has goods on hand that are good 
selling items but for some reason or 
other he is willing to sell at a consid- 
erable reduction from the original prices. 
These make excellent goods for a gift 
department. People who are giving 
presents usually want the very most 
they can get for their money. 

It would pay a retailer to go into the 
market personally for these articles. 
Sales representatives will not carry 
them, as it would not pay them, but when 
in the show rooms at headquarters or 
in the factory it is almost certain that 
some bargains can easily be secured. 
These bring in good profits and give the 
retailer a name for giving excellent 
values. 

The result will be to increase the busi- 
ness all round, for when a customer 
comes in for such goods, the regular 
stock cannot be passed by without reg- 
istering some good impression which 
will mean business later if not imme- 
diately. 
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ORRECTLY planned and conducted, 

the clearance sale will be a profit 
maker for the jeweler. It will create 
confidence in the store and its manage- 
ment. It will add prestige and good 
will to the establishment. It serves as 
an outlet for surplus stocks, and to some 
extent introduces new customers to the 
store. 

For the purpose of analyzing the prob- 
able effects of a sale, and to show the 
possibilities of a general clearance, the 
following chart of the functions of a 
sale is given: 


Clearance Sale Plan Chart 


Purpose of Sale 
To reduce stocks. 
To clear odd lots and left-overs. 
To sell specially purchased lots. 
To create confidence in the store. 
To keep sales normal. 
To provide cash capital. 
To make a profit. 
Merchandise 
Stocks to be included: 
Odd lots and left-overs. 
All undesirable lines and items. 
Special purchases. 
Surplus items. 
Leaders—at attractively low prices. 
Advertising 
Name of Sale. 
Plan of Sale. 
Features of Sale. 
Newspapers—circulars—letters. 
Display of Goods 
Interior Displays: 
Rearrangement of displays. 
Display Tables. 
Group Displays. 
Window Displays: 
Stocky Displays. 


Leaders and Specials. 
Price Tickets and Showcards. 


Salesmanship 
Selling Instructions. 
Arousing Enthusiasm. 
Selling the Sale. 
Extra salespeople. 
Time of Sale 
When to be held. 
Probable duration of sale. 
When to be discontinued. 
The “Courtesy Sale.” 
The Clean-up 
Three-day final clean-up: 
Prices reduced drastically. 
Better lines withdrawn from sale. 
Finis 
Sale discontinued: 
No traces of sale permitted to re- 
main. 
Introduction of new lines. 


HE foregoing chart of a plan for a 

clearance sale will meet the general 
needs of the jeweler. In order to plan 
his sale effectively he should go over it 
very carefully and consider every item 
in its relation to the probable effects 
it will have on his sale—and on his fu- 
ture business. He should also figure 
out whether there are additional items 
—in his individual case—that should be 
listed with the others in the chart. He 
is then prepared to plan his sale intelli- 
gently. 

A clearance sale that just happens be- 
cause the jeweler decides to hold one, 
very seldom does the jeweler any good. 
It very seldom satisfies the customer, 
either. If the sale is to be mutually 
advantageous it must be carefully 
planned. Its final success lies very 
largely in the planning of the features 
of the sale. 


The jeweler should have a purpose 
behind the sale. It may be only to clean 
up stocks of odds and ends and left- 
overs, or it may in addition to this be 
intended to provide cash capital with 
which to meet payments on stocks. On 
the other hand, it may be merely in- 
tended to fill in the time between sea- 
sons and attempt in some measure to 
keep sales at a more normal figure, in- 
stead of allowing them to fall below 
those of other months. Then again the 
jeweler’s sole purpose may be to make 
a profit on his merchandise. Whether 
every jeweler can accomplish all of these 
things with a sale may be doubted, but 
it is absolutely sure that a clearance 
sale conducted properly will do him a 
great deal of good by putting his stocks 
into splendid condition. 

In a general way it is safe to state 
that a properly planned clearance sale 
will accomplish its purpose, provided 
that purpose is found in the chart pre- 
sented. 

It will reduce stocks if it sells more 
goods. It will clear out odd lots and 
left-overs if the prices on these are at- 
tractive enough to make people buy 
them. If special lines have been pur- 
chased in advance of the sale in antici- 
pation of its introduction, it is reason- 
able to believe that these specially priced 
lines will sell. 


ILL the sale, a clearance sale—cre- 

ate confidence in a jeweler’s store, 

or will it cheapen it in the eyes of the 

public? Will it add prestige and create 

good will, or destroy these desirable at- 

tainments? Will the sale produce an 

after effect, or reaction that will be 

detrimental to the business? In effect, 
will it pay to hold a clearance sale? 

It is possible that every. jeweler 
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KLG.IN i ARISIENNE WATCH 


$35 


MADE BY ELGISN 


\ 
sTvYLceD spy Aewes, Prewer, Jenny 


GREAT COUTURIERS OF THE RUE DE LA PAIX 


* Trademark 





© Elgin, 1928 (Prices slightly higher in Canada) 


Entrez les Parisiennes .. . brilliantly 
modern, radiantly smart, vividly, un- 
mistakably French. 


For excin turned to Paris for designs 
in l’art moderne . . . and now the mi- 
raculously precise, time-truthful evcin 
movements are exquisitely sheathed 
in chic. 


So today your ELGIN PARISIENNE begs 
prettily (with a most intriguing French 
accent) for a place upon your wrist... 
to point the time to you and your 
timeliness to everyone. 


And begs to join your hat and your 
handbag, frock and flower, shoes and 
shingle, in composing the perfect en- 
semble. The parisienne is the final 
French and fashionable touch that em- 
phasizes your entire smartness as an 
exclamation point accents a sentence. 


Made by excin. . . dressed by the Rue 
de la Paix! 


Presented at a price born of eEtcins 
great efficiency, great volume and rich 
experience. 











MADAME AGNES 
The Madame Agnes... Moderniste Extraordinaire . . . artiste 
. .. a leader in brilliant Parisian circles . . . and the designer 
of this exquisite ELGIN, The case is fashioned with enamel 
. and originality, Jade, black, or ruby enamel, but the 
originality scoffs at mere description.................. $35 











MADAME CHARLOTTE 
Directrice of the House of Premet 
The Premet...“Costume by Premet’’ has ever been the hall- 


mark of distinction. “Watch by Premet”’ .. . what chic, what 
charm is conjured in the phrase, and borne out in this lovely 
oblong of jade, black, or ruby enamel .............. $35 








MADAME JENNY 
The Madame Jenny . . . This notable member of the Haute 
Couture has gone straight to the heart of modern art, captured 
a lovely motif, and placed it upon your wrist. Brilliant as one 
of her famous frocks . . , and just as exclusive. Beautifully 
fashioned in jade, black, or ruby enamel...........-... $35 


The PARISIENNE is Advertised in 4 Colors in the June 23, July 21 and August 18 issues of The Saturday Evening Post; the June issues of 
Ladies’ Home Journal, Vogue, Delineator and The Man Group; the July issue of Good Housekeeping and the August issue of Cosmopolitan. 
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should answer these questions for him- 
self, but we may assist him a little by 
presenting arguments pro and con, and 
by showing how those things that are 
most desirable may be accomplished by 
means of the clearance sale. 

Will a clearance sale create confidence 
in the store? It will not—unless the 
sale is conducted properly and carried 
through with the same high ideals that 
characterize the trade, and the reasons 
for its introduction into the selling plans 
of the store given the public. It will 
create confidence in the store if it is ex- 
plained that the successful management 
of a first class establishment can only 
be founded on new merchandise, and that 
the only way lines can be prevented 
from getting too old is to reduce prices 
and introduce them to a new class of 
customers. It is only reasonable to 
think that regular customers would be 
pleased with a plan that will provide new 
lines for their inspection each season. 
If, after they have taken their choice 
from the stock, the jeweler reduces the 
prices to clear them out, it is hard to 
conceive that they would have any ob- 
jection to the procedure. Indeed, with 
a little tactful advertising, the wealthi- 
est customers might be induced to take 
advantage of the prices offered on the 
clear-away stocks. The wealthy patron 
loves a bargain just as much as Mrs. 
Flannigan, though it is not as necessary 
in her purchasing budget. 

It may be thought that it is hardly 
possible to make a profit on merchan- 
dise that is reduced greatly in price. 
There are two ways of making a profit 
in retailing. One is to sell merchandise 
at an advance over cost and expenses of 
selling; and the other is to sell remain- 
ders, unsalable articles, slow selling 
lines, and merchandise that is eating up 
profits on other lines, at any price in 
order to secure working capital that 
may be made to produce a profit. Some- 
times it is profitable to sell at a loss. 

Another phase of selling at a loss is 
that some customer is given particularly 
good value that she will not forget. It 
may be that this customer may make up 
the loss in future purchases. Good mer- 
chandise sold underprice should make 
new customers for the store. 

The purpose of the sale can be ac- 
complished without detriment to the 
jeweler if the merchandise offered is 
worth its price, and it is offered in a 
dignified manner with the store’s origi- 
nal service and guarantee behind it. 

After showing what the sale may be 
expected to accomplish, we now turn to 
the method of getting these results. As 
no sale can be conducted without sale 
merchandise, we first consider the 
stocks to be offered in the clearance 
sale. 

_No matter how much volume the 
Jeweler can secure in a clearance sale, it 
Is not an altogether successful affair 
unless it clears away the least desirable 
Stock in the house. If it piles up a vol- 
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ume of sales and does not clean up the 
stock, the sale is misnamed. 


HAT is an odd lot and a left-over? 

Jewelers have a different conception 
of what should be considered in this 
class and what should not. Modern re- 
tailing contemplates giving the public 
what it wants at the time it is most 
wanted. That is when retailing is most 
profitable. If the retail merchant could 
buy just enough of everything to meet 
demands there would be no odd lots or 
left-overs. It is because he cannot buy 
closer to demand that it is necessary to 
devise a method of getting rid of his 
“mistakes.” If he allows them to ac- 
cumulate, it hampers the offering of 
newer and wanted lines, creating further 
losses. With few exceptions, it is safe 
to say that, after an article has had a 
chance to sell itself to the customers of 
the store for a period varying from six 
months to a year, it is a has-been, an 
odd lot or a left-over. It is quite evident 
that the regular customers do not want 
it—at the price quoted, and probably 
not at any price. But, if the price is 
reduced it may be offered to an entirely 
new class of customers, with good pros- 
pects that it will be accepted. 

While it may not be so necessary for 
the jeweler to offer new goods every 
few months, as is found profitable by 
apparel dealers, it is not very satisfying 
to customers to be offered the same mer- 
chandise over and over again when they 
come to make purchases. It has the ef- 
fect of destroying the customer’s confi- 
dence in the jeweler’s efficiency as a 
merchandiser. On the other hand, suc- 
cessful jewelers do try to move their 
merchandise quickly, both for the profit 
in direct sales and quick turnovers, and 
to make it possible to provide new lines 
and continue the process. 

If an article has not sold in a reason- 
able length of time, the best thing to do 
with it is to abandon hope for it. It can 
be sold at a price—but what price? The 
writer maintains that the pricing of 
merchandise to be sold is the hardest 
thing the jeweler has to settle. The 
marking of merchandise lines at a speci- 
fied mark-up is a lazy method, at best. 
It lacks all the elements of ability and 
judgment. It is mechanical. However, 
that is another story. 


OW much should an article be re- 

duced for the sale? Just enough to 
make it desirable to the customer. This 
may mean a discount of 10 per cent, or 
it may mean a discount of 90 per cent. 
It is safer in pricing merchandise for 
a clearance sale to err on the side of a 
liberal cut than to split hairs in an ef- 
fort to secure a better price. The main 
object is to get rid of the article, to 
turn it into cash so that a more salable 
article may be purchased to enrich and 
freshen up the stock. 

The jeweler who discounts his entire 
stock at a specified price for a sale is 
making a sad mistake. He is benefiting 
no one but the customer—and this bene- 
fit is often not appreciated. Perfectly 
good and salable merchandise should 
not be cut in price at all because that 
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proceeding destroys the value of the sale 
to the jeweler. It undermines all his 
arguments for having a sale, except to 
raise money. Such a proceeding is quite 
apt to destroy confidence in his ability 
and to dissipate the prestige of the es- 
tablishment. 

The jeweler is in a class by himself, 
and while he may with advantage adopt 
many of other merchants’ methods, this 
is one that he should carefully avoid. 
There is no doubt that there is a tre- 
mendous advantage in getting direct re- 
sults from a sale when the advertising 
states that “everything is reduced,” but 
the reaction is bound to be disastrous. 
For one thing, if every article is reduced 
in price for a sale, the remaining stock 
will have to be offered after the sale is 
over at former prices. Customers will 
not see the justice of this procedure. 
They will condemn it. Even though 
through increased turnover the sale may 
prove profitable, the business following 
the sale, without the stimulus of sale 
advertising, precludes the possibility of 
the jeweler maintaining the reduced 
prices profitably. 

There is a way of getting around this 
difficulty, if it is thought advisable to 
reduce everything in stock, and it may 
sometimes be necessary to do this to 
make a sale successful, especially when 
the lines to be cleared are few in num- 
ber and small in volume. He may then 
reduce the prices on the stock to be 
cleared, and offer a 10 per cent dis- 
count on all other goods for the period 
of the sale. In doing this he does not 
reduce the prices on regular goods, but 
offers them at a specified discount. .Af- 
ter the sale is over the discount is dis- 
continued. He does not change the 
prices for the sale on regular stock as 
he does on the sale lots. 


NLESS.the jeweler has prepared in 

advance for a clearance sale he will 
not have lines purchased specially for 
the sale. Whether in future events he 
does this must be left to the judgment 
of the individual. It may be said in 
passing, however, that any lines. special- 
ly purchased for inclusion in a clearance 
sale must be of as good a grade ‘as is 
offered at other times. If the jeweler 
can purchase articles underprice, he can 
sell underprice and maintain his regular 
markup. But there are pitfalls in this 
method of doing business. Merchandise 
that can be purchased under the regular 
price is undesirable as to quantity or 
quality, style or design, or in some other 
way. Such doubtful merchandise has no 
place in the sale of any reputable. jewel- 
er. He only opens himself to loss by 
making such purchases. 

The use of leaders as bait is not to.be 
condemned offhand. They play a great 
part in the clearance sales of other mer- 
chants. There is no reason why they 
should not advantage the jeweler if they 
are selected with wisdom. 

A leader is an item that is offered: at 
a very special price. It should be an 
item that will appeal to a multitude of 
customers. Unless it will draw people 
to the sale it is a failure. Leaders may 
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be profitably purchased to give life to 
the stocks to be cleared. 

With these reflections on the class of 
merchandise to be included in the sale it 
is easily seen that the stocks should be 
inventoried, and divided into two 
classes: 

Goods to be included in the sale. 

Goods not to be included. 

If only sufficient merchandise is 
found in stock that may be included for 
a one-day sale it is folly to attempt to 
earry a sale through a longer period. 
If there is not sufficient merchandise to 
be included in the sale to make it profit- 
able it should not be held. 


HE method of advertising the sale 

has many angles to be considered. 
First, we must advertise the sale in a 
manner to create enough interest in it 
to make it profitable. Second, this in- 
terest in the sale must be created with- 
out prejudice to the continuance of the 
business after the sale is over. 

The newspaper advertisement is prob- 
ably the most universal means of letting 
the public know the news of the retail 
store. In informing the people about 
the sale, the newspaper affords . the 
quickest method. Circulars, letters and 
other mediums are supplementary to the 
newspaper announcements. 

If the jeweler contemplates holding an 
annual clearance sale he may choose the 
name “Annual Clearance Sale” for his 
event. If his business is of sufficient 
size to make this annual event one of a 
month’s duration, he may name it “An- 
nual August Clearance Sale.” It is 
wise to familiarize the public with the 
fact that the sale is an annual event of 
the store. 

If a sale is of an occasional nature, 
one that may be held one year and not 
the next, it may be wiser to choose a 
more catchy name for each event. In 
doing this, all spectacular names should 
be carefully avoided. In all his plan- 
ning he must remember that the sign 
“Business as Usual” must be hung up 
before the public after the sale is over. 

There are certain classes of jewelers 
who hold several sale events each year. 
These jewelers have catchy names for 
their sales, and because of their type of 
business make a success of them. The 
conservative jeweler must not follow 
this lead without careful consideration. 
His business is different, and different 
methods must be followed in his pub- 
licity pronouncements. 

The opening announcement should 
give the following details: 

1. Give the name of the sale. 

2. Give in detail the reasons for the 
sale. 

3. Cite the advantages of the sale to 
the public at large, and to the regular 
customers of the store, in particular. 

4. Give the duration of the sale—or 
its probable duration. 

5. State clearly classes of merchan- 
dise offered in the sale. 

6. State any reservations of stock 
from the sale. 
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7. List some of the items in the sale. 

8. Play up any leaders used to draw 
crowds to the sale. 

9. State whether goods will be sold to 
charge customers on their accounts, or 
whether all goods are sold for cash only. 


HE name selected for the sale is 

usually self-explanatory. But, in 
spite of this the details of the reasons 
for holding the sale should be carefully 
stated. The advantages to the public 
of the reduced prices should be given, 
as well as the advantages to regular 
customers of the store in a clean-up 
process that makes it possible for the 
jeweler to introduce newer lines of mer- 
chandise. The mention of the probable 
duration of the sale gives everyone a 
chance to take advantage of the offer- 
ings. By stating clearly the classes of 
merchandise to be included, and those 
to be excluded, the public is not dis- 
appointed when attending the sale. They 
know what to expect and cannot be dis- 
appointed except through their own 
fault. 

The listing of sale items is for the 
purpose of inducing people to call for 
those particular articles. It is obvious 
that they should be of a character that 
they will appeal to a large audience. 
Prices must be quoted in order to show 
the reductions made. 

The circular announcements supple- 
menting the newspaper advertisements 
may be sent to all customers on the 
store’s lists. Out-of-town prospects 
should be circularized. 

Some stores have followed a method 
of offering the customers of the store 
the first selection from all sale offer- 
ings. This is done through the medium 
of a “Courtesy Sale.” All customers 
on the store’s lists are advised by cir- 
cular letter that a sale is to be held. 
Sometimes particulars of a few of the 
special offerings are mentioned, but 
usually not. They are given the oppor- 
tunity to select such items as they may 
desire before the sale is publicly an- 
nounced in the newspapers. This gives 
the customers of the store first choice 
of specially priced items. It takes the 
sting out of the special sale idea because 
it offers customers a special privilege. 
They are told that they may select the 
items they want at leisure, and without 
the inconveniences usually accompany- 
ing a crowded sale. Sometimes they are 
given the privilege of having their pur- 
chases added to their charge accounts. 

The Courtesy Sale is usually of three 
days’ duration, the customers being noti- 
fied a few days in advance of the sale. 
There is much to be said in favor of the 
Courtesy Sale. To avoid complications 
with the public the courtesy extended to 
customers is usually extended to the 
friends of the customers of the store. 
“You and your friends are invited to 
take advantage of this courtesy sale 
privilege” is the usual wording of the 
announcement. 

Previous to the courtesy announce- 
ment the merchandise should be. ar- 
ranged for inspection. This need not be 
the exact arrangement used during the 
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public sale, but the specially under. 
priced articles should be so arranged 
that the customer attending in response 
to the invitation may easily select any- 
thing she desires from the sale items. 


pip arrangement of the merchandise 
in a sale is considered of considerable 
importance by sales experts. They be. 
lieve that a sale cannot be successful un- 
less the store takes on the appearance 
customary during sale times. Just how 
far the jeweler will follow this method 
must be dictated by the class of busi- 
ness conducted. It is obviously imprac. 
tical for the conservative jeweler to fill 
his store with bargain counters and 
huge price cards. At the same time 
these have a very great effect on the 
success of a sale. People who attend 
sales in general have pre-conceived no- 
tions of what a sale should be. The 
jeweler who disappoints this class re- 
duces the chances of getting their busi- 
ness. Hence, it is advisable that the 
jeweler have at least a few tables of 
special bargain lots. These need not be 
made too obtrusive, but they must be 
bargain tables—in name at least. Usu. 
ally this plan includes the segregation 
of a number of items at the same price. 
They are placed together with a price 
card stating the price. The public then 
has the privilege of handling the goods 
and selecting those desired. This meth- 
od also facilitates the selection and 
works in favor of the jeweler. 

Other merchandise should be arranged 
in his cases and on his shelves with 
price tickets indicating the prices asked, 
and with few exceptions, giving the 
former prices so that the public can see 
at a glance the reductions offered. 

If the sale is of more than a week’s 
duration the stocks may be re-arranged 
several times during the sale. This 
adds to the interest of the sale to those 
visiting the store more than once dur- 
ing the sale. 

The window displays should reflect 
the business being carried on inside the 
store. They should inform the people 
passing that merchandise is being of- 
fered within the store at reduced prices. 
A showcard stating that the sale is go- 
ing on is desirable. The merchandise 
should be priced showing the reduc- 
tions. 

The window displays during the dura- 
tion of the sale may be stockier and 
heavier than when usual business is go- 
ing on. Beauty in arrangement may be 
sacrificed for the sake of utility, but 
the display must not be dowdy or unat- 
tractive. 


ITH everything in readiness for 
the sale and the announcements 
made to the public, how will the selling 
staff respond to the jeweler’s efforts? 
Are the salesmen in favor of the sale? 
Will they cooperate with the jeweler or 
destroy his efforts by being unrespon- 
sive? Will they show their contempt 
for the odds and left-overs offered in 
the sale? 
Jewelers may think these questions 
uncalled for, unnecessary. They may 
have confidence in their salesmen carry- 
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jng out their desires. Perhaps they will. 
But it will do no harm to advise with 
them and get their good will toward 
the sale. 

Instructions should be given not to 
push sale items that are probably not 
what the customer desires. Let the 
customer choose; let the salesman ad- 
vise as to worth and utility, as to value 
and design. Let him help the customer, 
not force sales. 

The salesmen should also be instructed 
to make special effort to sell from regu- 
lar stocks when sale items are not pleas- 
jng to the customer. Also, they should 
gather together as many prospects’ 
names and addresses from new cus- 
tomers as possible. They should build 
up a “tip” record for future sales. 

If the salesmen are in harmony with 
the jeweler’s views in holding the sale 
they will not hesitate to put in a few 
extra hours, if it is found desirable to 
keep the store open for longer hours, 
which is sometimes necessary to get the 
most out of a sale. 

Little need be said about the time 
when the clearance sale is best held. 
August is the logical month for such a 
sale. It is a slack month and anything 
that can be done to boost sales during 
this period should be welcome to the 
jeweler. It is the logical time because 
stores in other lines hold their sales at 
this season. The public have become 
used to classifying this as a “sale 
month,” and look for sales then. 


‘JHE duration of the sale should be 

viewed from two angles: One, the 
amount of merchandise to be disposed 
of in the sale; the other, the public re- 
sponse to the sale advertising. We 
have already disposed of the first con- 
sideration, so it remains for us to dis- 
cuss the remaining consideration. How 
long does a public respond to a sale? 
Usually, just as long as the merchan- 
dise holds out, and the advertising con- 
tinues . to attract people to the sale. 
Sometimes, however, for an unknown 
reason a,sgle will go well at the start but 
will séof’show signs of lagging. Some- 
times the interest can be revived by the 
introduttfon of more leaders, and by 
larger advertisements. But, if a sale 
lags, and interest cannot be revived, it 
should be closed. A sale that is only a 
half-sale is not usually profitable to 
anyone, either to the customer or the 
jeweler. 

For this reason it is sometimes im- 
practical to announce a definite time 
for closing the sale at the beginning. 
It is far better to give a limited time, 
and if found desirable, to continue it 
beyond that time, than to set a limit 
and then find it is too far in advance of 
the actual close of the sale through lack 
of public response. It is easy to give a 
reason for its continuance, but not so 
wise to state that it has failed to in- 
terest the public. 

The final clean-up is suggested be- 
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Trophy Display Increases Silver Sales 
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SUBSCRIBER, P. M. Joyce of the 

Joyce Co., Bluefield, W. Va., sends 

us a photo of the attractive display 
shown herewith and says: 

“These are the trophies that we sold 

the West Virginia State Golf Associa- 

tion for their annual meet at White Sul- 








one of the most elaborate and attractive 
trophy exhibits ever shown at one time 
in the State. Among the trophies are: 


To the champion of the tournament— 
Sterling silver loving cup. 

Champion flight, runner up—Sterling 
silver water pitcher. 


ATTRACTIVE TROPHY DISPLAY AT STORE OF THE JOYCE CO., BLUEFIELD, W. VA. 


phur Springs, W. Va. The tournament 
was held from July 9 to July 13. 

“This display was made in the lobby of 
the West Virginian Hotel and attracted 
a great deal of attention and it is for 
that reason that I am sending you the 
picture hoping it will help. some other 
jewelers not only to make a display of 
such trophies, but also, to encourage the 
sale of silverware.” 

H. T. Lee, engraver for the Joyce Co., 
engraved 2500 letters upon the 36 
trophies. It required five hours in which 
to design and engrave the championship 
cup. The trophies, displayed upon a 
tall stand, covered with white satin, in 
the center of the hotel lobby, comprised 


Championship flight, defeated eight— 
Six sterling silver goblets. 

Second flight, winner—six 
bread and butter plates. 

Second flight, runner up—Six sterling 
silver sherbets. 

Second flight, defeated eight—Sterling 
silver basket. 

Third flight winner—Sterling silver 
cream and sugar. 

Third flight, runner up—Sterling sil- 
ver fruit bowl. 

Third flight, defeated eight—Sterling 


silver center piece. 


sterling 





(Continued on page 138) 
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Chicago customer writes: ‘‘l feel it is my duty to thank any | 
for the fine results and will state that this is by far the largest 


returns for like amount that | ever had.?: 
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Elementary Notes on Watch 
Repairing 
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Careful Examination 


WELL executed repair job requires as 
much as three successive examinations 
of the movement and the spare parts con- 
tained in the same: first, when taking the 
pieces apart; then, while the repair itself 
is being effected (i. e. during the process of 
correcting the defective parts) ; and,. finally, 
when the movement is being put together 
again. 
In the following chapters we will examine 
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all these operations, and dwell upon each 
piece or group of pieces, taking up the most 
frequent cases of stoppage, the repairs to 
be effected thereto, and we shall indicate 
the practical means which we are using to 
effect this work. 

We shall therefore make a practical study 
of the anchor watch, with the object of help- 
ing the practitioners who every day have to 
cope with the numerous difficulties of repair 
jobs. 

Our study will be illustrated with de- 
signs as often as is necessary, in order to 
make it easier to understand the text. We 
shall today examine the process of taking 
the watch apart, and proceed systematically, 
giving the matter our complete attention. 


Taking the Watch Apart 




















FIG. 


In the first place let us examine the out- 
side of the watch. We shall verify whether 
the crystal in any way impedes the moving 
of the hands, and, also, whether the case is 
hermetically tight. After having removed 
the movement, we shall see whether the 
case shows any defects caused by wear or 
rough treatment: the cap might be perfo- 
rated or not close tightly, the hinges might 
be in bad condition or the bezel forced; 
these defects would increase the possibilities 


of the movements becoming quickly clogged 
with dirt and should not be neglected. The 
necessary precautions ought to be taken to 
put the case back in good shape. Then, 
proceeding to the examination of ‘the move- 
ment, we shall observe the general aspect 
of the movement, and whether the parts 
composing the escapement have all the free- 
dom required. The escapement being to a 
certain extent the soul of the watch, it must 
be in perfect condition. The slightest defect 
might sentence the watch to a rest—and a 
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bad repair job might prolong this rest into 
eternity. 

Let us therefore see whether the staff is 
broken, whether the to and fro movement 
of the fork functions normally, and examine 
the condition of the hairspring. Then, let 
us take the spring apart. We shall examine 
whether the stoppage of the watch is caused 
by the train of wheels, or the escapement. 
If the cause is in the escapement, the balance 
might be free, but the fork will be totally 
devoid of freedom. 

Let us take apart all these movable parts 
(balance and its bridge, anchor and _ its 
bridge) and put them carefully aside in 
order to examine them more closely a little 
later on when we shall test the functioning 
of the escapement. 

If the stoppage is caused by. the train of 
wheels or the minute works, the balance and 
the anchor in most cases oscillate regularly 
and freely, but the escapement wheel re- 
fuses to revolve. In case the watch stopped 
in consequence of a fall or a shock of some 
kind, it might happen that none of the parts 
of the escapement are broken or bent, but 
that the stopping is caused only by the de- 
viation of the feet of the dial, which devia- 
tion causes the holes to become eccentric 
and creates friction of the p pe of the hour 
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or second hand. However, we shall for the 
time being consider the case of the stopping 
as caused by the blocking of the train of 
wheels. 

We shall therefore try to locate the cause 
of the trouble and where it occurred, so as 
to be able to repair the same first of all in 
the repair job. (Naturally we do not refer 
to cases where the watch is so dirty that it 
prevents easy examination and the detection 
of defects. Under such circumstances, it 
will be necessary first to clean the move- 
ment.) We shall then examine the hands 
(sufficient play of the hour hand, and free- 
dom of movement between them) ; then the 
movable parts of the minute works (hand 
works), after having removed the dial, 
making sure, if necessary, of the solidity of 
the dial feet. 

After having examined the gearing, the 
cannon pinion, the minute wheel, the hou 
wheel and the hand setting, we will see 
whether the steady pins have been forced 
and whether they are strongly fixed to the 
plate, especially the one which bears the 
minute wheel. For the time being we shall 
leave the cannon pinion in positicn. W- 
shall take the wheels apart, beginning with 
the escapement wheel, and shall remove the 
centre wheel and the barrel last. Every 
one of the wheels must be examined with 
a great deal of care. During the process 
of taking the pieces apart we shall find out 
whether any of the pivots are scratched or 
cut at their base, and whether the pinions are 
in good condition, as well as the gearing. 
Let us also make sure that every wheel is 
well riveted on its pinion; in case the same 
should be unriveted, it should be riveted on 
again immediately, as this will facilitate the 
examination for the repair job. The condi- 
tion of the jewels should be examined, ‘f 
necessary, and every jewel which should 
move in the setting must be set again im- 
mediately, and the broken jewels replaced 
in the repair job. After removing each 
wheel the movableness and play of the re- 
maining ones should be ascertained. In such 
cases (wh‘ch should be scarce, if the watches 
are “quality watches”) where the holes are 
not jeweled, we must make sure that the 
pivots fit well into the fountains and that the 
holes are not too large and ovalled out. 

Then, as we get to the centre wheel, let 
us examine carefully whether the play and 
the endshake of the pivots in the holes is 
normal, if the wheel has enough freedom, 
the cannon pinion remaining ‘n position a: 
we have mentioned above. After this, hav- 
ing removed the cannon pinion an the set- 
ting arbor, we shall see whether the pivots 
cf the center wheel are duly projecting, so 
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How About Acids? 


Do you know that acid will cause no end of 
trouble in a Watch or Clock? 
the pivots and eat the metal. Are you sure that 
the oil you are using does not contain acids of 


some kind? 
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“If you are not using Fulcrum Oils, you are 
not using the BEST Oils.” 


Fulcrum Oil Company 
FRANKLIN, PA., U. S. A. 


It will corrode 


There is positively ONLY 
ONE OIL for Watches 
and Clocks ever produced 
which is ABSOLUTELY 
FREE FROM ACIDS 
of all kinds, and that is 


Fulcrum 


Oil 
This is a Broad Statement, 
but WE CAN PROVE IT. 
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Trial package, 


Don’t envy your competitor. You, too, can 
have the same beautiful platinum color 
on your white gold jewelry. 

The Hoke-Phoenix White Finish will do 
It covers the soldered spots and 
stays white—for years and years. 

enough to finish several 
hundred articles, costs $5.00. We supply 
full directions and anode. 


Sam W. Hoke Mer, 


Jewelers’ Technical Advice Co. 


22 Albany Street, New York City | 
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that there is no danger of friction on the 
plate by the square of the setting arbor or 
the cannon pinion. 

We shall then make sure that the setting 
arbor is well adjusted in the centre wheel 
and the cannon pinion. 

Any setting arbor which might have been 
hammered or forced for the purpose of 
facilitating its grip, will have to be replaced. 

After all the various pieces making up the 
movement have been removed from the plate, 








FIG. 2 


we shall make sure that the case screws, the 
dial screws and the yoke screws are all in 
good condition. Those acting like endless 
screws will be replaced, which should also 
be done if they do not fill perfectly the func- 
tion which is their purpose. 

We shall then remove the spring from the 
barrel, at the same time verifying the hooks, 
the gearing and the yoke, or the fastening 
of the spring. 

x * * 
THE watch being completely dismantled, 
we now proceed to the proper repairing 
of it; that is to say, to a new examination 
of each piece, group of pieces or gearing and 
making the necessary corrections. 

Nothing should escape us in this work; 

no defect should be present, so that the as- 
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ourselves that the part which rests on the 
edge of the hole is well polished. The 
pivots being put in place, we shall now con- 
sider other matters. 

1. Defective setting of the center wheel. 
The hole too large at the bridge or at the 
plate. The bad setting may be easily veri- 
fied (the center wheel being in place with 
its bridge by putting a small squaring tool 
in place of the set hands arbor in the staff 
of the wheel and turning the same to see if 
it is always perpendicular to the plate. In 
case it is not, we must proceed to stop up 
either the hole in the bridge or in the plate, 
then to replace it properly. This defect 
may cause a stopping of the watch in many 
ways; rubbing of the wheel on the barrel 


or on the center bridge, or sometimes against 


the balance wheel, depending upon the posi- 
tion of the wheel; mainspring wheel and 
center pinion too strong or too weak. All 
these invisible objections must be overcome 
or replaced. The repairing of the hole should 
be done in the following manner: Having 
squared it sufficiently, countersink the hole 
on both sides and adjust a tight plug to it, 
that is, one that is not bored. (See Fig. 1.) 
The plug must be carefully turned and fin- 
ished on the lathe in the manner indicated 
by Fig. 1; it is then ready to adjust. This 
recommendation is very important because 
we must avoid deforming the bridge or the 
plate by the pin, and for that reason must 
rivet it very lightly without disturbing the 
solidity of the plate. 

To obtain this result, we should turn the 
plug with a conical head (see Fig. 1) which 
will fit into the countersunk part of the hole 
in such manner that the flat part of the 
plug will be flush with the part of the bridge 
or of the plate to be plugged. The other 
end should be slightly hollowed out so that, 
when rivetted, the metal will fit into the 
countersunk part of the hole. The riveting 





FIG. 3 


sembling of the watch after repair may be 
done with the assurance, that, having done 
the necessary work, it will give a satisfac- 
tory rate and that we should have to retouch 
it as little as possible. We should com- 
mence our examination with the center 
wheel, because it is on the motion of this 
wheel that all the others depend. First 
we should make sure of the pivots. If 
they are cut by usage or worn conical it 
will be necessary to repolish them, then if 
by repolishing we weaken the pivot too much 
it will be better to completely replace the 
Pinion. To do this polishing we should em- 
ploy the bow-lathe, fixing the wheel on the 
smooth arbor and proceeding as in pivoting 
small watch pivots. We should mount the 
pivot to be polished in a runner the size of 
the latter. We should be especially careful 
to have the burnisher exactly horizontal in 
every way in order to have a perfectly 
cylindrical pivot. Again, I repeat, make a 
very careful choice of the runner intended 
to receive the pivot.. We should also assure 


should be done from underneath in order to 
save the surface. 


Plugging of the Center Hole of the 
Center Bridge 


There is no doubt that a tight plug fixed 
in this manner will be perfectly solid, and, 
if the work is done carefully, there is no 
risk whatever of deforming the parts. 

We should also employ the same methods 
of plugging if the hole is too large or worn 
by usage. There will remain now only the 
uprighting. We should use for this pur- 
pose an uprighting tool, known in all the 
workshops, being careful to place the plate 
on a disk exactly parallel with the tool plate. 
We should then drill a hole of a diameter 
slightly less than the size of the pivot, and 
then verify the setting. We should bring 
the hole to its normal diameter by the aid 
of a smooth reamer. If we have not used 
the squaring tool this operation may throw 
the hole out of line. 
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2. The setting is good but the wheel does 
not turn true. This defect will cause the 
same frictions as those stated above. We 
must then correct it also. First. the wheel 
being in place in the watch we should notice 
whether we must lower or raise the arm of 
this wheel so as to give it a position to pre- 
vent all rubbing. With the aid of double 
ended calipers we should determine which 
arm to fix, then we should use a small hard- 
wood chuck, drilled in the center, which we 
should set in the vise. It is on this chuck 
that we are to place the wheel and, with the 
aid of a hammer, we should tap lightly on 
the arm to be straightened and note on the 
double ended caliper the results obtained. 
The operation should be repeated until the 
wheel turns perfectly true. It is well to 
have a series of four or five wooden chucks 
of this type with different sized holes. They 
may easily be made from old boxwook or 
ebony handles. These small chucks should 
naturally be of different sizes. Their lower 
faces must be finished off square, in order to 
permit them to fit easily into the vise. The 
hole drilled in each of them should be such 
that the thickness of the rim will not be 
more than eight or ten-tenths of a milli- 
meter. Fig. 2 shows their shape and their 
use. 

Straightening Watch Wheels 

It will be sufficient that we place the wheel 
to be strengthened on the chuck and tap 
lightly on the arm indicated by the calipers 
the part which is above the opening. 

3. Wheels not turning true—The wheel 
being flat we see by the aid of the calipers 
and the gage whether it turns true. In case 
it does not, it must be placed on the round- 
ing up tool. For this purpose we must 
choose a convenient cutter and carefully ad- 
just the machine before commencing the 
work, because, if it is not exactly right, we 
risk ruining the wheel entirely by deform- 
ing the teeth to such an extent as to render 
it useless. 

When it is only necessary to round off the 
wheel, we should use a milling cutter which 
enters freely into the spaces between the 
teeth, but, without play, and conforms to 
their shapes. It is necessary that the axis 
of the wheel to be milled should be on the 
same level as the cutter and that the guide 
of the cutter should be well regulated so 
that the wheel will advance very regularly 
but without shock, one tooth at each turn of 
the index head. These conditions must be 
observed each time that for one reason or 
another a wheel is placed in a rounding up 
machine. 

(To be continued) 








Jack had just been informed by his 
guv’nor that he was spending twice as 
much money at college than he should. 

“Son,” remarked the guv, “I know 
you’re spending it on whiskey and 
women. I don’t mind your fooling with 
one of these, but you can’t keep up the 
pace with both. You’ve got to cut out 
one of them absolutely.” 

“All right, Dad, I’m willing. Which 
one would you advise me cutting out?” 

The old man thought in silence for a 
moment and then he answered: “Son, 
you can drink all the whisky you want 
when you get old.” 

—Wash. & Lee Mink. 
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Abraham-Louis Breguet 
(1747-1823) 
(Continued from issue of Aug. 9) 


In my own opinion it is more likely that 
it was due to his intimate friendship 
with Marat. Jean Paul Marat (1744- 


1793) was born at Boudry, about four | 


miles from Breguet’s birthplace, left 
there at the age of 16, studied medicine 
at Bordeaux, lived in Paris sometime, 
went to Holland, thence to London where 
he practised medicine and followed his 
favorite sciences, optics and electricity. 
In 1773 he wrote his “Philosophical Es- 
say on Man,” exhibiting wonderful 
knowledge of English, French, German, 
Italian and Spanish philosophers and 
brought forth a sharp attack from Vol- 
taire because of his criticism of Heloe- 
tius. Voltaire’s attack brought him to 
public notice. His fame as a physician 
caused the Count of Artois, brother of 
Louis XVI, afterwards Charles X, to 
appoint him physician to his guards. He 
presented memoires to the Académie on 
light, heat, and electricity and had the 
intimate friendship of Benjamin Frank- 
lin and Goethe. The friendship with 
Breguet may have begun in London or 
in Paris and may have started with 
some commission for apparatus which 
required ingenuity known to be pos- 
sessed by the young Breguet. In 1788 
Marat’s political life began. No pov- 
erty, no misery or persecution could 
keep him quiet in his attacks on the 
abuse of power. He was arrested and 
imprisoned in 1789, escaped and fled to 
London but returned to Paris, hiding in 
cellars and sewers. It was about this 
period of which the story told by Louis 
Breguet (1804-1883) of his grandfather 
occurred. At the home of a mutual 
friend were Breguet and Marat when 
were heard the shouts of the mob who 
had traced Marat. Breguet disguised 
Marat as an old decrepit lady and es- 
corted “her” on his arm from the house 
to safety. 

Breguet with his sister and his son 
got a safe pass to Switzerland in June 
of 1793 following the beheading of Louis 
XVI in January of the same year and 
about a month before the assassination 
of Marat. The reign of terror had be- 
gun and in the 15 months ending in 
July 1794,- 17,000 persons had been 
gullotined under the form of law. The 
“Society of the Friends of the Consti- 
tution,” known as the “Jacobin Club,” 
of which Breguet was a member, came 
to be dominated by the followers of 
Robespierre. His son Louis-Antoine, a 
lad of 16 years, writes from London in 
August, 1792, expressing his fears, to- 


gether with those of the family Du- 
mergue with whom he possibly is stay- 
ing, for his safety and would wish that 
his father was not associated with the 
Jacobins. In a footnote he requests that 
his father send him all the news by Mr. 
Arnold. This postscript may connect 
with the tradition that John Arnold sent 
his son John R. to work with Breguet. 
Breguet was a member of the regiment 
Sans-Culotte (literally, without 
breeches), an opprobrius name given the 
revolutionists and which they in turn 
took glory in as a synonym of patriot. 
In June, 1795, he obtained permission to 
reenter France, having spent the two 
years in Switzerland and not in En- 
gland as some of his biographers have 
stated. During his absence he left his 
affairs in the hands of his bookkeeper, 
Boulanger, sister-in-law L’huillier and 
brother-in-law Lassieur but his affairs 
were in sad shape on his return. When 
one scans the names of his patrons it 
brings in high light the courage that he 
had to throw his lot in with the revo- 
lutionists. He soon recovered his pres- 
tige and among his patrons are found 
Prince Galitzen, Prince Aldobrandini, 
Count d’Archinto, Duc du _ Praslin, 
Count Demidoff, Grand Duke Constan- 
tin, Louis Philippe, Princess Murat, 
Prince of Wales, Napoleon Bonaparte, 
Lucien Bonaparte, Jerome Bonaparte, 
George III, Louis XVIII, Duke of Marl- 
borough, Duke of York and many other 
famous people. In 1923 the occasion of 
the hundredth anniversary of his death, 
there were exhibited more than 267 
pieces loaned for the occasion and many 
of them by descendants of the original 
owners. 

The Académie was reorganized in 
1816 as the Institute of France and ali 
the Science members were continued ex- 
cept Monge and Carnot, whom Louis 
XVIII replaced with Cauchy and Bre- 
guet. Breguet was first proposed in 
1796 also in 1797, 1807, and 1815. Jan- 
vier and Louis Berthoud were also pro- 
posed at the same times and Lepaute in 
the last two. In 1816 he was made 
artiste adjoint of the Bureau of Longi- 
tude. In 1824 the celebrated astron- 
omer Arago presented under his scien- 
tific notices to the Académie reports of 
two clocks by Breguet as observed by 
Kessels and Schumacher at the observa- 
tory at Altona, one of which showed in 
six months a maximum variation of four 
tenths of a second and the other in four 
months, three tenths, both showing runs 
of a month without variation. He re- 
ported for Chronometer No. 3056 as ob- 
served by Schumacher a deviation from 
rate in six months a maximum of one 
second. 

During Breguet’s time and since, an 
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enormous number of watches have been 
marked falsely with his name, some of 
them in attempted imitation of his work 
but for the most part with no resem- 
blance to it. There appears to have 
been sold by his firm numerous pretty 
watches made in Switzerland of which 
the records have not been kept but of 
the real Breguet watches the design and 
execution leaves little doubt in the minds 
of those familiar with his work even 
without recourse to the splendid records 
maintained by the firm. To protect his 
name he devised a method of inscribing 
on enamel dials with a diamond point 
and on silver dials with diamond dust 
his autograph and number of the move- 
ment scarcely visible excepting under 
the right light. The presence of it is 
proof of origin but its absence is not 
conclusive of falsity. Breguet wrote a 
treatise on horology but it never was 
published. For many years it was sus- 
pected that Louis Moinet (1768-1853), © 
had appropriated Breguet’s work in his 
Traité d’Horlogerie. Breguet em- 
ployed Moinet in 1819 in a secretarial 
capacity and after Breguet’s death his 
son instituted a legal action against 
Moinet for the recovery of his father’s 
writings and drawings. Within the 
past few years a considerable portion of 
these original papers have been found 
and the general outline has been trans- 
mitted by M. Reverschon with the con- 
currence of M. Brown to the Journal 
Suisse d’Horologerie. Many of the 
notes and drawings are in the possession 
of M. Edouard Gélis, who, it is to be 
hoped, will edit and publish them. 

The charming qualities of Breguei 
were reflected in the impression he made 
on his workmen. The father of Achille 
—Hubert Benoit, the former director of 
the horological school at Cluses, always 
as he passed out of his room in the 
morning, placed his hand caressingly 
on a bust of Breguet and questioned as 
to it said: “It gives me an inspiring 
pleasure, he was so good.” Urban Jur- 
gensen tells of the instructive discus- 
sions Breguet gave his workmen at the 
bench. A story which I cannot verify 
but quite consistent with his character 
is that the inception of the “Montre 
Souscription” came about in this way: 
On his return after the Revolution he 
found his workmen in want, his former 
clientéle reduced in circumstances and 
his own funds depleted. He called his 
workmen together and proposed that 
they should build a watch in quantities, 
of good quality but simple, and to secure 
funds would take subscriptions with one 
quarter of the price paid down. 

Human and brave, ingenious and re- 
sourceful, artist and artisan to whom 
mediocrity was unknown, Breguet 
shines as a star of the first magnitude, 
an inspiration to all lovers of the beau- 
tiful and good. 








Mistress: I saw the milkman kiss you 
this morning. I’ll take the milk in my- 
self after this. 

Janet: It won’t do any good, ma’m; 
he promised not to kiss anybody except 
me. —Ga. Tech. Yellow Jacket. 
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A Visit to the Enicar Watch Factory 
at Lengnau, Switzerland 


It will be of interest to dealers in 
Swiss watches, who do not already know 
it, to learn that many of the Swiss 
watches are produced in comparatively 
small towns in Switzerland. The larger 
factories are in such centers as La 
Chaux-de-Fonds, Bienne, etc., which are 
known to everybody, but many watches 
are produced in the small villages, such 
as Lengnau, which is located between 
Bienne and Grenchen, at the foot of the 
Jura hills. 

This village has become more and 
more important as a center of the Swiss 
watch industry without losing its char- 
acter as a typical Swiss village. Among 
the watch companies located at Lengnau 
is the Enicar Watch factory, which is 
situated near ‘to the Swiss Federated 
Railway’s Station. This factory pro- 
duces complete watches. 

On a visit to the factory one first 
passes through a big room with a great 

._ number of machines of all sizes. They 
are destined to manufacture the chab- 
lons. Busy hands are working the brass 
which is furnished in bands, already 
rolled to a certain thickness. These 
brass bands are then cut into strips of 
the required breadth from which the 
chablons and the different bridges are 
stamped. 

Once the movement has been finished 
up to the ebauches it is brought to the 
jewel-setting room where the costly ruby 
jewels are set. After the jewel-setting 
the ebauches are gilded or silvered in a 
special room. 

The ebauches being entirely ready 
they are brought to the second section, 
‘the clear and spacious upper work rooms 
where experienced and qualified re- 
monteurs and acheveurs are carefully 
mounting the ebauches. In another 
locality are workwomen, called regleuses, 
occupied with the delicate work of ad- 
justing. And last, but not least, the 
visitor comes to a room where the 
visiteurs are carefully checking the work 
of the remonteurs, acheveurs and re- 
gleuses, before the watches are given to 
the forwarding department. 

The Enicar watch factory only pro- 
duces movements and watches of good 
quality. 








Trophy Display Increases Silver 
Sales 
(Continued from page 131) 








Fourth flight, winner—Pair of ster- 
ling silver candle sticks. 

Fourth flight, runner up—Sterling sil- 
ver basket. 

Fourth flight, defeated eight—set of 
four sterling silver Princess candle 
sticks. 

Fifth flight, winner—Silver well and 
tree platter. 

Fifth flight, runner up—Silver meat 
platter. 

Fifth flight, defeated eight—Silver 
cigarette box. 

Sixth flight, winner—Silver golf cup. 
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Sixth flight, runner up—Sterling sil- 
ver vase. 

Sixth flight, defeated eight—Sterling 
silver bon bon dish. 

To the 15 first flight qualifiers, a ster- 
ling silver belt buckle was awarded. 








Record Trip Around the World 
Aided by Famous Watches 


At 45 seconds past 5 o’clock on the 
morning of June 29, two American ad- 
venturers took a hydro-aeroplane from 
New York Harbor and overtook the fast 
liner Olympic, of the White Star Line, 
to begin a journey that would have 
thrilled even the French romancer, Jules 
Verne. They were off to race the moon 
around the girth of the world, and to 
surpass the world’s record for circling 
the circumference. The trip was planned 
several years ahead, and in order to rely 
to the most accurate time Longines 
timepieces were chosen. The correct time 
to the second was checked up with the 
ship chronometers on the steamship 
Olympic. On Sunday, July 22, the plane 
from the west appeared, the two world 
aviators touched New York soil at 
Roosevelt Field, and the adventure was 
over. Thus has the great lunar champion 
been conquered, and John Henry Mears 
and Capt. Charles B. D. Collyer short- 
ened the record for circling the world 
accomplished by the Wells-Stephens Ex- 
position in 28 days in 1926. 

Captain Collyer’s Longines bracelet, 
timed to one-fifth of a second, showed 
a variation of two seconds for the en- 
tire trip, a remarkable performance for 
a mechanical device, the movement of 
which is the size of a quarter. 

These watches have been in the fore- 
front in aviation and science this year. 
When Nobile met with an unfortunate 
accident, he radioed his position, which 
he determined by his Longines chronom- 
eters. The precision of Longines time 
was proved when the fliers, as well as 
the Russian ice breaker Krassin, con- 
firmed the position and rescued the sur- 
viving members of the party. 

Captain Delprete, famous as a navi- 
gation officer with Marquis de Pinedo on 
his five-continent flight, has again used 
Longines watches in his latest long dis- 
tance record from Italy to South Amer- 
ica with Commander Ferrarin. It will 
also be remembered that the crew of the 
Bremen in Mitchel Field used these time- 
pieces. 








Smiles 


Teacher: Abie, can you use the word 
disease in a sentence? 

Abie: Papa vanted to know who vass 
talking on de phone, and I said, “Disease 
Abie, Papa.” 

—Okla. Whirlwind. 


* * * 


Wife: Do you know that you haven’t 
been home for four nights? 
Absent-minded Prof: 
Where have I been going? 

—Ga. Tech. Yellow Jacket. 


Ye gods! 
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To Reduce Stock and Prepare for 
New Seasonable Merchandise 





(Continued from page 131) 











cause it will be found that the most 
desirable merchandise will have sold 
early in the sale, leaving the least de. 
sirable, and in some cases more odds 
and ends, although in smaller volume 
than before the sale began. If a three 
day final clean-up is decided upon this 
should be characterized by further dras- 
tic reductions on the remaining unde- 
sirable portion of the stock. It can be 
reduced a further 25 per cent the first 
day, 50 per cent the next day, and the 
third day 75 per cent, with the final dis- 
position after the sale stated. This may 
go to some charitable institution, or 
given away at the store to those first 
requesting it. This is a drastic method 
of getting rid of merchandise, but it is 
desirable to inform the public that none 
of the sale items are to remain in stock 
after the sale. 

This method need not include every 
item placed on sale, for a few may be 
returned to stock at a reduced price, 
but the least desirable items should be 
included in the final clean-up. It is good 
advertising for the establishment. 


HE jeweler should be ready to in- 

troduce a new line of merchandise 
at the close of the sale, or to do some- 
thing to distract attention from the sale 
just ended. Every vestige of the sale 
should be removed from the store. The 
new stocks should be differently ar- 
ranged. The store should be given a 
different appearance. 

The practice of some retailers of con- 
tinuing the sale—in effect—after it has 
officially been terminated, by showing 
a bargain lot here and there in the hope 
that it will be picked up is not to be 
countenanced by the jeweler. It will 
prove that he is not sincere in his 
promises. When he says the goods have 
been sold and not returned to stock the 
public must not be allowed to find his 
statement untruthful. 

In conclusion, it may be stated that 
there is a general tendency in the trade 
for jewelers to boost business during 
the slack summer months by the holding 
of summer sales. This practice will not 
prove detrimental to the average store 
if the sale is properly conducted. It 
may be made an outlet for undesirable 
portions of the stock, and to increase 
the cash capital, which is_ released 
through the sale of this class of mer- 
chandise. It can be conducted at a 
profit to both the jeweler and the cus- 
tomer. It may be the means of intro- 
ducing many new and profitable cus- 
tomers to the establishment. 

It all depends on how the sale is 
planned and conducted. If the tradi- 
tions of the trade are not violated by 
spectacular advertising and other catch- 
penny devices it will prove beneficial to 
the jeweler. 








W. H. Morgan, Fort Bragg, Cal., has 
sold out to Bert P. Stuart. 
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United States Patents 





Issue of August 7, 1928 


1,680,158. CUFF LINK. CuHar.es I. Matson, 
Chicago, Ill. Filed Sept. 2, 1927. Serial 
217,160. 6 Claims. ; ‘ 

A cuff link comprising a button including 
two plates spaced from each other, pin mem- 
bers connecting said plates in said spaced 
relation, roller members carried by said pin 
members, a cord having one end portion 
arranged between the plates and passing 
over said rollers, means connecting said end 


portion between said plates, a second button 
comprising two plates arranged in opposed 
relation with respect to each other, in mem- 
bers connecting said plates in said spaced 
relation, roller members on said pin members, 
the opposite end portion of said cord being 
arranged between said plates of said second 
button and passing over said second men- 
tioned rollers, and means connecting said 
opposite end portion of said cord to one of 
the plates of said second button. 


DESIGNS 
75,950. FORK OR SIMILAR ARTICLE. 
ErRNEstT T. Beck, Meriden, Conn., as- 


Al. 











signor to International Silver Co., Mer- 
iden, Conn. Filed May 3, 1928. Serial 
26,548. Term of patent 7 years. 


75,975. SPOON OR SIMILAR ARTICLE. 
HENRIK HILLBOM, Wallingford, Conn., 


— 


assignor to R. Wallace & Sons Mfg. Co., 
Wallingford, Conn. Filed May 11, 1928. 
Serial 26,636. Term of patent 7 years. 


THE JEWELERS’ CIRCULAR 


75,955. WRIST WATCH. Harry I. CRAMER, 
Dayton, Ohio, assignor_to The Sterling 
Jewelry Co., Dayton, Ohio. Filed Feb. 


, a © hmmm 





























20, 1928. Serial 25,494. Term of patent 
7 years. 


75,972. CLOCK CASE. EuGENE GARAY, New 





aed \ 
NON  III A 





10, . 2927. Serial 


Filed May 
21,919. Term of patent 14 years. 


York. 


Trade Marks 


Issue of August 7, 1928 
(These marks are not subject to opposition) 


245,340. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) THE NEw HAVEN CLOCK 
Co., New Haven, Conn. Filed June 29, 


KRACK - PROOF 
KRYSTAL 


1927. Serial 251,281. 
For Clocks and Watches. . 
Claims use since June 15, 1927. 


Trade-Mark Registrations Granted 
Issue of August 7, 1928 


245,120. WATCHES AND WATCHCASES. 
Davis & LowE Co., Newark, N. J. Filed 
March 27, 1928. Serial 263,813. PUB- 
LISHED MAY 29, 1928. 


Trade Marks Published 
Issue of July 24, 1928 (Continued) 


244,681. PLATINUM AND ALLOYS OF 
PLATINUM. BAKER & Co., INc., New- 
ark, N. J. Filed March 10, 1928. Serial 
262,891. PUBLISHED MAY 1, 1928. 

244,691. FRATERNITY BADGES, LAPEL 

BUTTONS ; 

BREAST PINS; CUFF LINKS, TIE 
CLASPS, CHARMS, FINGER RINGS, 
BELT BUCKLES, AND ORNAMEN- 
TAL SHIELDS, ALL OF PRECIOUS 
METAL. DELTA GAMMA FRATERNITY, 
Minneapolis, Minn. Filed Feb.27, 1928. 
Serial 262,296. PUBLISHED MAY 1, 
1928. 


244,693. 
Ww 


SCARF, LAPEL, AND 
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JEWELRY FOR PERSONAL 
R, NOT INCLUDING WATCHES. 
TRIFARI, KRUSSMAN & FISHEL, INC., New 
York. Filed Feb. 25, 1928. Serial 
262,271. PUBLISHED MAY 1, 1928. 


244,694. FINGER RINGS AND MOUNT- 
INGS THEREFOR. BENJAMIN & ED- 
WARD J. Gross Co., INc., New York. 
Filed Feb. 25, 1928. Serial 262,220. 
PUBLISHED May 8, 1928. 


244,704. FINGER RINGS. BauMAN-MASSA 
JEWELERY Co., St. Louis, Mo. FINGER 
RINGS, BROOCHES, SCARFPINS, 
PENDANTS, NECKLACE SNAPS, 
CUFF LINKS, SHIRT STUDS MADE 
OF OR PLATED WITH PRECIOUS 
METAL, AND WATCH CHAINS, 
NECKLACE A BRACELET 
CHAINS MADE OF OR PLATED WITH 
PRECIOUS METAL. B. F. Hirscu, 
Inc., New York. Filed Feb. 16, 1928. 
oy 261,753. PUBLISHED MAY 8, 


244,754. FINGER RINGS, BAR PINS, 
SCARFPINS, BRACELETS, AND SAU- 
TOIRS. GILBERT & Co., INc., New York. 
Filed Jan. 26, 1928. Serial 260,681. 
PUBLISHED MAY 1, 1928. 


Issue of July 31, 1928 (Continued) 


244,847. FINGER RINGS. Henry RUFEISEN, 
Inc., Newark, N. J. Filed Aug. 2, 1927. 
— 252,914. PUBLISHED MAY 22, 


244,928. PEARLS, NECKLACES, BRACE- 
LETS, EARRINGS, FINGER RINGS, 
BROOCHES, BAR PINS, AND ORNA- 
MENTAL HATPINS, AND PINS FOR 
DRESS ORNAMENTS, ORNAMENTAL 
PINS AND BUCKLES FOR DECORAT- 
ING HATS, ORNAMENTAL SHOE 
BUCKLES, AND HAIR ORNAMENTS, 
MADE WHOLLY OR IN PART OF OR 
PLATED WITH PRECIOUS METAL. 
CoHN & ROSENBERGER, INC., New York. 
Filed March 15, 1928. Serial 263,199. 
PUBLISHED MAY 22, 1928. 


244,929. WATCHES, WATCH MOVEMENTS, 
AND WATCHCASES. DINHOFER Bros., 
Inc., New York. Filed March 14, 1928. 
cae 263,117. PUBLISHED MAY 22, 


244,930. FINGER RINGS, BAR PINS, 
BRACELETS, SCARFPINS, SAUTOIRS, 
WATCH CHAINS; GEM SETTINGS 
FOR RINGS, PINS, AND BROOCHES; 
MESH BAGS, VANITY CASES, BAR- 
RETTES, BROOCHES, BELT AND 
WRIST STRAP BUCKLES, EARRINGS, 
WATCH FOBS, WATCH-CHAIN OR- 
NAMENTS, NECKLACES, NECK 
CHAINS, NECKLACE CLASPS, MED- 
ALS, CUFF BUTTONS, SHOE BUCK- 
LES, LOCKETS, TIE CLASPS, 
WATCH-CHAIN SNAPS, AND VEIL 
PINS, ALL OF THE ABOVE ARTICLES 
BEING MADE OF OR ELSE COATED 
WITH PRECIOUS METAL. DINHOFER 
Bros., INc., New York. Filed March 14, 
1928. Serial 263,116. PUBLISHED 
MAY 22, 1928. 


244,906. JEWELRY FOR PERSONAL USE 

OR ADORNMENT CONSISTING OF 
FINGER RINGS, EARRINGS, BRACE- 
LETS, PENDANTS, NECKLACES, 
WATCH BRACELETS, BAGS, 
BROOCHES, BUCKLES, BAR PINS, 
CUFF LINKS, LORGNETTES, STUDS, 
SCARFPINS, HATPINS, VEST BUT-' 
TONS, AND HANDY PINS, ALL 
MADE OF OR PLATED WITH 
PRECIOUS METAL. ORESTE PENNINO, 
doing business as Pennino Brothers, New 
York. Filed Sept. 30, 1927. Serial 
255,465. PUBLISHED MAY 15, 1928. 


244,912. WATCHES AND WATCHCASES. 
Morris LUGERMAN, New York. Filed 
Nov. 11, 1927. Serial 257,424. PUB- 
LISHED MAY 15, 1928. 

244,935. JEWELRY FOR PERSONAL 
WEAR, NOT INCLUDING WATCHES. 
OscaR HEYMAN & BROTHERS, New York. 
Filed March 9, 1928. Serial 262,848. 
PUBLISHED MAY 22, 1928. 

244,943. FINGER RINGS, GOLD AND 
PLATINUM BADGES, ORNAMENTAL 
PINS, AND GOLD AND PLATINUM 


MEDALS. WEFFERLIHG, BERRY, WALL- 
RAFF Co., INc., Newark, N. J. Filed 
Feb. 2, 1928. Serial 261,087. PUB- 


LISHED MAY 22, 1928. 
Trade-Mark Registrations Renewed 
Issue of July 31, 1928 
riot acne eee 


1928, to Sproehnle, Inc., Chicago, as- 
signee. 
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I can I want to tell other jewelers of your ability. 
Yours very truly, 


Write or wire for date. The Best Service. 








Jewelers Want the Best 


Here is what a jeweler says after trying others 


Dear Mr. Curran: The more I think of it, the more wonderful I think our sale 
was. I did not expect to realize cost, and when sale was finished I found every- 
thing sold and a nice profit above all expenses. And it was so surprising after 
former experience with other auctioneers. I want to thank you, and whenever 


(Name on Application.) 


JAS. E. CURRAN, The Jewelers’ Auctioneer 
Care Palace Hotel CINCINNATI, O. 


























836 Marquette Bidg., Chicago of the 










is high grade 
and __ personal. 
We specialize in pis 
profitable dis- Fourth Edition 
posal of the 
jewelers’ own 














TYLER & FEINBERG TRADE MARKS 


Phone » 
JEWELERS: J lr d Ki d d 
State 7804 he ane greee- ewe 7 an nare 
sition, to raise 
Cable cash, reduce T d 
Auction stock or close Ta es 
Chicago out; our service 


stock. 
Illustrates the trade marks, registered and 
SSS unregistered, used by manufacturers, 
. Write—Wire wholesalers and importers in the 
jewelry and allied industries. 
REFERENCES 
eed Pg” Appleton, Wis. ° 
lint, Snyder, New Castle, Pa. P $5.00 
Thomas J. ‘Tea, Keomebe. Wis. rice 
= = wa ag i # 
essler & . Waterloo, Ic : 
Claude Wheeler, Columbia, "Mo. Express Charges Paid 
Iiesemer Bros., Detroit, Mich. 
Duval Company, Jacksonville, Fla. N. P. Sparks, St. Petersburg, Fla. 
J. H. Reed & Son, Indianapolis, J. H. Wallace, St. Catharines, 
Ind. Canada 
A. R. Von Dette, Bennington, Vt. Schiedt Bros., Lewistown, Mont. 
Roland Esterly, Duluth, Minn. H. E. Pelzer, Waupun, Wis. 
= —. a. _. ay - ee —_ Bend, Ind. J ] P bli hi C ti 
4 . Freidman, Tulsa, a. L. Dd. " vbia City, Ind. rpo 
Joseph- Meyers eae oe —. — Anan, toeneeh, Ga sci ewe ers u 18 ing 0 ra 10n 
J. E. Kerr, City, F ‘alho Cc y Nashville, E 
Zone a _— . ” Ww. i Gamat Ghisen Bay. we 239 W. 39th St., New York 













The BUYERS’ DIRECTORY 





Price One Dollar 








The Jewelers Publishing Corp., 239 W. 39th St., New York 




















